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THE  FLOOD  OF 
THE  CENTURY 
COULD  NOT  STOP 
THE  RESCUERS 
...  OR  THE 
SAN  ANTONIO 
EXPRESS-NEWS. 

In  less  than  48  hours,  the  storm  had  dumped  nearly  15  inches  of  rain  in  San  Antonio  and 
almost  two  feet  in  nearby  New  Braunfels.  Firefighters  were  out  all  over  San  Antonio  rescuing 
victims  of  flash  floods,  and  Express-News  journalists  were  right  there  with  them.  Employees  of 
all  departments  pitched  in  and  battled  the  storm  to  get  the  newspaper  out.  Those  staff 
members  who  couldn’t  make  it  into  the  newsroom  covered  the  drama  as  it  unfolded  in  their 
neighborhoods.  Even  after  the  storm  stopped,  the  Express-News  coverage  did  not.  Reporters 
followed  the  flood  waters  downstream  to  South  Texas.  They  documented  the  roof-top  rescues 
as  they  happened  and  analyzed  the  aftermath  of  what  has  been  called  “the  flood  of  the 
century.”  In  the  end.  the  damage  from  the  storm  exceeded  $  I  billion,  29  were  dead,  hundreds 
were  left  homeless  and  countless  lives  needed  to  be  rebuilt.  In  the  midst  of  a  natural  disaster, 
people  knew  they  could  count  on  the  San  Antonio  Express-News  to  capture  their  stories  in 
words  and  photographs.  Just  one  more  way  Hearst  Newspapers  enrich  readers’  lives  every  day. 


For  more  Journalism  of  Distinction,  see  the  San  Antonio  Express-News 
online  at  www.expressnews.com 


H.  Marrero 
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Alas,  Publicitas 
exits  ad  service 

Publicitas  Advertising  Services,  which 
has  a  contract  to  handle  advertising  pro¬ 
cessing  operations  for  the  National 
Newspaper  Network  (NNN),  will  go  out 
of  business  on  Dec.  31. 

The  Swiss-owned  company  in  Stam¬ 
ford.  Conn.,  was  created  five  years  ago 
after  its  parent.  PubliGroupe,  was  select¬ 
ed  for  the  job  over  three  American  final¬ 
ists  by  the  Newspaper  Association  of 
America,  which  later  set  up  the  NNN. 

Many  of  Publicitas’  35  staff  members, 
who  believed  their  NNN  contract  ran  into 
1999,  were  shocked  when  Publicitas  presi¬ 
dent  and  CEO  Barbara  Krasne  called  them 
together  last  week  to  hear  the  bad  news. 

They  learned  the  NNN-Publicitas  con¬ 
tract  was  altered  to  expire  at  the  end  of 
next  month  during  behind-the-scene  nego¬ 
tiations  in  recent  months  for  a  possible 
purchase  of  Publicitas  by  NNN,  which  had 
been  favorably  impressed  with  the  compa¬ 
ny’s  work.  The  purchase  price  would  have 
been  between  $1  million  and  $10  million, 
according  to  a  highly  informed  source,  but 
ultimately  NNN  decided  the  purchase 
didn’t  fit  its  economic  interests. 

In  an  interview,  NNN  president  and 
general  manager  Nicholas  Cannistraro  Jr. 
said  the  California  Newspaper  Network,  a 
subsidiary  of  the  California  Newspaper 
Publishers’  Association,  would  take  over 
Publicitas’  work.  He  said  Publicitas  was 
working  with  him  on  a  smooth  transition. 

—  Joe  Nicholson 

Arizona  Republic 
tabs  Julia  Wallace 

The  Arizona  Republic  has  named  Julia 
Wallace,  the  executive  editor  of  the 
Statesman  Journal  in  Salem,  Ore.,  as  the 
new  managing  editor  of  the  state’s  largest 
newspaper. 

Wallace’s  appointment  was  announced 
last  week  by  Pam  Johnson,  executive  edi¬ 
tor  and  vice  president  for  news  at  the 
Republic.  Wallace  has  worked  in  Salem 
since  1996  and  previously  was  managing 
editor  of  the  Chicago  Sun-Times  and 
managing  editor  for  special  projects  at 
USA  Today. 

Wallace,  who  joins  the  Republic  in  late 
December,  also  served  at  The  Virginian- 
Pilot  in  Norfolk,  Va.,  and  at  the  now- 
defunct  Dallas  Times  Herald.  She  is  a 


graduate  of  the  Medill  School  of 
Journalism  at  Northwestern  University. 

Wallace,  41,  comes  to  the  job  after  the 
paper  spent  the  better  part  of  this  year 
without  a  managing  editor.  Steve  Knick- 
meyer,  the  former  managing  editor,  was 
fired  earlier  this  year  after  he  was  quoted 
in  a  story  in  the  Columbia  Journalism 
Review  using  derogatory  remarks  to 
describe  a  group  of  former  reporters  who 
were  let  go  after  the  afternoon  Phoenix 
Gazette  newspaper  closed  down.  Two 
separate  groups  of  the  fired  employees 
have  filed  lawsuits  against  the  paper. 

—  David  Noack 

Longview  News 
sold  to  Howard 

The  Daily  News  of  Longview,  Wash., 
owned  by  Westmedia  Corp.,  will  be  sold 
to  Howard  Publications  Inc.  of  Ocean- 
side,  Calif.  The  deal,  announced  last  week, 
also  includes  a  trio  of  weekly  newspa¬ 
pers.  The  sale  price  was  not  disclosed. 

When  finalized  sometime  next  year, 
the  sale  will  end  75  years  of  ownership  of 
the  Daily  News  by  the  McClelland  and 
Natt  families. 

Bill  Howard,  vice  president  of  the 
newspaper  division  for  Howard  Publica¬ 
tions  in  Munster,  Ind.,  says  that  changes 
will  take  place,  but  they  are  still  being 
worked  out. 

The  Daily  News  has  been  owned  by  the 
same  family  since  its  founding  in  1923. 
The  paper  has  a  circulation  of  roughly 
25,000  primarily  in  Cowlitz  and 
Wahkiakum  counties.  Westmedia  share¬ 
holders  include  publisher  and  editor  Ted 
Natt.  who  owns  about  40%;  his  brother, 
John,  of  Mill  Valley,  Calif.,  who  owns 
29%;  and  employees,  who  own  31%. 

Howard  Publications  is  a  privately  held 
group  of  about  1 5  small  daily  newspapers 
located  throughout  the  United  States  that 
range  in  size  from  87,000  to  less  than 
5,000  circulation.  —  M.L.  Stein 

Royko  &  the  FBI 

Famed  Chicago  columnist  Mike 
Royko  was  both  criticized  and  helped  by 
the  Federal  Bureau  of  Investigation, 
according  to  his  FBI  file,  which  was 
recently  made  public  online. 

Royko,  who  worked  at  the  now-defunct 
Chicago  Daily  News  during  the  time  cov¬ 
ered  by  the  FBI  documents,  got  on  the  bad 
side  of  the  Feds  after  a  1964  column  about 


a  party  for  the  new  pressroom  in  the 
Dirksen  Federal  Building  in  Chicago.  The 
offending  sentence:  “Reporters,  judges, 
FBI  men,  government  prosecutors,  private 
attorneys  and  assorted  federal  officials 
were  standing  around  drinking,  bragging 
and  fibbing  to  each  other.” 

The  FBI  was  so  riled  when  the  early 
edition  of  the  paper  rolled  off  the  presses 
that  it  protested  Royko’s  “complete  fabri¬ 
cation  and  unscrupulous  reporting”  to  his 
higher-ups.  And  Lawrence  Fanning,  exec¬ 
utive  editor  of  the  paper,  apparently  lis¬ 
tened.  The  bureau  noted  that  in  “subse¬ 
quent  editions  of  the  Dec.  24,  1964,  issue 
of  the  newspaper,  all  reference  to  the  FBI 
was  deleted  from  Royko’s  column.” 

But,  in  the  1970s,  the  agency  helped 
Royko  by  investigating  the  writers  of  two 
threatening  letters  he  received.  Royko’s 
81 -page  FBI  file  was  published  by 
Internet  crime  news  service  APB  Online. 
The  full  text  is  available  on  its  Web  site 
(www.apbonline.com). 

—  Robert  Neuwirth 

Critic’s  tip  cup 
runneth  over 

As  restaurant  critic  for  the  Chicago 
Tribune,  it’s  Phil  Vettel’s  job  to  tip  readers 
to  worthwhile  dining  spots.  For  the  last 
couple  of  weeks,  though,  readers  have 
been  tipping  him  back. 

It  all  started  in  the  pages  of  the  Sunday 
Tribune's  Perspective  section.  Nov.  8, 
with  what  Vettel  calls  “my  nice  little  rant” 
on  the  proliferation  of  tip  cups  at  coffee 
stands,  deli  counters  and  even  self-serve 
venues.  “Undeserved  Tipping  Hell,” 
Vettel  labeled  the  phenomenon. 

Since  then,  grateful  readers  have  been 
pressing  money  on  him.  First  it  was  col¬ 
leagues:  A  Tribune  deputy  bureau  chief 
handed  him  75  cents.  A  CLTV  producer 
gave  him  a  penny.  Then  strangers  started 
tipping  him  as  well.  At  church,  he  says,  a 
woman  “shook  my  hand  —  and  palmed 
me  a  folded  $  1  bill.” 

Within  a  week,  he  had  $8.02  in  tips.  As 
he  talked  with  E&P  Nov.  18,  Vettel 
opened  his  mail  and  got  $5  more  in  tips, 
including  his  highest  gratuity  so  far:  a  $2 
bill. 

To  date,  the  response  to  his  rant  has 
been  unanimously  positive,  Vettel  says. 
“No  one  has  said,  ‘Why  you  cheap  so- 
and-so,’  ”  he  says.  “And  so  far  I  have  not 
walked  into  a  Starbucks  and  seen  a  ‘Phil 
Vettel  Sucks’  sign  on  the  tip  jar.” 
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AP  launches  first 
e-commerce  venture 

The  Wire  will  offer  a  fee-based  archive 


by  David  Noack 


T 


he  Associated  Press  has  launched 
its  first  electronic  commerce  ven¬ 
ture  for  consumers  —  a  fee-based 
archive  for  its  online  news  service  ‘The 
Wire.”  An  official  announcement  is 
expected  sometime  around  Nov.  23. 

The  service  is  available  on  ‘‘The  Wire” 
Web  site  and  will  be  accessible  through 
the  250  online  newspapers  that  host  the 
AP’s  online  news  service.  The  service 
was  quietly  introduced  this 
week  to  deal  with  any  last- 
minute  glitches. 

The  subscription-based  fea¬ 
ture  will  require  users  to  pay 
for  access  to  an  archive  that 
includes  national,  international, 

.sports,  financial  and  business 
stories  dating  back  to  July  1, 

1997.  AP  joins  dozens  of 
online  newspapers  in  creating  a 
subscription-based  archive  in 
order  to  generate  additional 
revenue. 

While  AP  hopes  to  make 
money  on  the  archive,  they  are 
also  offering  a  financial  incen¬ 
tive  to  online  newspapers.  For 
every  customer  who  signs  up 
through  a  newspaper  Web  site,  the  news¬ 
paper  will  share  in  a  20%  ‘‘revenue-shar¬ 
ing  bounty.”  For  example,  if  an  online 
newspaper  user  signs  up  for  the  archive 
for  a  year  at  $99.95,  the  newspaper  wilt 
get  20%  of  that  fee,  or  $19.95.  The  search 
feature  of  the  service  is  free  and  users  will 
be  able  to  view  the  first  paragraph  or  so  of 
an  article  before  making  a  purchase. 

Individual  pricing  ranges  from  $2.95 
for  a  single  article  to  an  “Annual  Pass”  to 
view  1,500  articles  for  $99.95.  Institutions 
such  as  schools,  libraries  and  corporations 
will  have  their  own  pricing  plans. 

Up  until  this  point.  The  Wire  allowed 
users  to  search  and  retrieve  articles  for 
only  the  last  two  weeks.  That  search  fea¬ 
ture  is  still  available  for  free.  The  two- 
week  archive  includes  about  10,000  arti¬ 
cles,  while  the  new  service  will  house 
250,000  stories. 


The  move  into  e-commerce  was  part  of 
the  initial  strategic  planning  for  AP’s 
online  news  service,  which  debuted  in 
October  1996.  This  is  the  first  time  that 
the  AP  is  opening  up  its  archives  to  the 
general  public.  Currently,  AP  articles  are 
only  available  via  Lexis-Nexis,  Dow 
Jones  News  Retrieval  and  Dialog. 

Jim  Kennedy,  the  director  of  AP 
Multimedia  Services,  says  planning  for  an 
e-commerce  component  of  “The  Wire” 
dates  back  to  1995,  when  the  online  news 


service  was  first  being  discussed.  “This 
will  be  the  first  time  that  we  have  a  text 
service  of  our  own  that  goes  directly  to  the 
consumer,”  Kennedy  says.  “This  was  part 
of  our  original  planning,  but  it  took  some 
time  to  get  over  some  of  these  hurdles  that 
we  had  with  technically  making  this  avail¬ 
able  to  consumers  and  also  editorially 
ensuring  the  integrity  of  the  content.” 

Geoff  Haynes,  project  manager  at  AP 
Multimedia  Services,  says  there’s  been  a 
growing  demand  from  people  who  use  the 
news  service  to  have  access  to  archived 
stories.  “This  is  the  most  requested  ser¬ 
vice,”  he  says.  “Oftentimes,  they  are  look¬ 
ing  for  one  very  specific  story,  and  they 
want  to  get  a  copy  of  it.” 

Haynes  indicates  that  within  the  next 
six  months,  another  year’s  worth  of 
archived  material  should  be  available. 
“What  we’re  finding  is  that  people  are 


looking  for  recent  stories,”  he  says. 
“Every  now  and  then  there  is  some 
demand  for  a  story  older  than  a  year,  but 
from  the  average  consumer,  it’s  usually  a 
recent  story  they’re  zeroing  in  on.” 

Kennedy  says  he  doesn’t  think  the  con¬ 
sumer-based  archive  feature  will  cut  into 
the  business  of  these  more  professional 
—  and  costly  —  database  companies.  AP 
stories  will  continue  to  be  available 
through  these  services. 

Infonautics  Inc.,  a  provider  of  online 
research  and  reference  services  based  in 
Wayne,  Pa.,  is  hosting  the  service  and 
performing  the  back-office  accounting 
and  billing  work.  A  couple  of  weeks  ago, 
Infonautics  announced  an  agreement  to 
make  AP  national  and  international 
newswire  content  available  to  subscribers 
of  Infonautics’  Electric  Library  and 
Electric  Library  Business  Edition  infor¬ 
mation  services. 

Kennedy  says  Infonautics  is 
only  handling  the  long-term 
archive  feature.  The  two-week 
archive  will  still  be  run  by  AP. 
Infonautics  will  keep  track  of 
where  archive  customers  come 
from,  so  that  the  appropriate 
newspapers  can  be  rewarded 
for  the  revenues  generated. 

A1  Gibes,  online  manager 
for  RJ  Online,  the  cyber  ojier- 
ation  of  the  Las  Vegas  Review- 
Journal,  says  he  welcomes  the 
new  archive  feature.  “We’ve 
had  several  people  asking 
about  older  wire  stories  in 
recent  months,”  he  reports. 
“Their  two-week  archive  was 
very  limiting,  and  since  we 
run  very  little  AP  Wire  material  on  our 
Web  site,  we  don’t  see  this  as  competition 
in  any  way.”  Gibes  is  considering  fees  for 
access  to  his  own  Web  archives. 

Lawrence  Patrick,  service  product 
manager  for  NewsLibrary,  a  newspaper 
archive  feature,  says  he  doesn’t  view  the 
AP’s  entry  as  a  competitor  to  his  service, 
which  currently  provides  archive  access 
to  45  newspapers.  “It’s  really  more  com¬ 
plimentary  than  it  is  a  competitor,”  he 
says.  “The  AP’s  specialty  is  covering 
breaking  news,  and  getting  the  initial 
scoop,  but  in  all  of  our  local  markets 
where  we  own  newspapers,  we’re  going 
to  write  the  definitive  coverage  of  the 
news  event.” 

NewsLibrary  is  a  partnership  among 
MediaStream  Inc.,  Knight-Ridder  New 
Media  Inc.,  the  individual  newspaper 
affiliates  and  InfiNet. 
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AD  SPENDING  NEWS 

Ad  spending  on  target 


by  Robert  Neuwirth 

Growth  of  advertising  spending  in 
newspapers  cooled  considerably 
during  the  third  quarter  but 
remains  on  track  to  yield  a  6%  annual 
increase,  the  Newspaper  Association  of 
America  (NAA)  says. 

Total  spending  on  newspaper  advertis¬ 
ing  rose  3.4%  to  $10.5  billion  during  the 
quarter  that  ended  Sept.  30.  National  paced 
the  growth,  vaulting  5.9%  to  $1.4  billion. 
Classified  gained  3.2%  to  $4.3  billion.  And 
retail  notched  up  2.9%  to  $4.8  billion. 

“The  third  quarter  was  affected  by 
world  financial  events,  such  as  the  Russian 
devaluation  and  the  growing  Asian  conta¬ 
gion,  along  with  the  ongoing  domestic 
political  drama,”  says  NAA  chief  econo¬ 
mist  Miles  Groves.  “With  much  of  that 
behind  us,  we  likely  will  see  a  stronger 
year-end,  bringing  newspaper  advertising 
spending  into  the  6%  growth  range.” 

Nonetheless,  the  rate  of  increase  in 
newspaper  advertising  expenditures  has 
slowed  since  the  start  of  the  year. 
Newspaper  ad  spending  grew  7.3%  in  the 
first  quarter  and  6.2%  in  the  second  quarter. 


For  the  first  nine  months  of  1998,  adver¬ 
tising  spending  in  newspapers  grew  5.6% 
to  $.30.9  billion.  Again,  national  advertis¬ 
ing,  which  accounts  for  about  13%  of 
newspaper  advertising  spending,  outpaced 
other  categories,  vaulting  8.2%  to  $4.3  bil¬ 
lion.  Classified  grew  6.5%  to  $12.5  billion. 
And  retail  notched  up  4.5%  to  $14.1  billion. 

NAA  says  last  year's  record  results 
make  advertising  spending  gains  this  year 
seem  small. 

“In  retrospect,  1997  was  just  a  peak 
year,”  says  N.AA  president  and  CEO  John 
Stumi.  “This  year  is 
a  more  average  situa¬ 
tion.  But  the  markets 
came  back,  which  is 
positive  going  into 
the  fourth  quarter. 

People  once  again 
feel  they  have  more 
money  to  spend.” 

More  detailed  sta¬ 
tistics  show  that  help 
wanted  ads  remain 
strong.  NAA's  statis¬ 
tics  show  recruitment 
advertising  up  4.5% 


to  $1.87  billion  in  the  quarter.  Year  to  date, 
help  wanted  vaulted  10.6%  to  $5.46  billion. 

Contrary  to  fears  about  fallout  from  the 
Asian  economic  meltdown,  financial 
advertising  was  strong,  up  29.4%  on  the 
quarter  to  $626  million  and  27.9%  for  the 
year  to  $2.4  billion. 

And  the  hand-to-hand  combat  in 
Washington  turned  out  to  be  a  bcxm  to 
newspapers.  Political  ads  brought  in  $45.8 
million  during  the  third  quarter,  up  40.7% 
from  last  year.  Year  to  date,  political  ads 
are  up  25.8%  to  $138  million. 


1998  Newspaper  Advertising  Expenditures 


National 

Retail 

Classified 

Total 

1st  Quarter  98* 

$1 .4  billion 

$4.4  billion 

$3.9  billion 

$9.7  billion 

(+9.9%) 

(+4.35%) 

(+9.84%) 

(+7.29%) 

2nd  Quarter  '98* 

$1.5  billion 

$4.9  billion 

$4.3  billion 

$10.8  billion 

(+8.55%) 

(+5.57%) 

(+6.09%) 

(+6.19%) 

3rd  Quarter  '98  * 

$1.4  billion 
(+5.9%) 

$4.8  billion 
(+2.9%) 

$4.3  billion 
(+3.2%) 

$10.5  billion 
(+3.4%) 

First  Three 

$4.3  billion 

$14.1  billion  $12.5  billion 

$31  billion 

Quarters  '98* 

(+8.2%) 

(+4.5%) 

(+6.5%) 

(+5.6%) 

*  Pretirmnary  estimates  Prepared  by;  Newspaper  Association  of 

America  Market  &  Business  Analysis  Department 


AUDIT  CONTROVERSY 

Buffalo  News  circ.  tumbles 

Nearby  publisher  says  Audit  Bureau  of  Circulations 
should  have  noticed  inconsistencies  years  ago 


by  Robert  Neuwirth 

Daily  circulation  of  the  Buffalo  News 
plummeted  to  237,229  from 
262,095,  a  drop  of  9.5%,  the  largest 
decline  among  any  of  the  top  50  newspa¬ 
pers  in  the  country,  according  to  the  Audit 
Bureau  of  Circulations'  report  for  the  six 
months  ended  Sept.  30.  1 998.  News 
Sunday  circulation  fell  4.2%  to  332,428. 

The  steep  fall  at  the  highly  profitable 
paper  owned  by  Warren  Buffett's 
Berkshire  Hathaway  investment  firm 
comes  six  months  after  the  paper  ended 
an  unofficial  policy  limiting  reimburse¬ 
ment  to  distributors  for  unsold  copies. 
The  paper  claimed  to  auditors  that  it 
allowed  full  returns  while  actually  limit¬ 
ing  distributors  to  a  maximum  credit  of 


5%  of  their  draw.  The  cap  on  returns  was 
instituted  by  former  vice  president  and 
circulation  director  David  Perona,  who 
went  to  jail  earlier  this  year  after  pleading 
guilty  to  theft.  Perona.  who  recently  got 
out  of  jail,  says  News  top  managers  knew 
everything  he  was  doing. 

Publisher  Stanford  Lipsey.  who  had 
previously  predicted  a  circulation  skid  of 
“a  few  thousand  daily”  (E&P  Sept.  1 2,  p. 
30)  due  to  the  circulation  scheme,  refused 
to  comment  on  the  decline. 

But  Mark  Francis,  publisher  of  four 
mcxiestly  sized  dailies  around  Buffalo 
owned  by  Community  New.spaper 
Holdings  Inc.,  says  he  questioned  the 
Audit  Bureau  about  News  circulation 
seven  years  ago.  to  little  effect. 

see  Controversy  on  page  53 


AP  names  Havana 
bureau  chief 

Anita  Snow,  who  directed  The 
Asstx'iated  Press'  coverage  of  the  destruc¬ 
tion  wrought  by  Hurricane  Mitch,  was 
named  chief  of  AP's  new  Havana  bureau. 

Snow,  who  is  now  based  in  Mexico  City 
as  AP  news  editor  for  Mexico  and  Central 
America,  will  become  the  first  U.S.  print 
reporter  pemianently  stationed  in  Cuba 
since  1 969  when  the  Communist  govern¬ 
ment  expelled  AP's  Havana  correspondent 
and  declared  that  the  United  Press 
International  bureau  there  was  “vacant.” 

Cuba's  Foreign  Ministry  announced  Nov. 
1 2  it  had  granted  permission  for  an  AP  bu¬ 
reau.  (E&P,  Nov.  1 4.  p.  6).  The  only  other 
U.S.  news  organization  allowed  to  maintain 
a  permanent  presence  on  the  island  is  CNN. 

Snow  is  no  stranger  to  Cuba.  So  far  this 
year,  she  has  made  five  visits  to  the  island, 
and  she  was  involved  in  the  logistical 
planning  for  AP's  coverage  of  Pope  John 
Paul  H's  January  visit  to  Cuba.  She  was  a 
metio  reporter  for  The  Oranye  County 
(Calif.)  Ret^ister  for  seven  years  before 
joining  AP  in  1 988.  —  Mark  Fitzgerald 
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CRIMES  AGAINST  JOURNALISTS 


Investigative  journalism  deadly 
in  Latin  American  provinces 

lAPA  investigation  shows  hard-hitting  journalists  are  more  vulnerable 
to  violent  reprisal  in  rural  areas  than  in  the  region’s  major  cities 


by  Bill  Cormier 

PUNTA  DEL  ESTE,  Uruguay  — 
Gerardo  Bedoya  exposed  drug  traf¬ 
fickers  through  the  opinion  pages 
of  a  Colombian  newspaper.  Jairo  Elias 
Marquez  criticized  politicians  in  his 
weekly  magazine. 

Another  investigative  journalist, 
Aristeu  Guida  da  Silva,  exposed  suspect¬ 
ed  corruption  in  northern  Brazil.  And 
Zaqueu  de  Oliveira  probed  the  ruling  elite 
in  his  Brazilian  community  of  10,(X)0. 

All  four  Journalists  carried  out  their 
work  in  the  provinces  and  secondary 
cities  of  troubled  parts  of  South  America, 
and  all  paid  for  their  dedication  with  their 
lives. 

Ana  Arana,  a  researcher  for  the  Inter 
American  Press  Association,  told  its  con¬ 
vention  Sunday  that  practicing  investiga¬ 
tive  journalism  can  be  far  more  dangerous 
in  small-town  South  America  than  in  the 
capitals. 

“Both  in  Brazil  and  Colombia,  re¬ 
porters  working  for  major  dailies  have 
more  working  space  and  are  safer,  but 
journalists  working  in  the  provinces  are 
more  at  risk,”  she  told  lAPA’s  54th  gener¬ 
al  assembly. 

Arana  says  that  while  journalists  in 
Bogota  used  bodyguards  and  took  other 
measures  to  protect  themselves  in  1997, 
journalists  like  Bedoy  and  Marquez  took 
no  similar  steps. 

Bedoya,  56,  was  shot  dead  in  Cali, 
Colombia,  on  March  21,  1997.  Marquez, 
42,  was  shot  on  Nov.  20,  1997,  in 
Armenia,  190  miles  west  of  Bogota,  the 
Colombian  capital. 

“They  did  not  understand  that  living  in 
the  provinces  made  them  more  vulnera¬ 
ble,”  Arana  says. 

Bedoya,  a  tough  editorial  writer  for  the 
newspaper  El  Pais  in  Cali,  Colombia,  was 
apparently  killed  on  orders  of  the  Cali 
drug  cartel,  says  Arana. 

She  adds  that  after  Marquez’s  death,  a 
local  congressman  attacked  by  his  week¬ 
ly  newsmagazine  was  taken  into  custody 


for  questioning  in  other  killings. 

Guida,  38,  was  killed  on  May  12,  1995, 
in  Sao  Fidelis,  where  he  owned  the  Gazeta 
do  Sao  Fidelis.  The  community  is  in  the 
state  of  Rio  de  Janeiro.  He  had  amassed 
evidence  of  local  corruption,  Arana  says. 

Zaqueu  de  Oliveira,  28,  published  a 
newspaper  in  Barroso,  a  town  of  10,000 
in  Minas  Gerais,  Brazil,  where  he  repeat¬ 
edly  criticized  local  officials  and  govern¬ 
ment  inattention  to  problems  like  bad 
roads  and  health  care.  On  March  21, 
1995,  he  was  shot  in  Barroso’s  town 
square.  No  witnesses  stepped  forward 
although  the  killing  occurred  in  daylight. 

Of  the  four  deaths,  Arana  says,  “These 
were  courageous  journalists  who  prac¬ 
ticed  hard-hitting  journalism  while 
apparently  unaware  of  the  danger  in  their 
footsteps.” 

David  Lawrence  Jr.,  chairman  of  the 
lAPA’s  subcommittee  on  impunity  in 
crimes  against  journalists,  says  Arana’s  in¬ 
vestigation  was  an  important  step  forward. 

“By  conducting  its  own  investigations. 


the  lAPA  has  given  these  cases  momen¬ 
tum  and  has  put  the  spotlight  on  authori¬ 
ties  in  Colombia  and  Brazil  for  failing  to 
fulfill  the  basic  duty  of  protecting  lives,” 
he  says.  The  chairman  of  The  Herald 
Publishing  Co.  and  former  publisher  of 
1  The  Miami  Herald,  Lawrence  calls 
j  Arana’s  probe  an  effort  by  lAPA  “to  tear 
down  the  wall  of  impunity”  surrounding 
many  crimes  against  our  colleagues. 

More  than  200  journalists  have  been 
killed  across  the  Western  Hemisphere  in 
the  past  decade,  and  most  of  the  cases 
have  gone  unsolved,  he  says.  In  the  past 
1 2  months  across  the  Americas,  26  jour¬ 
nalists  have  been  killed,  lAPA  says. 

Danilo  Arbilla,  chairman  of  lAPA’s 
Committee  on  Press  Freedom  and  Infor¬ 
mation,  says  that  while  technology  has 
j  revolutionized  the  way  journalists  work, 

[  the  dangers  to  the  media  for  exposing 
I  crimes  and  corruption  remain  high.  HI 

I  Cormier  is  an  Associated  Press 
i  writer. 


Lawrence  jeins  academia 


David  Lawrence  Jr.,  who  was  pub¬ 
lisher  of  The  Miami  Herald  for 
nine  years  before  he  resigned  in 
August,  is  joining  the  faculty  at  Florida 
International  University,  a  state  university 
based  in  Miami. 

Lawrence,  56,  who  remains  as  Herald 
chairman,  will  concentrate  on  childhood 
issues. 

He  will  focus  on  developing  a  “school 
readiness”  plan  that  includes  improved 
prenatal  care,  education,  day  care,  nutri¬ 
tion  and  health  care  for  children  up  to  the 
age  of  5.  He  will  also  teach  at  the  univer¬ 
sity. 

Lawrence  has  spent  35  years  as  a  jour¬ 
nalist  at  seven  newspapers.  He  served  as 
president  of  the  American  Society  of 
Newspaper  Editors  and  the  Inter 
American  Press  Association. 
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"...creative,  interactive,  innovative." 

That's  why  the  MIT  Forum  of  CT  says  ctcentral  is 

"1998  Connecticut's  Best  Web  Site" 

ctcentral.com  brings  together 
award-winning  coverage,  classifieds 
and  connectivity 
from; 


New  Haven  Register 
The  Herald 
The  Bristol  Press 
The  Register  Citizen 
The  Middletown  Press 
The  Herald  Press 
Shore  Line  Newspapers 
Elm  City  Newspapers 
Imprint  Newspapers 
Housatonic  Publications 
Minuteman  Newspapers 


COLLABORATION 


m 


Chicago  Sun-Times  co-brands 
with  Bioomberg  news  wire 

New  Sunday  business  section  features  three  pages  of  Bloomberg  news 


by  Ken  Liebeskind 

Check  out  the  Chicago  Sun-Times 
on  Sundays  and  see  a  new  busi¬ 
ness  section  there  with  another 
company’s  name  on  it. 

Since  Sept.  13,  the  Sun-Times  has  been 
publishing  the  Bloomberg  Business 
Section,  three  pages  of  business  news 
taken  directly  from  the  Bloomberg  wire 
service,  which  is  also  helping  the  Sun- 
Times  plan  the  section.  This  collaborative 
effort  is  a  first  for  both  parties.  The  Sun- 
Times  has  never  run  a  branded  section  like 
this  before,  and  Bloomberg  has  never  had 
its  own  branded  section  in  an  American 
newspaper,  though  it  also  produces  one 
for  The  Independent  in  London.  The  com¬ 
pany  has  been  providing  wire  service  sto¬ 
ries  to  American  newspapers  since  1991. 

“We’re  keen  on  it  because  it’s  a  won¬ 
derful  partnership.  To  have  their  brand 
working  with  our  brand  is  a  powerful 
combination,”  said  Nigel  Wade,  Sun- 
Times  editor  in  chief.  “They’re  giving  us 
some  very  usable  copy,  and  we’re  pre- 


■  laJHir*  IB  ^  .W**  JkoC  mHt 

No  joy  in 
Toyland 


senting  it  as  a  joint  venture.” 

The  new  section,  with  the  Bloomberg 
name  in  big  blue  type  in  the  upper  right- 
hand  comer  of  the  first  page,  consists  of 
three  pages  of  Bloomberg  business  news, 
which  fronts  the  rest 
of  the  business  section 
that  is  devoted  to  per-  **To  ha 

sonal  finance. 

Before  the  Bloom-  brand  ’ 

berg  section  was  .  . 

j  launched,  personal  fi-  With  Ol 

I  nance  was  the  only  .  _ 

■'  IS  a  Dt 

I  subject  covered  in  the  ^ 

Sunday  business  sec-  mmhi 

tion,  Wade  says.  But  COmDI 

now  the  paper  runs  _ Niqel  W 

Bloomberg  business 
stories  on  a  variety  of  ChiCBgO 

subjects,  from  Kraft 
Food’s  latest  ad¬ 
vertising  campaign  to  the  Burger  King/ 
McDonald’s  rivalry. 

There  is  a  Chicago  slant  to  many  of  the 
stories,  such  as  the  piece  on  Chicago 
Cubs  baseball  star  Sammy  Sosa  and  his 
endorsement  contracts. 

Bloomberg  has  77  news 
nQ  bureaus  around  the  world, 
g  including  one  in  Chicago,  so  it 
8  can  provide  local  coverage  for 
2  the  Sun-Times.  “They  have  a 
1  strong  Chicago  bureau,  it’s  a 
i  great  center  for  finance,  and 


“To  have  their 
brand  worldng 
with  our  brand 
is  a  powerful 
combination.” 

—  Nigel  Wade,  editor, 
Chicago  Sun-Times 


section  includes  a  week-in-review  box,  a 
week-ahead  box  and  a  best-of-Bloomberg 
box  that  contains  excerpts  from  past  arti¬ 
cles. 

The  idea  for  the  collaboration  came 
from  the  Sun-Times. 
“We  approached 
5  their  them,”  Wade  says. 

“We  were  keen  to  have 
Orking  Iheir  brand  in  our 

Kronri  Sunday  paper.” 

uranu  Sullivan  says,  “They 

,  I  came  to  us  and  asked 

^  ^  if  we’d  be  interested, 

Btion  ”  thought  it 

would  be  a  good  show- 

eHitnr  work.  It’s 

ae,  eaiior,  „ 

Un-TimeS  Sun-Times  will 

pay  Bloomberg  for 
the  service  it  pro¬ 
vides,  though  no  figure  was  disclosed.  In 
the  past,  Bloomberg  has  given  its  stories 
away  for  free  in  an  effort  to  build  the 
brand,  but  in  January  it  will  begin  charg¬ 
ing  from  $750  to  $2,000  per  month 
depending  on  the  circulation  of  the  paper, 
Sullivan  says.  But  the  contract  with  the 
Sun-Times  was  a  separate  issue  that  had 
nothing  to  do  with  Bloomberg’s  plan  to 
begin  charging  for  its  stories,  she  notes. 

The  parties  signed  a  renewable  one- 
year  contract.  Either  party  can  cancel  if 
it’s  not  to  their  liking,  but  there  have  been 


they’re  very  well-represented  |  no  disagreements  yet,  Sullivan  says. 


Ryiig  the  crawded  skies 
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here,”  Wade  says. 

Besides  supplying  the  sto¬ 
ries,  Bloomberg  is  assisting  the 
Sun-Times  in  developing  the 
section.  “Our  editors  work  with 
their  editors  to  suggest  stories 
that  are  of  interest  to  their  read¬ 
ers,”  says  Cathy  Sullivan,  who 
heads  syndication  efforts  at 
Bloomberg. 

Wade  says,  “They  work 
closely  with  us  and  provide 
assistance,  but  it’s  laid  out  by 
our  people  and  edited  by  us. 
They  don’t  design  it.” 

Besides  business  stories,  the 


“We’re  looking  toward  a  long-term 
relationship,”  Wade  says. 

The  Sun-Times  is  promoting  the  sec¬ 
tion  with  in-paper  ads.  Wade  says.  No 
other  promotion  has  been  used. 

The  new  section  will  help  the  Sun-Times 
compete  with  the  Chicago  Tribune,  which 
has  its  own  Sunday  business  section  and 
leads  the  Sun-Times  in  Sunday  circulation 
by  more  than  a  2-to- 1  ratio  (about  1  million 
to  about  420,(KX)).  “Having  Bloomberg  as 
an  ally  certainly  strengthens  our  position 
in  the  market,”  Wade  says.  IH 

Liebeskind  is  a  New  York-based 
freelance  writer. 
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TAKE  THE  RISK 
OUT  OF  THE 


Now  you  can  have  a  clear  sense  of  where; 
your  pulp,  paper  or  packaging  costs  will  be; 


Enron  can  make'them  predictable  by  using  financial  hedging 
instruments.  These  tools  let  you  "lock  in"  a  price  for  up  to  10 
years.  Yet  there's  no.  disruption  to  your  current  supplier  and 
customer  relationships.  The  result?  You  predict  future  cash  flow 
more  accurately  and  can  allocate  your  resources  more  effectively. 
Your  next  move  should  also  be  clear.  Call  1-888-ENRON-41  or 
713-853-1519  for  more  information. 


t 


©  1998,  This  copyrighted  work,  the  logo  arKl  other  marks  are  property  of  Enron  Corp. 
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Global  daily  printing 

PressPoint  launch  clients  include  Bloonnberg, 
The  Times  of  London  and  Spain’s  El  Mundo 


by  Jim  Rosenberg  j 

PressPoint,  the  Scitex  Corp.  “dis-  | 
tribute-then-print”  spinoff,  reached  | 
agreements  with  six  news  publish-  | 
ers  to  transmit  international  editions  of  j 
their  dailies  to  printers  operated  by  local  j 
partners  worldwide.  j 

Clients  are  Bloomberg  News,  News  [ 
International’s  The  Times,  London,  Knight  1 
Bidder’s  The  Miami  Herald  and  El  Nuevo  j 
Herald,  Austria’s  Der  Standard,  Spain’s  El  [ 
Mundo  and  Poland’s  Gazeta  Wyborcza.  j 
PressPoint  receives  files  of  composed  j 
newspaper  pages  at  its  New  York  hub,  j 
converts  them  to  Adobe’s  Portable  Docu-  | 
ment  Format,  and  transmits  the  resulting 
files  via  private  telecommunications  net-  ! 
work  to  sales-partner  sites  in  publisher-  j 
designated  cities.  There,  high-speed  Xerox  j 
DocuTech  printers  output  the  right-hand  I 
sides  of  16.54-by-l  1.69  inches  pages;  the  j 
reverse  sides  have  already  been  preprinted 
with  ads  in  four-color  offset.  Only  the  j 
front  of  each  16-page  edition  contains  edi-  ! 
torial  color.  Pages  are  collated  and  stapled.  I 
For  greater  production  flexibility,  says  ' 
PressPoint  president  and  CEO  James  A.  i 
Cutie,  “we’re  looking  to  moving  to  other  | 
pagination  models  as  well.”  j 

Der  Standard  and  El  Mundo  send  and 
print  daily  editions.  Gazeta  Wyborcza  does  ! 
so  “almost  every  day  now,”  and  the  Miami 
and  London  dailies  are  expected  to  begin  ■ 
regular  remote  printing  shortly  before  or  j 
after  the  new  year,  according  to  Cutie.  So,  ’ 
too,  will  Bloomberg  News,  according  to  j 
Christine  Taylor  in  Bloomberg  sales. 

“We’re  testing  with  another  half  dozen  I 
as  well,”  including  North  American  j 
dailies,  says  Cutie,  adding  that  PressPoint 
is  looking  to  handle  about  20  publications 
by  the  end  of  next  year. 

Under  Scitex,  the  venture  began  print¬ 
ing  a  German  daily’s  Hong  Kong  edition  | 
for  distribution  to  retailers.  For  the  1996 
Olympics  in  Atlanta,  overseas  dailies 
printed  PressPoint  editio.ns  for  their  coun¬ 
tries’  athletes  and  visitors  (E&P,  April  13, 
p.  40;  July  20,  1996,  p.  44). 

Alone  among  PressPoint ’s  new  clients, 
Bloomberg  has  no  history  in  printing 
news  daily.  The  17-year-old  company 
with  80  worldwide  news  bureaus  distrib¬ 


utes  its  reports  and  information  via  online 
subscription  service  to  businesses  and 
newspapers,  Bloomberg  Television  and 
the  Bloomberg  News  Radio  Network. 

Its  PressPoint  edition  will  be  “a  daily 
version  of  Bloomberg’s  top  stories,”  along 
with  charts  and  graphs,  that  is  “similar  to 
what  we  do  on  the  Web,”  says  Taylor. 

After  an  initial  eastern  U.S.  roll-out, 
she  says,  PressPoint  will  transmit  interna¬ 
tionally.  For  Bloomberg,  she  adds,  it  will 
be  “the  same  edition  delivered  throughout 
the  world.” 

Headquartered  in  New  York  under  the 
management  of  former  New  York  Times 
Co.  executives,  PressPoint  is  now  a  full- 
service  operation  that  offers  not  only 
arrangements  with  and  transmissions  to 
local  “SalesPoint”  printing  and  sales  part¬ 
ners,  but  also  one-order,  one-bill  ad  inser¬ 
tions  and  transactions. 

Initial  SalesPoint  partners  are  upscale 
hotel  properties,  and  service  programs  are 
in  development  with  major  hotel  chains. 
Guests  would  select  PressPoint  editions 
from  a  list  upon  check-in.  Bloomberg’s 
Taylor  says  the  $3.50  cost  will  probably 
be  absorbed  by  hotels. 

The  company  says  it  also  plans  to  dis- 
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tribute  its  Global  Editions  to  airlines, 
cruise  ships,  trains,  government  offices, 
foreign  embassies  and  selected  retailers. 
In  the  coming  year  it  will  target  key  trav¬ 
el  markets  on  three  continents. 

Former  New  York  Times  Co.  president 
and  chief  operating  officer  Lance  R. 
Primis  and  former  Scitex  executive  Yoav 
Lorch  are  PressPoint’s  chairman  and 
founder/vice  chairman,  respectively. 
Cutie  had  been  chief  executive  of  the 
New  York  Times  Information  Services 
Group,  where  Erich  G  Linker,  PressPoint 
executive  vice  president,  advertising  sales 
and  promotions,  served  as  marketing  vice 
president.  H 


Nicholson  namod  to  ad  boat 


Joe  Nicholson,  a  veteran  newspaper 
reporter  and  editor  who  Joined 
E&P  as  an  associate  editor  last 
March,  will  lead  the  publication’s  efforts 
to  more  extensively  cover  the  important 
beats  of  marketing,  advertising  and  sales. 

Most  recently,  Nicholson  was  a  general 
assignment  reporter  at  E&P.  Prior  to  that, 
he  was  a  staff  writer  at  the  New  York  Daily 
News,  covering  medicine  and  science. 

Previously,  Nicholson  cov- - 

ered  various  beats,  including 
police  and  state  government 
and  served  as  a  foreign  corre¬ 
spondent  and  medicine-sci¬ 
ence  editor  at  the  New  York 
Post.  In  addition,  he  reported 
on  the  high  society  trials  of 
Jean  Harris,  Claus  von  Bulow 
and  Willie  Kennedy  Smith. 


Nicholson  received  Pulitzer  Prize 
nominations  for  a  series  on  hospital  do- 
not-resuscitate  procedures  and  for  a  non¬ 
fiction  book,  “Inside  Cuba.”  The  Overseas 
Press  Club  of  America  awarded  Nicholson 
a  citation  for  excellence  for  a  Harper’s 
Magazine  article,  and  he  was  a  recipient 
of  the  Sigma  Delta  Chi  Award  for  news¬ 
paper  public  service  team  reporting. 

Nicholson  received  a  B.S.  in  English 

- from  the  College  of  the  Holy 

Cross,  and  studied  graduate 
English  at  St.  John’s  University 
and  law  at  Fordham  University. 

After  service  as  a  Navy  offi¬ 
cer  aboard  USS  Geaming,  he 
began  his  Journalism  career  as  a 
reporter  with  the  New  York 
City  local  desk  of  The  Associ¬ 
ated  Press.  !■ 
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Why  Our  Union  Won’t 
Be  Giving  To  United  Way 
This  Year. 


Last  year,  members  of  Pipefitters  Local 
602  helped  Habitat  for  Humanity  con¬ 
struct  five,  two-stort'  homes  in  southeast 
Washington,  DC  for  low-income  families. 
Apprentice  Paul  Grant  said  ‘you  always 
wonder  how  to  give  back  to  the  communi¬ 
ty,  and  this  is  a  great  way  to  do  it.’  His 
comment  typifies  the  attitude  of  UA  mem¬ 
bers  all  across  North  America. 

There  is  a  full-page  feature  on  the  inside 
front  cover  of  every  issue  of  our  UA 
Journal  entitled  ‘The  Heart  of  the  UA’ 
that  chronicles  the  acts  of  charity  of  indi¬ 
vidual  locals  around  the  country.  We 
believe  in  giving! 

Lhat  is  why  it  disappoints  me  to  pull  our 
union  out  of  United  Way,  because  since  its 
inception  organized  labor  and  its  millions 
of  members  have  been  staunch  supporters. 

The  genius  of  United  Way  has  been  its 
ability  to  bring  every  facet  of  the  nation 
together  for  united  giving — including  busi¬ 
ness  and  labor. 

United  Way  has  never  been  political,  and 
neither  union  nor  corporate  officials  who 
participate  in  United  Way  ever  endeav¬ 
ored  to  misuse  the  organization  for  politi¬ 
cal  reasons. 

That  ended  this  past  spring.  When  United 
Way’s  policy  staff  issued  a  stinging  rebuke 
of  Prop.  226  in  California,  (the  so-called 
“Paycheck  Protection  Act”)  anti-union 
employers  supporting  the  Act  were  furious. 
They  demanded  that  United  Way  repudi¬ 
ate  the  staff  report.  And  the  United  Way 
leadership  caved  to  their  demand. 


What  United  Way  rescinded  was  a  staff 
warning  that  Prop.  226  was  so  poorlv 
drafted  it  would  “cause  a  variety  of  adverse 
consequences  for  nonprofits.” 

The  Chronicle  of  Philanthropy,  the 
nation’s  leading  publication  on  charitable- 
giving,  agreed,  informing  readers  that 
Prop.  226  “is  written  so  broadly  that  it 
applies  not  only  to  union  dues,  but  also  to 
charitable  contributions.” 

This  was  a  message  anti-union  employers 
didn’t  want  to  hear,  so  they  brought  pres¬ 
sure  on  United  Way  to  deny  what  ever\- 
responsible  person  knew  to  be  true;  that 
Prop.  226  was  hazardous  to  the  health  of 
evert’  charity. 

United  Way  took  the  corporate  side  on  a 
political  issue  critical  to  working  families 
all  across  America.  California  voters  w  ise- 
ly  defeated  Prop.  226 — no  thanks  to 
United  Way. 

Our  union  will  in  no  way  reduce  its  chari¬ 
table  giving — we’ll  simply  give  elsewhere, 
and  the  new  endeavor  we  are  proud  to 
support  is  the  Buoniconti  Fund  to  Cnire 
Paralysis. 

We  will  resume  support 
but  not  until  the 
United  Way  leaders 
restore  their  pledge  to 
the  slogan  “Labor 
Cares- Labor  Shares. 

Martin  J.  Mnddaloni  '''  N. 

General  President  S  ■  ^  \ 


r.O.  Box  37800,  Washington,  DC  20013  (202)  628-5823 
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Knight  Bidder  squeezes 
cests  te  iift  prefits 

Trim  the  payroll,  pay  down  debt  and  raise  margins, 
Ridder  declares  in  bid  to  woo  investors 


by  Robert  Neuwirth 

Knight  Ridder  will  slash  spending 
on  plant  and  equipment  and  cut 
staffs  modestly  as  it  seeks  to  boost 
profit  margins  by  15%  within  the  next  two 
years.  CEO  Tony  Ridder  promised  Wall 
Street  analysts. 

In  a  recent  presentation,  Ridder  said  the 
31-newspaper  company  will  lop  capital 
expenditures  by  26%  to  $110  million  in 
1999  —  a  level  he  expected  to  maintain 
for  years. 

Ridder  committed  to  boosting  the  com¬ 
pany’s  operating  profit  margin  to  20%, 
from  17.3%,  by  2000. 

“We  have  very  specific  goals,  disci¬ 
plines  in  place  for  reaching  them,  and 


thresholds  that  will  not  be  crossed  as  we 
review  options  for  future  allocations  of 
cash,”  Ridder  says.  “Barring  a  recession.  I 
see  no  reason  why  earnings  growth  cannot 
be  in  the  double  digits  over  the  next  sever¬ 
al  years.” 

Knight  Ridder  plans  to  reduce  the  pay¬ 
roll  by  1  %  or  2%  —  meaning  200  to  4(X) 
employees  —  even  while  bulking  up 
advertising  staffs,  Ridder  says.  Cuts 
would  be  accomplished  “primarily 
through  attrition.” 

The  game  plan  also  includes  using 
$250  million  in  cash  to  pay  down  17%  of 
its  $1.5  billion  debt  load  —  a  move  that 
would  lower  annual  interest  expenses. 

Operations  executives  Frank  McComas 
and  Mindi  Keiman  say  they'll  reassess 


advertising  rates  and  set  specific  targets 
for  revenues  per  subscriber  and  cash  flow 
per  full-time  employee. 

Knight  Ridder,  which  earlier  this  year 
moved  to  high-tech  corporate  headquar¬ 
ters  in  San  Jose,  Calif,  from  Miami,  says 
its  new  media  ventures  —  including  the 
Real  Cities  network  of  40  Web  sites  — 
expect  to  lose  $23  million  this  year.  27% 
more  than  last  year.  Even  so,  revenue  from 
Real  Cities  doubled  to  $20  million, 
according  to  Bob  Ingle,  president  of  new 
media  operations. 

Y2K  fix  price 

Newspapers  around  the  country  are 
upgrading  business  and  editorial  systems 
to  make  them  compatible  to  the  new  mil¬ 
lennium.  Now,  prodded  by  the  federal 
government,  some  of  the  big  newspaper 
companies  have  revealed  what  they  think 
the  conversion  will  cost. 

Here  are  some  of  the  estimates; 
Gannett  Co.  —  $25  million;  Knight 
Ridder  —  $75  million-$80  million; 
Tribune  Co.  —  $20  million-$25  million; 
The  New  York  Times  Co.  —  $15  million- 
$20  million;  Washington  Post  Co.  —  $25 
million. 


E&P  NEWSPAPER  STOCKS 


Weekly  stock  prices  of  public  companies  with  significant  newspaper  interests. 


_ 

11/18/98 

11/11/98 

11/18/97 

■ 

11/18/98 

11/11/98  11/18/97 1 

A.H.  Belo  Corp.  (NY)+ 

19.250 

18.750 

25.406 

McClatchy  Co.  (NY) 

33.750 

33.875 

27.125 

American  Media  Inc.  (NY) 

4.625 

4.875 

7.938 

Media  General  Inc.  (AM) 

46.688 

46.125 

42.625 

Central  Newspapers  Inc.  (NY) 

68.500 

68.313 

68.500 

New  York  Times  Co.  (NY)+++ 

29.750 

29.125 

29.656 

Dow  Jones  &  Co.  Inc.  (NY) 

49.125 

48.375 

48.125 

News  Corp.  Ltd. 

26.625 

28.375 

20.250 

E.W.  Scripps  Co.  (NY) 

50.125 

49.000 

41.500 

Pearson  Ltd. 

17.000 

17.375 

7.900 

Gannett  Co.  Inc.  (NY) 

64.000 

63.125 

54.750 

Pulitzer  Publishing  Co.  (NY) 

82.750 

82.313 

54.000 

Gray  Comm.  Sys.  (NY) 

17.813 

18.063 

18.208 

Quebecor  Inc.  Class  A 

20.375 

20.375 

28.350 

Harte-Hanks  Inc.  (NY)++ 

25.750 

25.375 

34.250 

,  Sun  Media  Corp.  (TSE)* 

17.100a 

17.300a 

N/A 

Hollinger  International  (NY) 

12.813 

13.000 

13.313 

Thomson  Corp.  (TSE) 

33.800a 

34.150a 

35.300a 

Journal  Register  Co.  (NY) 

15.875 

15.000 

16.750 

Times  Mirror  Co.  (NY) 

59.500 

59.500 

57.875 

Knight  Ridder  (NY) 

52.438 

53.375 

50.375 

Tribune  Co.  (NY)** 

63.000 

60.750 

59.875 

Lee  Enterprises  Inc.  (NY) 

28.000 

27.625 

26.563 

Washington  Post  Co.  (NY) 

523.250 

515.313 

454.812 

*  Initial  public  offering  completed  on  12/15/97 

**  Adjusted  for  2-for-1  stock  split 


+  Adjusted  for  2-for-1  stock  split  as  of  6/5/98 
++  Adjusted  for  2-for-1  stock  split  as  of  3/16/98 
+++  Adjusted  for  2-for-1  stock  split  as  of  7/1/98 


(a)  Canadian  dollars 
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Just  say  no  in  Toronto 

In  a  mailing  to  shareholders.  Sun  Media  urges  that  they  reject 
a  hostile  bid  by  cross-town  rival  Torstar.  claiming  the  CS  16.60- 
a-share  offer  from  the  owner  of  The  Toronto  Star  does  not  reflect 
the  value  and  growth  potential  of  Sun’s  seven  dailies. 

The  prices  they’re  paying 

Pulitzer  Publishing  has  revealed  the  cost  of  its  recently  com¬ 
pleted  purchase  of  the  Troy  (Ohio)  Daily  News  and  Miami  Valley 
Siaulay  News  from  the  Kuser  family:  $20  million. 

Likewise.  Media  General  says  its  July  deal  for  The  Hickory 
(N.C.)  Daily  Record  cost  approximately  $40  million,  while  the 
June  2  sale  of  its  Kentucky  papers  netted  about  $24  million. 

S.F.  truck  care  contract 

In  a  move  that  will  allow  its  truck  garage  to  be  transformed 
into  a  television  studio,  the  San  Francisco  Newspaper  Agency  has 
contracted  for  maintenance  of  its  460  delivery  trucks. 

The  Joint  operating  agency,  which  handles  business  operations 
for  Chronicle  Publishing  Co.'s  San  Francisco  Chronicle  and 
Hearst  Corp.’s  San  Francisco  Examiner,  hired  Penske  Truck 
Leasing  to  maintain  the  fleet.  Penske  plans  to  retain  .I.!  of  the 
existing  41  mechanics  and  garage  workers.  Those  not  hired  will 
be  offered  another  job  with  the  newspapers  or  a  severance  deal, 
the  papers  reported.  Penske  will  also  manage  the  agency’s  four 
other  garages.  The  main  shop,  south  of  Market  Street  in  down¬ 
town  San  Francisco,  is  jointly  owned  by  Chronicle  and  Hearst. 
Plans  call  for  Chronicle  to  buy  Hearst ’s  stake  and  hand  the  two- 
acre  garage  to  broadcast  subsidiary  KRON-TV.  which  plans  to 
raze  it  and  build  a  TV  studio  to  replace  its  current  home,  which 
needs  earthquake-related  repairs. 


Circulation  up,  profit  down 

The  Denver  Post  posted  a  modest  circulation  gain  of  \.29c 
daily  and  2.8%  Sundays,  according  to  the  latest  Audit  Bureau  of 
Circulations  tabulation,  but  profits  haven’t  fared  quite  as  well. 

The  Post  —  60%  owned  by  William  Dean  Singleton’s  and 
Richard  Scudder’s  Affiliated  Newspapers  Investments  and  oper- 

«=•  the  Denver  Post  -ss- 

.  -iTr-T-  Group  — 

reported  net  income  dove  67%  to  $1  million  during  the  quarter 
that  ended  on  Sept.  .^0.  Singleton’s  company  traced  the  drop  to  a 
$5.5  million,  or  1 1.7%.  jump  in  operating  expenses  due  to  added 
distribution,  promotion  and  newsprint  costs.  Failing  to  keep 
pace,  revenues  grew  just  $3.1  million  or  5.6%  during  the  same 
period.  The  Post's  total  market  coverage  paper,  which  debuted 
earlier  this  year,  and  the  roll  out  of  1 1  regional  news  bureaus  also 
raised  costs.  In  one  of  the  few  remaining  newspaper  battles  in 
the  United  States,  the  Post  competes  head  to  head  with  E.W. 
Scripps  Co.'s  tabloid  Denver  Rocky  Mountain  News. 

Lee  raises  dividend 

Lee  Enterprises  has  raised  its  quarterly  dividend  by  7.1%  to 
150  a  share.  The  dividend  is  payable  on  Jan.  4.  1999. 

www.mediajnfo.com 
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Bienvenidos,  AP 

Cuban  President  Fidel  Castro  is  proving  again  how  mercurial  a  despot  he  can  be. 
Just  two  weeks  after  haranguing  visiting  U.S.  newspaper  editors  about  the  per¬ 
fidy  of  American  journalists  —  and  leaving  them  with  the  distinct  impression  he 
would  not  allow  any  print  news  organizations  to  establish  a  permanent  Cuban  bureau  — 
Castro  is  welcoming  The  Associated  Press  back  on  the  island. 

Months  of  discreet  talks  with  the  Cuban  government  paid  off  for  AP,  whose  top  exec¬ 
utives  learned  of  the  approval  during  a  visit  to  Havana  last  week.  AP  president  and  CEO 
Louis  D.  Boccardi  says  the  bureau  could  be  up  and  running  within  a  few  weeks  —  29 
years  after  Cuban  authorities  gave  AP  Havana  correspondent  Fenton  Wheeler  two  hours 
to  pack  up  and  leave  the  country.  In  all  that  time,  no  American  print  reporter  has  been 
allowed  to  set  up  permanent  offices  in  Cuba. 

In  his  four  decades  as  Cuba’s  maximum  leader,  Castro  has  undergone  more  mood 
swings  than  Sybil  in  regression  therapy.  He’s  whirled  economic  policy  around  so  many 
times,  it  is  no  wonder  the  country  is  flat  on  its  back.  So  it  is  with  journalism.  After  freez¬ 
ing  out  American  journalists  for  decades,  he  relented  a  little  bit  by  allowing  CNN  to  set  up 
a  bureau  last  year.  When  the  pope  visited  last  January,  there  was  a  widespread  expectation 
Castro  would  ease  press  restrictions  some  more.  Instead,  he  turned  up  the  screws  on  inde¬ 
pendent  Cuban  journalists,  increasing  surveillance  and  tossing  several  into  jail.  Now,  with 
the  approval  of  AP’s  bureau,  Castro  seems  to  have  gotten  out  of  bed  on  the  right  side  again. 

In  our  satisfaction  over  the  AP  bureau,  however,  we  should  not  forget  the  American 
side  of  the  equation.  Because  of  the  strict  U.S.  embargo  of  Cuba,  AP  needed  not  just 
Castro’s  permission  —  but  President  Bill  Clinton’s  as  well.  Last  year,  the  Clinton 
administration  granted  exemptions  that  would  allow  10  U.S.  news  organizations,  includ¬ 
ing  AP,  to  open  Cuban  bureaus.  Picking  and  choosing  among  news  organizations,  how¬ 
ever,  is  hardly  the  proper  business  of  any  government  —  U.S.  or  Cuban  —  whatever  the 
trade  restrictions  Congress  has  put  on  the  island. 

Instead,  Washington  should  remove  all  its  impediments  to  free  reporting  from  Cuba 
—  and  leave  the  onus  on  the  unpredictable  Comandante  Castro. 

Reining  in  stars 

Grateful  newspaper  editors  across  the  land  no  doubt  pinned  up  Tom  Winship’s 
column  (Nov.  7,  p.  20).  Anyone  who  missed  his  ringing  remarks  missed  our  cur¬ 
mudgeon  at  his  common-sense  best.  He  challenges  editors  to  drag  their  star 
reporters  and  columnists  back  from  the  talk  show  studios,  wipe  off  their  pancake  make¬ 
up,  and  return  them  to  the  principal  business  at  hand:  serving  the  newspaper’s  readers. 
On  another  front,  with  journalism’s  hellish  summer  of  lost  credibility  still  fresh, 
Winship  argues  the  time  is  right  for  editors  to  “launch  an  all-out  war  against  the  anony¬ 
mous  quote.”  In  our  last  issue.  Jack  Fuller,  president  of  Tribune  Publishing  Co.,  says  amen 
in  a  staff  roundup  story  on  lessons  learned  by  newspapers  in  covering  Campaign  ’98. 
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Another  bureau 
grad  made  it  big 

Your  “Final  Deadline  On  Chicago’s 
City  News”  (Oct.  31,  p.6)  left  out  one 
famous  “graduate”  —  Charles  W.  Roberts. 
After  a  post-high  school  year  at  the 
bureau,  he  came  to  the  University  of 
Minnesota,  where  he  defeated  me  for  the 
editor's  job  at  the  Minnesota  Daily.  Tom 
Heggen,  a  Daily  columnist,  later  wrote 
Mr.  Roberts  about  a  Navy  supply  ship  offi¬ 
cer,  based  on  how  his  former  editor  prob¬ 
ably  lived  and  performed. 

After  WWII,  Chuck  Roberts  returned  to 
Chicago  and  the  Chicago  Sun-Times 
before  moving  to  New.sweek  as  White 
House  correspondent,  covering  five  presi¬ 
dents  from  Eisenhower  to  Ford. 

Otto  Silha 
former  publisher. 
Star  Tribune, 
Minneapolis 

50  YEARS  AGO ... 

NEWSPAPERDOM® 

from  Editor  &  Publisher,  Nov.  20, 1948 

A  group  of  127  publishers  and  stock¬ 
holders  has  invested  $10  million  in  an 
Alabama  newsprint  mill  whose  annual 
output  is  projected  to  be  1(X),(XX)  tons. 
Much  of  the  money  —  for  what  was 
touted  as  the  “greatest  news  coopera¬ 
tive  venture  since  the  founding  of  The 
Associated  Press”  —  was  raised  by  the 
Southern  Newspaper  Publishers  Asso¬ 
ciation’s  committee  on  newsprint  mills. 


The  Associated  Press  Managing  Ed¬ 
itors  association,  realizing  that  its  great¬ 
est  weakness  was  a  lack  of  representa¬ 
tion  of  small  papers  on  its  board,  encour¬ 
aged  nominations  from  small  papers 
for  the  upcoming  elections  in  1949. 


Inventions  and  improvements  in 
printing  are  about  to  be  announced  — 
and  many  are  accelerated  by  the  Chica¬ 
go  newspaper  strike  and  the  papers’ 
experience  in  setting  type  without  strik¬ 
ing  typesetters.  The  yearlong  printers’ 
strike  continued  with  no  end  in  sight. 
Publishers  say  the  union  is  violating  the 
Taft-Hartley  Act  by  holding  out  for  se¬ 
curity  provisions.  The  union  has  rejected 
publishers’  offer  of  a  “union  shop”  and 
insists  on  maintaining  “closed  shops.” 


Small  but  complete 

I  enjoyed  your  Sept.  19  article  (“Starr 
report  leaves  newsrooms  scrambling.”  p.  8) 
and  just  wanted  to  let  you  know  even 
smaller  newspapers  can  get  things  done. 

Griffin  Smith  Jr.,  from  the  Little  Rock 
Arkansas  Democrat-Gazette,  was  quoted 
as  saying  he  suspected  his  publication 
(170,0(X)  daily  circulation)  was  the  small¬ 
est  paper  that  ran  the  whole  report.  I  beg 
to  differ!  The  Daily  Register  is  a  6,()00- 
circulation,  six-day  daily  in  southern  Illi¬ 
nois.  We  ran  the  whole  report  as  a  48-page 
tabloid  section  available  for  sale  at  8  a.m., 
Saturday,  Sept.  12.  The  section  was  print¬ 
ed  on  Friday  night.  The  report  was  also 
available  on  our  Web  site  (dailyregis- 
ter.com/starrreport/)  by  5  p.m.  that  Friday. 

George  Wilson 
publisher. 
The  Daily  Register, 
Harrisburg.  111. 

Consultant 
fights  back 

1  read  E&P's  Oct.  24  article  (p.  26)  by 
Jay  Schiller,  “Valued  outside  advisers  or 
just  expensive  kibitzers?”  In  his  opinion, 
outside  consultants  are  unrecyclable  for¬ 
mer  circulation  bosses,  hired  guns,  bounty 
hunters,  or  outside  experts  who  are  inside 
failures.  Apparently,  Schiller  is  unaware 
of  the  value  of  a  true  outside  expert. 

1  have  been  a  newspaper  consultant  for 
nearly  two  years  working  with  large, 
medium  and  small  newspapers,  including 
weeklies  (which  1  prefer  to  call 
“stronglies”).  My  experience  comes  from 
over  2.‘i  years  of  managing  departments  at 
newspapers  of  all  sizes,  from  less  than 
2().()(X)  circulation  to  over  3(K).(XK). 

1  am  not  any  smarter  than  the  next  guy. 
But  I’ve  learned  what  works  and  what 
doesn’t.  This  summer,  after  a  day  at  a 
Michigan  newspaper,  the  publisher  said: 
“You  should  write  a  newsletter.  With  all 
the  newspapers  you  visit.  I'll  bet  you 
come  across  a  lot  of  good  ideas.”  He  was 
right.  1  learn  something  every  day.  I  don’t 
have  all  the  answers  because  many  are  in 
the  field  with  the  folks  who  do  the  work. 

Some  people  become  consultants 
because  they  love  the  newspaper  business 
and  care  about  its  future.  As  consultants, 
we  don’t  have  to  deal  with  day-to-day 
insider  stuff  like  office  politics  and  who 
left  the  copy  machine  on  last  night. 

Consultants  have  the  luxury  of  being 


able  to  stir  things  up  and  leave  town.  That 
isn’t  a  bad  thing,  because  often  those  out¬ 
side  eyes  see  things  more  clearly.  It  is  a  bit 
comical  that  consultants  get  automatic 
credibility,  but,  as  Schiller  said,  if  you  do 
your  homework  and  know  the  consultant 
has  helped  other  papers,  it  should  inspire 
credibility.  I  have  never  considered  myself 
a  hired  gun  or  a  bounty  hunter.  However, 
consultants  can’t  forget  who  invited  them 
to  the  dance  and  who’s  paying  the  bill.  But 
good  consultants  aren’t  afraid  to  provide 
honest  feedback  to  newspaper  executives, 
despite  the  risk  of  hurting  feelings. 

Because  consultants  fulfill  specific- 
needs,  not  everyone  needs  or  wants  one. 

I  know  a  number  of  newspaper  consul¬ 
tants  who  are  very  knowledgeable  and 
dedicated  to  the  newspaper  industry. 
There  might  be  some  who  fall  into  the 
negative  classifications  Schiller  used,  but  I 
don’t  know  any.  The  key  to  a  consultant’s 
success  is  the  same  as  the  key  to  running  a 
successful  operation.  It  isn’t  brain  surgery. 
It’s  simply  common  sense. 

Chuck  Peterson 
president. 
Circulations  2(KK) 


Corrections 

A  headline  and  deck  on  a  story  about 
staff  reductions  at  A.H.  Belo  Corp.  (Nov. 
14,  p.  15)  incorrectly  stated  the  extent  of 
the  cuts.  As  the  story  correctly  reported, 
incentives  to  retire  early  were  offered  to 
200  Dallas  Morning  News  employees  and 
to  I  (X)  broadcast  employees. 

The  Nov.  7  story  about  System  Inte¬ 
grators'  groupware  editorial  system  devel¬ 
opment  misspelled  the  name  of  Denver 
Post  information  systems  staffer  William 
Brundage. 

A  Nov.  7  picture  page  showing  the 
demolition  of  Richmond’s  Media  General 
.301  Building  mistakenly  described  the 
event  as  part  of  a  $50  million  project  that 
included  construction  of  the  group's  sub¬ 
urban  corporate  headquarters  and  Rich¬ 
mond  Times-Dispatch  prcxiuction  plant  — 
a  separate  project  completed  several  years 
ago.  The  current  project  includes  only  the 
company’s  downtown  properties. 

Jack  Fuller  is  president  of  Tribune 
Publishing  Co.  He  was  misidentified  in 
last  weeK’s  issue.  Scott  C.  Smith  is  the 
publisher,  president  and  CEO  of  the 
Chicago  Tribune  newspaper. 
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NEWSPEOPLE 

ATLANTA  JOURNAL 
AND  CONSTITUTION 

ED  BEAN,  editor  of  South  Magazine 
in  Atlanta,  has  been  named  assistant  busi¬ 
ness  editor  at  the  Atlanta  Journal  and 
Constitution. 

SHEILA  REED,  features  editor  at  the 
Lexington  (Ky.)  Herald-Leader,  was  ap¬ 
pointed  Journal  and  Constitution  home 
and  garden/style  editor. 

DEAN  WAKEFIELD,  op-ed  editor  at 
the  San  Francisco  Chronicle,  joins  the 
Constitution  editorial  board  as  op-ed 
editor. 

JIM  DYER  signs  on  as  projects  writer 
at  the  Journal  and  Constitution  after  leav¬ 
ing  the  Detroit  News. 

COPLEY  CHICAGO 
NEWSPAPERS 

RAND  BRICHTA,  division  sales  man¬ 
ager  for  classified  advertising  at  the 
Chicago  Sun-Times,  has  been  named  clas¬ 
sified  advertising  director  for  Copley 
Chicago  Newspapers,  publisher  of  The 
Beacon  News,  Aurora,  111.;  The  Courier 
News,  Elgin,  111.;  The  Herald-News,  Joliet, 

111.;  and  The  News  Sun,  Waukegan,  Ill. 

THE  DOMINION  POST 

CHRLSTANNA  .1.  COFFMAN,  ad¬ 
ministrative  assistant  to  the  publishers/ 
public  services  coordinator  at  The  Domin¬ 
ion  Post,  Morgantown,  W.Va.,  has  been 
promoted  to  promotions  coordinator. 

JAMES  F.  MATL'GA,  circulation 


SOUTHERN  NEWSPAPER 
PUBLISHERS  ASSOCIATION 

(iRE(J(J  K.  JONES,  co-publisher  of 
The  Greeneville  (Tenn.)  Sun,  was  elected 
president  of  the  Southern  Newspaper 
Publishers  Association.  He  succeeds  H. 
Graham  Woodlief  of  Richmond.  Va.- 
based  Media  General  Inc. 

SUBURBAN  NEWSPAPERS 
OF  AMERICA 

TOM  BRADLEE,  president  and  CEO 
of  Chesapeake  Publishing  Corp.,  based  in 
Elkton,  Md.,  has  been  elected  president  of 
Suburban  Newspapers  of  America,  the 
Chicago-based  trade  association. 

THE  VILLAGE  VOICE 

JUDY  MISZNER,  vice  president-east¬ 
ern  division  at  Harmon  Publishing  Co., 
has  been  named  vice  president,  sales  and 
marketing  at  The  Village  Voice  in  New 
York  City. 

She  succeeds  Kathryn  Thornton,  who 
left  to  become  a  consultant. 


Lee  E.  Dirks  Owen  Van  Essen  Philip  Murray 


We  specialize  in  assisting  owners  in 
exploring  and  negotiating  the  sale  of 
their  daily  newspapers  or  non-daily 
newspaper  groups. 


Dirks,  Van  Essen  &  Associates 
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director,  moves  up  to  advertising  director. 

RODNEY  M.  PHILLIPS,  marketing/ 
promotions  manager,  succeeds  Matuga  as 
circulation  director. 

HOUSTON  CHRONICLE 

JOHN  W.  SWEENEY,  president  of 
the  Houston  Chronicle,  takes  the  added 
responsibility  of  associate  publisher, 

JACK  LOFTIS,  executive  vice  presi¬ 
dent  and  editor,  also  adds  the  title  of  asso¬ 
ciate  publisher. 

ROBERT  E.  CARLQUIST,  vice  pres¬ 
ident  of  administration  and  human  re¬ 
sources,  was  named  senior  vice  president 
of  administration. 

GARY  W.  RANDAZZO,  vice  presi¬ 
dent  of  sales,  was  appointed  senior  vice 
president  of  sales  and  marketing. 

JACK  H.  STANLEY,  vice  president  of 
operations,  has  become  senior  vice  presi¬ 
dent  of  operations  and  technology. 

RICHARD  A.  WINEGARDEN,  vice 
president,  chief  financial  officer,  was 
named  senior  vice  president,  chief  finan¬ 
cial  officer. 


ITHACA  JOURNAL 

ANDREA  L.  ALEFF,  vice  president 
of  a  marketing  firm  in  Fort  Lauderdale, 
Fla,,  has  been  appointed  marketing  devel¬ 
opment  director  at  The  Ithaca  (N,Y,) 
Journal. 

JANICE  M.  FULLERTON  joins  the 
paper  as  retail  advertising  manager,  the 
title  she  had  at  the  Montgomery  (Ala,) 
Advertiser. 

JAYNA  M.  CLARK,  classified  ac¬ 
count  executive,  was  promoted  to  classi¬ 
fied  advertising  manager. 

OPINION  PAGE  EDITORS 

The  newly  elected  officers  of  the 
Association  of  Opinion  Page  Editors  are: 

MARY  HEFFRON  ARNO,  Los 
Angeles  Times,  president,  succeeding 
Richard  Bard  of  The  Miami  Herald. 

JOHN  ALLISON.  Pittsburgh  Post- 
Gazette,  vice  president. 

NOEL  RUBINTON,  Long  Island, 
N.Y.,  New.sday,  treasurer. 

JOHN  TIMPANE,  The  Philadelphia 
Inquirer,  secretary. 
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NEWSPEOPLE 

by  Karim  Mostafa 


ExSfP  AWARDS  I  E<S?P  OBITUARIES 


The  1998  Paul  M.  Hogan  Memorial 
Scholarship  at  Northwestern  University 
was  awarded  to  Daniel  Rubin,  a  master's 
degree  student  at  the  Medill  School  of 
Journalism.  The  S2.5(K)  grant  goes  to  the 
Medill  graduate  student  who  best  exem¬ 
plifies  Hogan’s  example. 

The  Society  of  Professional  Journalists 
distributed  the  1998  First  Amendment 
and  Sunshine  Awards  at  its  annual 
Freedom  of  Information  conference,  in 
Nashville,  Tenn.  The  awards  honor  efforts 
to  strengthen  free  speech.  Winners  were: 
William  A.  Orme  Jr.  and  the  Committee 
to  Protect  Journalists;  David  Lawrence 
Jr.,  former  Miami  Herald  publisher;  the 
SPJ  Campus  Courts  Task  Force;  and 
Howard  and  Connie  Clery  and  Daniel 
Carter  of  Security  on  Campus  Inc. 

The  Sunshine  Award,  honoring  con¬ 
tributors  to  open  government,  went  to 
James  Langevin.  Rhode  Island  secretary 
of  state;  students  and  faculty  of  Brown 
University  and  the  University  of  Rhode 
Island;  Ian  Marquand,  president  of  SPJ’s 
Montana  chapter  and  the  Montana  Fol 
Hotline's  board;  The  Miami  Herald: 
Goodloe  Sutton,  publisher  of  The 
Democratic-Reporter  of  Linden.  Ala.; 
Cory  Reiss,  Kirsten  Mitchell  and  the 
Wilmington,  N.C.  Moriuni>  Star:  the 
Minnesota  Joint  Media  Committee;  par¬ 
ticipants  in  the  project  "The  State  of 
Secrecy;  Indiana  Fails  the  'Test  on 
Access";  and  Charles  Davis,  Southern 
Methodist  University. 

The  1998  .Joseph  L.  Brechner  Center 
for  Freedom  of  Information  Award  and 
$3,000  prize  money  went  to  Paul 
D’Ambrosio,  a  reporter  at  the  Ashury 
Park  (N.J.)  Press,  for  his  series  on  the 
state's  public  access  laws  and  the  legisla¬ 
ture's  history  of  denying  public  access. 
The  award  was  presented  at  the 
University  of  Florida's  Brechner  Center 
on  Nov.  9. 

The  Association  of  Opinion  Page 
Editors  presented  its  1 998  awards  for  best 
op-ed  writing  and  design  at  its  recent  con¬ 
ference  in  Seattle.  Winners  were:  for  op¬ 
ed  feature.  The  Philadelphia  Inquirer 
(July  8);  for  theme  page,  Los  Anyeles 
Times  (May  29);  op-ed  page.  Pittshurt’h 
Post-Gazette  (Feb.  14);  series.  Long 
Island.  N.Y.  Newsday  ("Long  Island  by 
Design");  section,  Newsday  (May  17). 


.JOSEPH  A.  FATTORIM,  41.  a  tech¬ 
nician  with  The  Associated  Press  for  17 
years,  died  Nov.  15  after  a  three-month 
illness.  He  started  at  AP  in  1981  in  New 
York,  moved  to  Denver,  and  finally  set¬ 
tled  in  Virginia  Beach  in  1989. 

RAI.PH  F'OX.  77.  a  Pulitzer  Prize¬ 
winning  photographer  for  Lincoln,  Neb., 
newspapers,  died  Nov.  17.  He  was  part  of 
the  1949  team  at  the  Nebraska  State 
Journal  that  won  a  Pulitzer  for  communi¬ 
ty  service. 

PATRJCK  .J,  FRAWLEY  .JR.,  75, 

publisher  of  the  weekly  newspapers 
National  Catholic  Register  and  Catholic 
Twin  Circle,  died  Nov.  10  after  lung 
surgery. 

LAURENCE  GANDAR.  82,  a  South 
African  editor  who  in  the  196()s  chal¬ 
lenged  apartheid  only  to  be  fined  for  vio¬ 
lating  prison  information  laws,  died  Nov. 
14.  He  became  editor  of  the  now-defunct 
Rand  Daily  Mail  in  1957  and  used  it  to 
campaign  against  apartheid.  In  1966,  he 
received  the  World  Press  Achievement 
Award  from  what  is  now  the  Newspaper 
Association  of  America. 

ANN  MAR(K)S.  82.  reporter  and 
columnist  at  The  Enterprise  of  Brockton. 


Mass.,  for  54  years,  died  Nov.  7.  Her  col¬ 
umn.  “Around  and  About,"  ran  five  days  a 
week  until  she  retired  in  1996. 

HAROLD  McConnell,  a  copy 
editor  at  the  San  Diego  Union-Tribune 
until  his  retirement  in  1984.  died  Nov.  1 1. 
He  was  81.  He  started  his  career  with  the 
military  paper  Stars  &  Stripes  and 
became  assistant  managing  editor  before 
Joining  Copley  News  Service  in  the  late 
1950s. 

WALTER  D.  O’LEARY.  96.  a  retired 
reporter  for  The  Boston  Globe,  died  Nov. 
15  of  cancer.  After  50  years  at  the  paper, 
35  of  them  covering  federal  courts,  he 
retired  in  the  I97()s. 

ORAZJO  “BUDDY’’  OTTAVIANO, 

who  Joined  The  Daily  Gazette  in 
Schenectady,  N.Y.,  as  a  student,  toiled  42 
years,  and  retired  in  1990  as  managing 
editor,  died  Nov.  13  at  age  72.  He  was 
city  editor  for  25  years. 

.JACK  RODCIERS.  60.  veteran  pub¬ 
lisher  at  the  Mount  Carmel.  Ill.,  Daily 
Republican  Register,  collapsed  at  the 
newspaper  office  and  died  Nov.  18.  He 
began  his  career  as  a  newsboy  at  the 
paper  in  1955.  He  became  publisher  of 
the  paper  in  1979. 
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THE  COUNCIL  FOR 


EXCELLENCE  Call  foc  AppJIcations 


IN  GOVERNMENT 


Government  from  the  Inside:  Workshops  for  Journalists 

The  Council  for  Excellence  in  Government  is  now  accepting  applications  for  the  first  in  a  series  of 
workshops.  It  will  address: 

Government  Investigating  Itself  - 
The  Role  of  Inspectors  General  and  Other  Players 
Date  January  22  -  23,  1999 
Place  Washington.  D.C. 

This  workshop  will  offer  journalists  an  in-depth  look  at  how  the  investigative  process  works  (and 
sometimes  doesn’t  work)  and  how  it  varies  from  agency  to  agency.  Presenters  are  expected  to 
include  past  and  current  officials  from  the  federal  government,  members  of  congressional  oversight 
Committees,  outside  watchdogs,  journalists,  and  others.  It  will  be  informal  and  off  the  record.  There 
will  be  no  tuition  and  size  is  limited  to  40  participants. 


For  an  application  contact: 


Kate  Tedrow 

The  Council  for  Excellence  in  Government 

1301  K  Street,  NW,  Suite  450W 
Washington,  DC  20005 
(202)728-0418 
ktedrow@excelgov.org 
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BY  DAVID  NOACK 


Growing 

classified 
advertising 
piracy? 

Many  newspapers  believe  so,^ 
and  turn  to  the  NAA  for  protection 
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Milwaukee  Journal 
Sentinel  puts  Wisconsin 
job  ads  company 
on  notice,  while  NAA 
works  at  the  federal  level 
to  gain  support 
for  legislative  remedies 


sified  ads  and  either  reprint  them  or  use 
the  copy  and  paste  features  of  Web 
browsers  to  capture  hundreds  of  ads  and 
post  them  online.  Trying  to  find  classified 
ads  that  appear  elsewhere  —  either  online 
or  in  print  —  is  a  daunting  task. 

Newspapers  face  a  potential  revenue 
loss  if  classified  ads  are  taken  and  adver¬ 
tisers  are  not  reaching  their  target  audi¬ 
ence.  In  the  long  run,  it  can  hurt  the 
growth  of  the  $17  billion  or  so  that  news¬ 
papers  generate  annually  from  classified 
ads.  What’s  complicating  the  issue  is 
whether  federal  copyright  law  protects 
this  kind  of  writing.  Legal  experts  say  it 
depends. 

In  September,  the  NAA  alerted  mem¬ 
ber  newspapers  about  a  Milwaukee,  Wis.- 
based  company  called  National  Ad 
Search.  The  letter,  obtained  by  E&P, 
alleges  that  National  Ad  Search  displays 


Continued  from  the  cover 
country  are  very  much  interested  not  only 
in  protecting  their  database  for  online 
classifieds,  but  other  databases.” 

The  problem  facing  the  newspaper 
industry  is  that  computer  technology  and 
the  Internet  have  made  it  increasingly 


easy  to  simply  scan  newspaper  print  clas-  help  wanted  ads  from  60  to  65  metropol-  NAA  president  and  CEO  John  F.  Sturm 
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itan  area  newspapers,  reprinting  them  in  a 
tabloid  publication  and  also  placing  them 
online. 

The  company  charges  a  fee  to  access 
the  job  ads,  ranging  from  10  cents  for  a 
single  ad  to  $10  for  100  ads. 

‘it  appears  that  there  may  be  serious 
copyright  issues  presented  by  National  Ad 
Search’s  method  of  operation,”  warns  the 
NAA. 

According  to  National  Ad  Search’s  Web 
page,  it  boasts  that  since  1970,  “.  .  .  the 
newspaper  version  of  the  National  Ad 
Search  has  provided  the  most  complete 
coverage  of  job  opportunities  in  the 
nation.  It  is  our  goal  to  provide  this  same 
service  to  you  at  this  Web  site.  Our  objec¬ 
tive  is  to  provide  you  with  current 
employment  information  which  will 
enable  you  to  quickly  and  easily  obtain 
the  specific  ads  you  need  for  your  job 
search.  All  ads  are  display  ads  and  will 
contain  direct  contact  information  for  the 
company.  Each  week  we  compile  Sunday 
help  wanted  ads  from  over  65  major  cities 
from  across  the  United  States  and  orga¬ 
nize  them  by  the  following:  Date  the  ad 
appeared  (Sunday);  City  (Metropolitan 
Area)  and  Job  discipline.” 

Sturm  declines  to  name  the  newspapers 
that  have  complained  about  their  classi¬ 
fied  ads  being  used  in  other  publications 
and  online.  He  says  the  NAA  is  lobbying 
for  federal  database  legislation  that  would 
give  newspapers  more  protection. 


“It  appears  that  there 
may  be  serious 
copyright  issues 
presented 

by  National  Ad  Search’s 
method  of  operation.” 
—  NAA  letter 


“We  had  an  interest  in  this  legislation 
from  a  general  public  policy  standpoint, 
long  before  National  Ad  Search  popped 
up  on  the  screen.”  Sturm  adds.  "National 
Ad  Search  did  not  occasion  this.” 

At  the  Milwaukee  Journal  Sentinel, 
attorney  Jim  Pepeinjak  wrote  a  cease-and- 
desist  letter  in  September  to  National  Ad 
Search. 

"Your  organization  is  utilizing  ads  on 
your  online  site  and  in  your  print  product 
that  originally  appeared  in  the  Milwaukee 
Journal  Sentinel,"  Pepeinjak  wrote. 
“National  Ad  Search  does  not  have  the 
permission  of  our  organization  to  do  so. 
This  unauthorized  misappropriation  of  our 
ads  is  a  serious  violation  of  our  copyright 
and  ownership  rights  and  may  constitute  a 
criminal  matter.” 


^  rtant  Scott  D.  Morey,  vice 

president  of  National  Ad 
Search,  would  only  say,  "Our 
attorneys  are  taking  care  of 
that.”  in  reference  to  the  letter 
from  the  Journal  Sentinel.  He 
declined  further  comment. 

■  I  There  are  other  examples 

of  classified  ads  appearing  in 
Kt  all  kinds  of  places. 

E.  Molly  Leahy,  the  NAA’s 
legislative  counsel,  cited  one 
152“  example  of  a  newspaper  that 
ty-  posted  an  online  database  of 
real  estate  classified  ads  and 
later  found  that  local  real  estate 
agents  had  downloaded  that 
information  and  distributed  it  to 
SI  their  clients. 

7~~  "Our  member  took  it  off-line 

because  they  did  not  have  a  way 
^  of  going  after  those  Realtors.” 
^  said  Leahy. 

^  Bob  Cauthom.  director  of  new 

ig  technologies  at  The  Arizona  Daily 
~  Star  in  Tucson,  says  he  recalls  a 

"wannabe”  online  city  guide  grab¬ 
bing  content  and  classifieds  from 
about  a  dozen  small  newspapers. 

“Basically,  they  were  hoping  to  skate  in 
under  the  radar  screen.  And  because  no 
one  used  the  service,  it  worked  for  a  bit. 
And  then  the  whole  thing  went  belly  up,” 
says  Cauthom. 

Overall,  Cauthom  doesn’t  think  Web 
sites  that  take  a  newspaper’s  online  classi¬ 
fied  ads  will  be  that  big  a  problem.  "The 
only  reason  for  someone  to  steal  classi¬ 
fieds  would  be  to  build  a  critical  mass  on 
a  site,  and  in  the  process  1  expect  that  the 
visibility  would  be  such  that  they’d  get 
caught  fast.”  notes  Cauthom,  who  sees  a 
greater  risk  from  online  services  such  as 
the  Monster  Board,  an  employment  site, 
and  e-Bay,  a  virtual  auction. 

Instead  of  having  to  depend  on  the 
copyright  law  for  protection,  the  NAA  is 
banking  on  another  legal  remedy,  federal 
legislation  aimed  at  protecting  a  newspa¬ 
per’s  databases  from  theft. 

The  bill,  HR  2652,  would  prohibit  the 
use  of  a  substantial  part  of  a  "collection  of 
information”  created  through  the  invest¬ 
ment  of  time  or  money,  where  the  cre¬ 
ator’s  actual  or  potential  market  for  the 
information  contained  in  the  database  was 
harmed  or  threatened.  The  bill  has  passed 
the  House  of  Representatives  and  a  com¬ 
panion  measure  is  before  the  Senate 
Judiciary  Committee. 

Dan  Duncan,  senior  vice  president  of 
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-J  MUTUAL  FUND  ACCOUNTANT  L, 

AAL  Capital  Management  Corpontion,  an  Appleton-baaed 
mutual  fund  company,  haa  an  opening  for  a  Mutual  Fund 
Accountant.  A  full-time  poaition  with  generoua  benefita  in¬ 
cluding:  Corporate  Bonus  Plan;  401(k'  and  Pension  Plan; 
Medical.  Dental  and  Life  plans:  Child  Learning  Center:  On 
Site  Fitness  Center;  Tuition  Reimbursement;  Business  Cas¬ 
ual  Dress  and  Paid  Vacation  and  Sick  Leave. 

Successful  applicant  will  possess. 

•  Bachelor's  Degree  -  Business  Accountin^Finance 

•  2  year  mutual  fund  experience  preferred 

*  Strong  analytical  skills  with  attention  to  detail 

*  Experience  with  Excel  spreadsheets 

Major  responsibilities  include:  input  and  verification  of  all 
daily  accounting  activities  for  two  mutual  funds;  prepare 
monthly  work  papers  supporting  the  general  ledger  and 
portfolio,  prepare  management  reports  for  Board  meetings; 
and  assist  in  the  preparation  of  regulatory  reports,  tax  re¬ 
turns,  and  outside  agency  reporting. 

If  interested,  please  send  cover  letter  with  salary  history 
and  resume  postmarked  no  later  than  Friday,  November  13, 
1998  to: 

Attention:  Human  Resources,  Floor  8 


.  AAL  Capitai.  Ma.n'ageme.nt 
Corporation  _ 

A  SubiiJinn  of  Aii  AiUKxanonfot  iMtherwi 
222  WcM  Avenue.  Appleton.  Wl  M9I9-000'’ 
Mwu.asii.org  •  e-matl' aa(mai!9aalorg 
AAL'AutonuieU  JivbN  Une:  707-7084 
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AAI.  C'apilal  Maiuig(‘nn‘nt  ('orporation.  an  Appietoii  based 
mutual  fund  cnmu.any.  has  an  openint’  fur  a  Mutual  Fund 
Aci'vuntanl  A  lull  lime  p<isition  with  penerous  benefits  in¬ 
cluding  ('orp<»rali*  Ibmus  Plan.  tOPk)  and  Pension  Plan; 
Mi*diral.  I  Cental  and  Pife  plans;  (’hild  Isoarning  ('enter;  On 
Site  Fitness  I’otitcr;  Tuition  Kcimbur.siunenl;  Business  (’as- 
uul  Ok'Ss  and  Paul  Vacation  and  Sick  Iseave. 

Siicc»*.<sful  applicant  uill  pcMi-sess. 

•  Bachelor  s  I)t*grw  •  Busmesfc'Accountin^^’inance 

•  2  year  mutual  fund  mpiTiriice  preferred 

•  sStrong  anaiytirai  skills  with  attention  tn  detail 

•  KKperience  with  KxccI  spieadsh«»«'ls 

Mripir  ies(K)it>4ibiiUii*s  tncitidr  input  and  venfication  of  all 
daily  aaountuig  activities  for  two  mutual  funds;  prepare 
iiifinthiv  work  papers  supporting  the  general  ledger  and 
porlfohn.  prepare  management  ri'ports  for  tViard  ineeting.s; 
and  assist  in  the  preparation  of  regulatory  reports,  tax  re¬ 
turns.  and  out.side  agenc>  reporting 

If  interested,  please  send  cover  letter  with  salary  history 
and  resume  postmarked  no  later  than  Fridav,  November  13. 
mH\o 


Attention  Human  Resources.  Hoortt 

AAL  Capital  M  anageme.nt 
Corporation  _ 

A  $ut>thitnr\  tif  Ani  AkXN  uHum  far  Ijuktrani 
:i2  \s<\t  (  oUfff  Avcfluc.  Appleton.  W|  M9l9.0lA)7 
vAwuik;Uo({  •  e-maii  a4lnui}#iial  (H| 


The  help  wanted  display  ad  on  the  left  appeared  Nov.  8, 1998,  in  the  Milwaukee  Journal  Sentinel. 
The  ad  on  the  right  was  found  at  the  Web  site  of  National  Ad  Search,  a  Milwaukee  company. 


government  relations  for  the  Information 
Industry  Association  (IIA),  is  a  leader  in 
urging  Congress  to  approve  the  legislation. 

"The  U.S.  information  industry  is 
gravely  threatened  —  both  here  and 
abroad  —  by  the  lack  of  a  uniform,  feder¬ 
al  statute  to  offer  protection  from  market- 
destructive  thefts  of  the  products  and  ser¬ 
vices  in  which  these  companies  have 
invested  enormous  sums  of  money,  time 
and  effort,”  Duncan  wrote  in  a  letter  to 
lawmakers.  “American  companies  are 
learning  the  hard  way  that  today,  U.S.  law 
—  in  particular  copyright  law  —  does  not 
adequately  protect  most  databases  against 
wholesale  extraction  and  dissemination  of 
their  contents  by  database  pirates.” 

Cindy  Cease,  classified  advertising 
manager  at  the  Sioia  City  (Iowa)  Journal, 
says  part  of  the  problem  with  classified 
ads  being  lifted  is  that  the  ads  are  not 
“branded”  as  belonging  to  a  specific 
newspaper  when  they  appear  on  other 
Web  sites. 

“It  allows  these  renegade  sites  to  popu¬ 
late  themselves  with  content  that  they  did 
not  generate  and  erodes  the  newspaper's 
branding  efforts,”  says  Cease,  the  new 
president  of  the  NAA’s  Classified 
Federation.  “Definitely  there  could  be 
concerns  about  the  caliber  of  a  respondent 
to  an  ad  that  was  lifted  onto  another  Web 
site.  Advertisers  choose  newspapers  for 
both  print  and  online  because  of  the  high 
demographic  caliber  of  the  newspaper 
reader.” 

Mike  Lange,  a  spokesman  for  the  Los 
Angeles  Times,  says;  “We’re  aware  of 
occasional  appropriation  of  online  classi¬ 
fied  listings,  mainly  job  listings.  Although 


it's  not  a  big  problem,  it  is  something  that 
we’re  keeping  an  eye  on.” 

Alfred  C.  Yen.  a  law  professor  and 
copyright  expert  at  Boston  College,  says 
the  issue  of  classified  ad  copyright 
infringement  is  a  matter  of  debate. 

The  question  boils  down  to  the  type  of 
classified  ad,  how  it’s  displayed  and  orga¬ 
nized,  how  many  ads  are  taken,  and  who 
really  does  own  the  copyright  to  an  ad.  the 
person  doing  the  advertising,  the  newspa¬ 
pers,  or  a  third  party,  such  as  an  ad  agency 
in  the  case  of  employment  display  ads. 

“The  possibility  exists  that  simple  clas¬ 
sified  ads  (For  sale,  old  Steinway  piano, 
$2,500  OBO,  for  example)  are  not  copy¬ 
rightable  because  the  amount  of  expres¬ 
sion  or  the  nature  of  the  expression  is  too 
limited.  If  you  get  to  the  fancier  classified 
ads.  those  listed  by  a  major  corporation, 
that’s  different  because  there’s  a  lot  more 
text  being  written  there,”  says  Yen. 

He  says  those  kind  of  display-type  job 

“The  possibility  exists 
that  simple  classified 
ads  . . .  are  not 
copyrightable.” 

—  Albert  Yen, 
law  professor, 
Boston  College 


advertisements  are 
afforded  more  copyright 
protection. 

“Certain  kinds  of  data 
compilation,  like  the 
phone  book,  aren’t  copy¬ 
rightable.  But  the  more 
creative  and  innovative 
the  selection  and  ar¬ 
rangement  of  each  indi¬ 
vidual  compilation,  the 
better  the  chance  that 
you’re  going  to  get  copy¬ 
right.”  adds  Yen. 

Eric  Meyer,  an  online 
expert  who  is  also  an 
associate  professor  of 
journalism  at  the  Univer¬ 
sity  of  Illinois  at  Urbana- 
Champaign,  says  that 
while  advertisements  are 
protected  by  copyright 
law,  it’s  the  creator  of  the 
ad  and  not  necessarily 
the  newspaper  that  holds 
the  copyright. 

“Since  an  advertiser  is  unlikely  to  have 
a  problem  with  a  third  party  giving  free, 
wider  play  to  his  or  her  ad,  the  newspaper 
is  powerless  to  prevent  this  after  the  fact 
unless  it  has  taken  a  proactive  stance,” 
notes  Meyer. 

“Media  law  experts  advise  inserting 
into  contracts  with  advertisers  a  clause 
specifying  that  the  creative  nature  of  any 
ad  published  will  belong  jointly  to  the 
newspaper  and  the  advertiser,  and  that  it 
may  not  be  reproduced  without  both  par¬ 
ties’  consent.  If  such  a  clause  is  present, 
copyright  law  provides  a  powerful 
weapon  against  an  ad  thief,”  advises 
Meyer. 

Eugene  Volokh,  a  law  professor  at  the 
University  of  California  at  Los  Angeles, 
says  there  are  many  issues  to  consider 
when  making  a  classified  ad  copyright 
infringement  claim. 

He  says  that  taking  single  classified 
ads  may  not  be  a  copyright  violation,  at 
least  as  far  as  the  newspaper  is  con¬ 
cerned.  There  is  the  likelihood  of  a  prob¬ 
lem,  however,  when  these  ads  are  taken 
in  a  group. 

“Unless  they  take  the  newspaper’s 
selection,  arrangement  and  coordination, 
those  are  words  in  the  copyright  act.”  says 
Volokh. 

“For  example,  they  refer  to  not  just  tak¬ 
ing  the  ads.  but  also  the  order  in  which 
they  are  placed  in  the  newspaper,  the 
headings  into  which  they  are  placed,  if  the 
newspaper  uses  something  beyond  simple, 
banal  headings.  If  they  take  them  in  that 
order  with  those  headings,  then  they  might 
be  infringing  the  newspaper’s  so-called 
compilation  copyright.” 
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ELECTION  COVERAGE 


Editors  say  Web  played 
modest  role  in  ’98  elections 


Mazzarella  Johnson  McGruder 


Newspaper  editors  across  the  coun¬ 
try  say  the  Web  —  hailed  as 
emperor  of  the  multimedia  age  — 
had  little  impact  on  the  1998  election. 
Some  of  them  call  the  much-hyped 
emperor  naked. 

In  interviews  with  E&P,  editors  say 
they  did  not  make  changes  in  election  cov¬ 
erage  to  compete  with  Web  reports. 
Although  the  Web  helped  some  of  them 
keep  an  eye  on  what  competitors  were 
doing  and  provided  another  outlet  for  their 
own  coverage,  none  of  the  editors  could 
think  of  any  way  in  which  the  Web  influ¬ 
enced  how  they  covered  the  election. 

Here  are  some  of  the  editors’  com¬ 
ments: 

•  William  Milsaps  Jr.,  vice  president 
and  executive  editor  of  the  Richmond 
Times-Dispatch,  says,  “If  you’re  asking, 
did  we  change  our  coverage  or  coverage 
plan  to  respond  to  competition  on  the 
Web,  the  answer  is  no.” 

•  Matthew  Wilson,  executive  editor  of 
the  San  Francisco  Examiner,  says:  “We 
use  the  Internet  as  a  tool  for  our  own 
newsroom  by  looking  at  state  and  county 
Web  sites.  This  time  they  proved  to  be  not 
all  that  useful  and  often  were  way  behind. 
We  were  getting  better  results  by  going  to 
the  registrar’s  office.” 

•  Bob  McGruder,  executive  editor  of 
the  Detroit  Free  Press,  says  there  was  “no 


particular  spike  in  the 
Internet  traffic  to 
freep.com ’s  election  cov¬ 
erage.”  Freep.com  is  the 
Web  site  of  the  Detroit 
Free  Press. 

•  Pam  Johnson,  exec¬ 
utive  editor  and  vice  pres¬ 
ident-news  of  The 
Arizona  Republic,  says  of 
the  Web:  “I’m  not  sure 
that  is  changing  our  reporting.  I  think 
we’re  beginning  to  see  how  we  can  aug¬ 
ment  our  reporting”  by  using  the  Web.  She 
adds  that  “augmenting”  reporting  did  not 
add  up  to  something  that  was  “changing” 
reporting. 

•  David  Mazzarella,  editor  of  USA 
Today,  says  the  newspaper  promoted  elec¬ 
tion  coverage  on  its  Web  site.  “It’s  helping 
the  interested  user  (or)  consumer  out 
there.”  he  says.  “We  very  prominently 
played  in  our  paper  leading  up  to  the  elec¬ 
tion  how  they  could  find  continuously 
updated  results  for  every  race  on  our 
online  site.” 

•  Larry  Eichel,  national  editor  of  The 
Philadelphia  Inquirer,  comes  closest  to 
seeing  a  Web  impact  on  elections,  saying, 
“We  used  the  Internet  pretty  much  as  a 
research  tool,  largely  to  look  at  what  other 
media  were  doing.  We  looked  at  the  Web 
sites  of  the  networks  and  major  newspa¬ 


pers  as  a  sort  of  guide  to  our  own  report¬ 
ing.” 

•  Stuart  Marques,  managing  editor/ 
news  at  the  New  York  Post,  says,  “I  didn’t 
see  the  Internet  doing  a  lot  in  the  local 
elections.  I  think  (it  was)  kind  of  a  non¬ 
factor.” 

•  Nigel  Wade,  editor  in  chief  of 
the  Chicago  Sun-Times,  says,  “I  think 
people  will  always  look  to  the  newspaper 
to  simplify  and  clarify  issues  in  an  elec¬ 
tion.” 

Although  few  editors  saw  much  Web 
impact  on  the  1998  election,  many  of 
them  say  their  Web  sites  are  augmenting 
newspaper  coverage  and  expect  the  Web’s 
influence  to  grow. 


Written  by  Joe  Nicholson,  with 
reporting  by  Kelvin  Childs,  Mark 
Fitzgerald,  David  Noack,  Jim 
Rosenberg  and  M.L  Stein. 


CHANGING  OF  GUARD 

Smith  in  line  for  top  job  in  Milwaukee 

Would  be  the  first  nonpublishing-side  chairman  in  company’s  history 


by  Robert  Neuwirth 

With  chairman  and  publisher 
Robert  A.  Kahlor  set  to  step 
down  at  the  end  of  the  year,  the 
board  of  Journal  Communications,  parent 
of  the  Milwaukee  Journal  Sentinel,  meets 
Dec.  1. 

CEO  Steven  J.  Smith  appears  to  have 
the  inside  track  to  succeed  Kahlor,  who 


Joined  the  newspaper  in  1971  and  rose 
steadily  through  corporate  ranks.  If  he 
gets  the  nod.  Smith  will  be  the  first  non¬ 
newspaperman  to  take  the  helm  of  the 
employee-owned  communications  com¬ 
pany.  He  has  been  at  the  company  since 
1976,  but  always  on  the  broadcast  side. 

Spokesman  Bob  Dye  credited  Smith, 
who  ascended  to  the  CEO’s  position  in 
March,  with  moving  the  company  to  be 


“more  aggressive  in  acquisitions.” 

In  the  past  year,  Journal  Communi¬ 
cations  has  purchased  10  radio  stations 
and  inked  a  deal  to  acquire  13  more. 
The  firm  also  bought  weekly  papers  in 
New  Orleans,  Sarasota,  Ela.,  and 
Jacksonville,  Fla.,  and  its  Wisconsin- 
based  telecommunications  subsidiary  is 
embarking  on  a  $26  million  expansion 
into  Michigan.  ■■ 
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Europe  lags  behind  in  online 
publishing,  but  for  how  long 


Internet  usage  varies  widely 
across  Europe,  but  online 
advertising  is  increasing 
everywhere  —  a  report 
from  the  5th  Interactive 
Publishing  Conference 

by  Erica  M.  Dubach 

hough  the  prevalence  of  smart 
cards  and  mobile  phones  in  Europe 
shames  the  United  States,  Europe 
still  lags  significantly  behind  the 
Americans  in  most  online  use  statistics. 
But  during  a  panel  discussion  of  the  5th 
Interactive  Publishing  conference  in 
Zurich  last  week,  Phil  Halliday,  sum¬ 
maries  editor  for  the  Financial  Times  of 
London,  suggested  that  some  of  Europe’s 
publishing  groups  are  catching  up  quickly. 

As  Halliday  points  out,  it  isn’t  easy  to 
compare  Internet  usage  between  the  U.S. 
and  Europe  because  Internet  penetration  is 
vastly  different  from  country  to  country.  On 
the  high  end.  Sweden  stands  out  with  an 
astounding  36%  of  the  adult  population  con¬ 
nected  to  the  Net.  More  and  more,  Swedish 
content  is  being  created,  yet  the  forecasted 
1998  advertising  revenue  of  $17.2  million  is 
much  lower  than  other  European  countries 
and  the  United  States,  panelists  said. 

Still,  online  advertising  revenue  is  fore¬ 
casted  to  rise  significantly  in  the  next  few 
years  in  all  of  Europe.  Hampering  growth  is 
the  question  of  auditing  to  guarantee  “page 
impressions”  and  “visits”  to  advertisers.  In 
Germany,  IVW  software  has  become  the  de 
facto  standard  for  auditing,  and  has  also 
been  adopted  by  Switzerland  and  Austria. 

Thomas  Breyer  of  the  Bundesverband 
Deutscher  Zeitungsverleger  (BDZV)  says 
Germany  can  be  considered  “the  main 
threat  to  the  U.S.”  for  leadership  in  cyber¬ 
space  —  thanks  to  Germany’s  size  and 
active  innovation.  Germany  is  a  European 
leader  not  only  in  advertising  revenue,  but 
also  in  Web  organization,  says  Breyer, 
who  pointed  to  a  joint-venture  media  data¬ 
base  that  is  being  prepared  to  collect  con¬ 


tent  from  the  Web,  television,  radio  and 
print  products  in  order  to  aid  advertisers. 

Drawing  more  Europeans  to  the  Web 
will  require  content  providers  to  use  the 
native  languages  of  the  continent.  German- 
content  providers  have  benefited  greatly 
from  the  country’s  German-speaking 
neighbors.  Also,  Germany’s  Web  sites 
enjoy  page  impressions  boosted  by  expa¬ 
triates  craving  news  from  home. 

Similarly,  Marilo  Ruiz  of  the  El  Pais 
Digital  in  Madrid  explained  that  his  site 
draws  on  its  own  population  as  well  as 
South  American  Internet  users,  providing 
impressive  statistics 
such  as  47,000  daily 
visits  to  the  El  Pais 
Web  site  (second  in 
Europe  only  to  the 
Swedish  Aftonbladet 
online  newspaper).  El 
Pais  Digital  also  has  a 
reputation  for  aggres¬ 
sive  online  partner¬ 
ships,  especially  in  the 
financial  realm. 

In  smaller  countries,  such  as  Holland, 
Internet  users  have  a  much  harder  time 
finding  native  content.  Peter  Maronier 
from  Dutch  City  Online,  however,  was 
quick  to  point  out  that  Holland  pioneered 
one  of  the  earliest  portals.  World  Access/ 
Planet  Internet. 

Because  users  are  still  charged  by 
telecommunications  providers  for  every 
minute  of  online  time,  Europeans  do  not 
share  the  same  casual  browsing  habits  that 
their  American  counterparts  can  afford. 
This  is  one  of  the  main  hurdles  for  growth, 
panelists  said. 

Italians  and  Spaniards  are  hardest  hit  by 
Internet  access  fees.  Spanish  surfers  plan 
to  protest  the  high  fees  next  month.  Marilo 
Ruiz  told  of  plans  where  for  two  days, 
Internet  users  will  boycott  the  national 
telecom  by  not  accessing  the  Internet. 

No  discussion  of  online  publishing  in 
Europe  would  be  complete  without  pointing 
to  France’s  slow  adoption  of  the  Internet. 
France  has  a  highly  educated  population  that 
has  been  accessing  interactive  content  and 
participating  in  e-mail  conversations  long 


before  most  people  had  even  heard  of  the 
Internet.  But  their  Minitel  system,  once  so 
advanced,  is  now  slowing  them  down  in 
using  the  Web.  There  is  limited  French  con¬ 
tent  on  the  Net,  though  Bruno  Giussani, 
European  Internet  columnist  for  The  New 
York  Times,  says  the  gap  is  narrowing.  For 
content  providers  targeting  France,  this 
often  means  catering  to  both  the  Internet  and 
Minitel,  or  using  a  platform,  such  as  Atos 
Multimedia,  which  covers  both,  and  can  also 
transmit  to  the  SMS  mobile-phone  format. 

As  different  as  each  country’s  concerns 
are,  some  familiar  problems  remain. 

Stories  of  battles 
between  the  online 
branch  of  publications 
and  the  print  publica¬ 
tions  echoed  from 
speaker  to  speaker. 
The  Financial  Times' 
online  audience  is 
younger,  more  spread 
out  geographically, 
and  not  necessarily  a 
reader  of  the  paper 
publication.  As  a  consequence  of  adapting 
to  this  new  environment  and  trying  out 
new  business  models,  questions  of  editor¬ 
ial  integrity  arise  when  the  marketing  of  a 
site  is  pushed  to  the  forefront.  Halliday 
was  not  the  first  to  ask,  “It’s  moving 
quickly;  is  it  moving  too  quickly?” 

One  conference  attendee  advised  his 
counterparts  to  understand  who  their  read¬ 
ers  are.  Aseem  Asahr  of  the  BBC  Online 
in  London  said  that  20%  of  Internet  users 
account  for  60%  of  the  traffic.  Those 
heavy  users  spend  about  730  minutes  a 
month  online,  and  they  are  the  ones  dri¬ 
ving  advertising,  he  .says. 

As  the  strategy  manager  for  BBC  Online, 
Asahr  pins  success  on  looking  beyond  the 
current  customers,  which  means  addressing 
the  “light”  and  “medium”  users  that  make 
up  the  other  80%. 

“Your  content  strategy  should  not  start 
with  content,  but  rather  with  the  cus¬ 
tomers,”  Asahr  says. 


Dubach  is  a  Zurich-based  writer 
specializing  in  technology. 


Online  advertising 
revenue  is  forecasted 
to  rise  significantly 
in  the  next  few  years 
in  all  of  Europe. 
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U.N.  Site  answers 
global  questions 

Compare  statistics  for  the  world’s  nations  on  topics 
from  literacy  rates  to  climate  to  economic  system 


by  Charles  Bowen 

Americans  are  accustomed  to  hav¬ 
ing  a  regular  flow  of  facts  and  fig¬ 
ures  about  themselves.  How  many 
books  do  they  read?  How  wealthy  and 
well-educated  are  they?  How  long  can 
they  expect  to  live?  Answers  to  these  and 
scores  of  other  questions  are  provided  by 
researchers  with  the  federal  government 
and  by  private  industry,  making  the 
United  States  perhaps  the  most  self-exam¬ 
ined  nation  in  the  history  of  the  world. 

But  getting  anything  like  the  same  kind 
of  data  for  nations  outside  North  America 
has  always  been  a  challenge.  Global  data 
collectors  historically  have  been  under¬ 
funded  and,  until  recently,  platforms  for 
display  of  the  findings  have  been  difficult 
to  find.  Fortunately,  the  World  Wide  Web 
is  living  up  to  its  name,  especially  through 
a  new  site  operated  by  the  United  Nations. 
Global  data  from  the  U.N.  site  can  be  u.sed 
in  all  kinds  of  stories: 

•  Students  at  a  local  church  are  head¬ 
ing  to  Ghana  for  a  month  to  assist  with 
missionary  work.  You  add  depth  to  your 
report  with  the  latest  available  statistics 
about  that  African  nation’s  climate  and 
economic  profile. 

•  In  a  sensational  case,  a  local  couple 
has  been  arrested  on  murder  charges  while 
touring  a  small  island  community.  You  use 
the  global  database  to  illustrate  to  your 
readers  that  while  the  tiny  nation  is  poor, 
it  also  has  a  much  lower  homicide  rate 
than  your  own  community. 

•  Industries  in  your  state  complain 
about  losing  business  to  foreign  competi¬ 
tors.  You  use  the  database  to  draw  up  a 
chart  comparing  foreign  neighbors’  gross 
domestic  product,  major  export  industries, 
unemployment  and  growth. 

•  A  school  board  dissident  angers 
many  by  contending  the  district  has  a 
higher  illiteracy  rate  than  much  of  the 
Third  World.  Use  the  database  to  confirm. 
•  For  an  environmental  story,  you  want 


to  compare  such  diverse  facts  and  figures 
as  carbon  dioxide  emissions,  energy  con¬ 
sumption  and  threatened  species,  as  well 
as  human  fertility  rate,  life  expectancy  and 
motor  vehicle  ownership.  Here  you  can 
get  across-the-board  statistics  for  all  the 
nations  of  the  world. 

To  get  started  with  these  and  related  sto¬ 
ries,  visit  the  U.N.’s  InfoNation  site 
(http://www.un.org/Pubs/CyberSchoolBus 
/infonation/e_infonation.htm).  You  can 
select  up  to  seven  countries  from  a  list. 
After  you  have  made  your  selections,  click 
on  the  Data  Menu  button  at  the  bottom  of 
the  regional  list.  The  next  display  lists  data 
you  can  examine  in  geography  (area,  tem¬ 
peratures,  precipitation),  economy  (em¬ 
ployment,  currency,  exports),  population 
(density,  ratios  of  male  to  female,  fertility 
rates,  growth,  infant  mortality),  and  social 
indicators  (life  expectancy,  literacy,  tele- 


Cox  creates  local 
search  engines 

Cox  Interactive  Media  (ClMedia)  of 
Atlanta  has  launched  a  local  search 
engine  network  in  conjunction  with 
LookSmart  Limited  of  San  Francisco. 
The  search  engines  will  be  available  in 
65  markets.  Cox  already  runs  25  city 
sites,  and  hopes  the  additional  40  mar¬ 
kets  will  attract  more  advertisers. 
ClMedia  also  signed  partnerships  recent¬ 
ly  with  AutoConnect,  Realtor.com, 
Thomson  Investors  Network  and  other 
Web  companies. 

Apartments.com 
joins  Yahoo 

Classified  Ventures’  Apartments.com 
has  signed  an  advertising  and  distribution 


phones,  newspaper  circulation). 

Also,  for  basic  geography,  use  the 
site’s  Country  at  a  Glance  option  (http:// 
www.un.org/Pubs/CyberSchoolBus/info 
nation/e_glance.htm).  You  simply  select  a 
nation  and  the  database  displays  its  flag, 
latitude  and  longitude,  total  area,  popula¬ 
tion  and  density,  capital,  languages, 
largest  city,  currency,  U.N.  membership 
date  and  gross  domestic  product. 

Here  are  some  other  considerations  for 
using  this  material  in  your  reporting  and 
research: 

1.  The  data  also  can  be  viewed  in 
either  Spanish  or  French. 

2.  For  definitions  and  explanations  of 
some  of  the  terms  used  in  the  reports, 
visit  the  Web  site’s  glossary  (http://www. 
un.org/Pubs/CyberSchoolBus/infona- 
tion/e_terms.htm),  where  you  learn  how 
the  U.N.  defines  terms  such  as  urban  pop¬ 
ulation,  major  export  industries,  econom¬ 
ically  active  population  and  the  like. 

3.  Finally,  most  of  the  facts  and  fig¬ 
ures  come  from  the  U.N.  statistics  divi¬ 
sion’s  World  Statistics  Pocketbook  and 
Statistical  Yearbook.  For  additional  statis¬ 
tical  reports  from  around  the  world,  visit 
the  division’s  own  Web  site  (http://www. 
un.org/Depts/unsd),  where  you  can  find 
its  latest  Social  Indicators  reports,  as  well 
as  information  on  subscription  services 
for  more  data. 


agreement  with  Yahoo  Inc.  The  apartment 
listings  will  now  be  available  through 
Yahoo  Real  Estate.  Apartments.com  also 
recently  launched  on  latimes.com.  the 
Web  site  of  the  Los  Angeles  Times. 

Thomson  signs 
European  pact 

Thomson  Interactive  Media  of  Stam¬ 
ford.  Conn.,  will  distribute  its  Internet 
product  suite  through  Press  Computer 
Systems  Ltd.  (PCS),  a  division  of  the 
Claverley  Group  in  Wolverhampton, 
England.  PCS  is  a  leading  European  sup¬ 
plier  of  prepress  systems. 

PCS  will  offer  Thomson’s  WebLinker 
suite  —  which  includes  Classified  IQ, 
Directory  Express  and  Encore  —  to  its 
European  clients.  Thomson’s  system  is 
compatible  with  most  existing  prepress 
systems. 
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L.A.  Times  outsources 
all  display  ad  makeup 

AdOut  wins  major  contract  expansion  after  setting  nine-year  track  record 


by  M.L.  Stein 

AdOut.  a  company  born  on  a 
kitchen  table  in  a  San  Fernando 
Valley  apartment  1 1  years  ago,  has 
signed  a  deal  to  produce  100%  of  the  ads 
that  the  Los  Anyeles  Times  typesets. 

The  contract  to  transfer  almost  the 
entire  ad  production  operation  to  the  Van 
Nuys.  Calif.,  firm  represents  close  to 
50.{XK)  standard  advertising  units  (SAUs) 
per  week,  according  to  Jeff  Turner,  37. 
president  and  CEO  of  J.J.  Grace  Inc.. 
AdOut "s  parent  company.  AdOut.  which 
already  was  producing  about  20%  of  the 
Times'  pub-set  ads,  also  is  responsible  for 
the  production  and  design  of  all  retail  and 
classified  display  advertising  for  the  Los 
Angeles  Daily  News  and  the  Torrance 
Daily  Breeze  in  suburban  Los  Angeles. 

Turner's  partner,  Joe  Beaver,  35.  says 
the  Times  contract  will  double  AdOut's 
revenue  but  refused  to  disclose  it.  AdOut 
is  ordering  more  than  100  Macintosh 
computers  and  doubling  its  staff  the 
equivalent  of  150  staffers,  most  of  them 
graphic  artists.  Beaver  says  the  Times  job 
involves  “highly  creative  visual  work  for 
high-end  advertising  accounts." 

"We  have  enjoyed  an  excellent  working 
relationship  with  AdOut  since  1989,”  says 
Mark  Kurtich,  Times  senior  vice  president 
of  operations.  “AdOut  has  perfected  the 
process  in  which  display  ads  are  created. 
They  have  made  efficient  use  of  technolo¬ 
gy  and  innovative  production  techniques  a 
core  competency  that  is  unmatched  in  this 
industry." 

Kurtich  says  AdOut  has  a  98%  accura¬ 
cy  rate  on  first-proofs. 

The  deal  will  have  little  impact  on 
Times  employees,  says  Kurtich,  suggest¬ 
ing  Job  losses  at  the  Times  affiliate  that  has 
been  performing  the  work:  “We  already 
had  outsourced  all  this  work  to  another 
company  we  own.  We're  moving  the  work 
to  AdOut  since  they  have  more  expertise 
in  this  area.  This  is  a  bigger  deal  for 
AdOut  than  for  us.  It's  a  kind  of  Level  2 
outsourcing  for  us.” 


Kurtich  says  the  Times  will  continue  to 
do  a  lot  of  its  own  ad  preparation  for  its 
smaller  products. 

Turner  calls  AdOut's  process  for  pro¬ 
ducing  newspaper  ads  Deliberate 
Production  by  which  “our  designers  are 
extensively  trained  in  the  process,  and  the 
results  are  fewer  mistakes,  better  ads  and 
happier  clients.”  The  method,  he  says,  has 
enabled  the  company  to  produce  more 
than  750  ads  a  week  for  the  Daily  News 
with  a  99.85%  accuracy  record. 

“If  newspapers  trust  you  to  take  over 
creation  of  one  of  their  most  valuable 
financial  assets,”  Turner  says,  “they  have 
every  right  to  expect  perfection  and  on- 
time  performance.” 

Holder  of  a  master's  degree  in  graphic 

COMEBACK 


by  Joe  Nicholson 

Suffering  from  sharply  lower  circula¬ 
tion  and  other  ailments  as  it  turns  90 
this  week.  The  Christian  Seienee  Monitor 
is  splurging  on  a  $500,000  redesign  and 
$538,{KK)  for  an  ad  campaign  to  promote 
its  Pulitzer  Prize-winning  reporting. 

Others  might  have  thrown  in  the  towel 
after  circulation  at  the  Monitor,  which 
expects  to  lose  $18.1 
million  this  year,  slid 
over  the  last  decade  to 
80,000,  from  242,300. 

But  executives  at  the 
Monitor,  a  five-day 
tabloid  and  six-time 
Pulitzer  Prize  winner, 
spotted  an  opportuni¬ 
ty:  Market  research 
showed  readers  were 


arts.  Turner  began  his  business  in  a  one- 
bedroom  apartment  in  the  valley.  “The 
place  had  precious  little  work  area  but 
enough  thinking  room,”  he  recalls.  Early 
on.  Turner  was  Joined  by  Beaver,  now 
chief  marketing  officer,  a  fellow  graduate 
of  Grace  College  in  Indiana.  They  com¬ 
bined  their  first  initials  and  added  their 
alma  mater  to  make  J.J.  Grace  Inc. 

Last  year.  Ine.  magazine  listed  AdOut 
and  its  five-year,  645%  sales  growth 
among  the  500  fastest-growing  U.S.  com- 
panies.A  third  partner  is  Stuart  Smith,  38, 
chief  financial  officer. 

“Some  day,”  Turner  muses,  “we  must 
commission  a  portrait  of  the  mythical  J.J. 
for  the  lobby.  He  would  be  proud  of  the 
company.”  H 


sick  of  sleazy  accounts  about  Monica. 
O.J.  and  other  scandals. 

The  Monitor,  whose  average  reader  is 
61,  found  potential  readers  have  limited 
time  but  thirst  for  reporting  with  context. 
To  attract  them,  the  paper  rolled  out  five 
special  sections  in  recent  months:  work 
and  money;  learning;  home  front;  ideas; 
and  arts  and  leisure.  Also  seeking 
younger  readers,  it  upgraded  its  Web  site 
(csmonitor.com). 

The  newspaper  has 
always  emphasized 
potential  solutions  to 
the  world's  problems, 
and  it  uses  that 
approach  to  appeal  to 
youth.  Under  a  front¬ 
page  headline,  “Using 
drama  to  curb  teen  dat¬ 
ing  violence,”  the 


Monitor  invests  $1  miition 
in  faceiift,  marketing  biitz 


“I  don’t  think  decency 
has  to  be  dull.” 

—  David  Cook, 
editor,  Christian 
Science  Monitor 
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newspaper  reported  last  week  on  ways  to 
avoid  date  rape. 

The  ad  campaign,  its  first  in  a  decade,  is 
built  around  stories  exemplifying  the 
newspaper’s  broad  grasp  of  issues.  Each 
ad  contrasts  the  superficial  understanding 
of  “most  news  followers”  with  the 
Monitor's  illuminating  reportage,  before 
concluding  with  the  campaign  slogan, 
“Monitor  readers  know  better.” 

The  ads  are  set  for  newspapers  and  the 
trade  press,  says  managing  publisher 
Stephen  Gray. 

The  First  Church  of  Christ  Scientist, 
which  has  always  insisted  its  newspaper 
presents  unbiased  news,  also  plans  to 
spend  $27  million  renovating  its  Boston 
headquarters. 

“1  don’t  think  decency  has  to  be  dull,” 
says  editor  David  Cook,  who  declares  the 
Monitor's  coverage  of  the  White  House 
sex  scandal  has  shunned  appeals  to  “pruri¬ 
ent  interest.” 

Even  if  sleaze  were  sure  to  lift  circula¬ 
tion,  Cook  would  not  be  tempted,  he  says, 
“because  we  care  deeply  about  the  kind  of 
Journalism  we  do.”  ■■ 
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AM  switch  leaves 
one  Chi-area  PM 

Chicago’s  long  tradition  of  evening 
papers  is  coming  to  an  end.  With  the  con¬ 
version  of  the  Courier  News  in  suburban 
Elgin  to  morning  publication,  the  News 
Sun  in  Waukegan  is  the  only  remaining 
evening  paper  published  in  the  shadow  of 
the  Windy  City.  But  not  for  long;  Copley 
Chicago  Newspapers,  which  also  publish¬ 
es  the  Courier  News,  says  the  News  Sun 
will  switch  to  the  morning  cycle  in  1999. 

Compaq  funds 
classroom  WSJ 

The  Wall  Street  Journal  Classroom 
Edition  says  Compaq  Computer  Corp.  is 
sponsoring  2,000  subscriptions  for  high 
school  students  in  three  Houston-area 
school  districts.  In  its  second  such  spon¬ 
sorship,  Compaq  will  provide  teachers 
with  30  copies  of  the  paper  and  a  compre¬ 
hensive  teacher  guide  each  month. 

With  circulation  of  120,000,  the  class¬ 
room  edition  is  read  by  more  than  600,(KX) 
people.  The  articles,  selected  from  the 


Wall  Street  Journal,  focus  on  news  rele¬ 
vant  to  students,  including  business, 
careers,  personal  finance  and  technology. 
Because  demand  exceeds  sponsorships, 
there  is  a  waiting  list  for  free  copies. 

Target  group 

The  Newspaper  Target  Marketing 
Coalition,  a  new  group  formed  to  help 


papers  share  information  about  targeted 
distribution  programs,  has  declared  its 
mission  to  develop  targeted,  nonsub¬ 
scriber  delivery  programs  for  advertisers. 
Formed  last  February  and  representing 
papers  with  combined  distribution  over  20 
million,  the  group  is  headed  by  president 
Jim  Dietz  of  the  Chicago  Tribune  (630- 
368-4140)  and  vice  president  Bill  Wilson 
of  Knight  Ridden  It  has  no  office. 


YOUR  ADVERTISERS 


A  GREAT  HOLIDAY  PREMIUM 
AND  AN  IDEAL  RELATIONSHIP-BUILDER 


YOUR  ADVERTISERS  WILL  LOVE  THIS 
HIGH-QUALITY  HARDBOUND  BOOK! 

•Designed  to  help  businesses  drive  traffic  and  sales 
•  Filled  with  “how-to”  examples,  instructions  and 
essential  checklists 

•Written  from  a  marketing  perspective  focused  on 
creating  attention-getting  ads 
•Creates  a  common  language  with  reps 
•User-friendly  and  easy  to  read 


“The  book  is  invaluable  to  legions  of  small  businesses.’ 
'  -Publishers’  Auxiliary,  National  Newspaper  Association 
I  (August  ’98) 


NEWSPAPER  ADS 

THAT  MAKE 

SALES 

JUMP 

A  HOW-TO  GUIDE 
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YOUR  REPS  WILL  LOVE  GIVING  THE 
BOOK  TO  ADVERTISERS! 

•Close  new  business 
•Increase  ad  revenues 
•Reduce  wasted  time 
•Helps  retain  current  clients 

•  Helps  beat  media  competition 

•Teaches  reps  to  be  print  ad  experts  in  just  a  few  hours 

•  Personalize  the  book  with  interior  pockets  and  business  card  holders 


I  “A  home  run...  it  serves  as  a  refresher  and  guide  for  our  own  sales  and  creative  people.' 
'  -Charlie  Hoag  VP,  Director  of  Sales,  Minneapolis  Star  Tribune 

SHOW  ADVERTISERS  YOU’RE  COMMITTED 
TO  THEIR  SUCCESS. 

Jump’s  simple  steps  and  checklists  coach  your  advertisers 
through  concept,  writing  and  designing  powerful  print  ads. 


!  “A  must  read  for  any  business  that  wants  to  improve  the  pulling  power 
'  of  their  newspaper  advertising.” 

■  -Archie  J.  Thornton  President,  The  Thornton  Works  former  Managing  Director,  Ogiivy  &  Mather^ 

SPECIAL  PUBLISHER  PRICE  $20 
TO  ORDER  OR  RECEIVE  A  SAMPLE  COPY  OF 
NEWSPAPER  ADS  THAT  MAKE  SALES  JUMP 

CALL  DAVE  SULLIVAN  503-892-9980 

FAX  503-892-9981  sales^markctingdarity.com 
^Marketing  Clarity 
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Low-pay,  long-day  path 
no  longer  lures  beginners 


by  Jennie  L.  Phipps 

Journalism  has  never  been  a  business 
people  went  into  because  they 
wanted  to  get  rich.  In  some  quarters 
there  has  long  been  a  reverse  snobbery  at 
work  —  a  perception  that  people  who 
make  a  lot  of  money  are  distanced  from 
the  “real”  people  and  can't  get  the  story  as 
a  result. 

Another  tradition  the  industry  has  held 
to  tenaciously  has  been  the  notion  that 
beginners  should  start  small  and  work 
their  way  up.  Putting  in  a  few  years  in  the 
weekly  or  small-daily  trenches  for  a  pit¬ 
tance  is  par  for  the  course  and  something 
that  many  writers  and  editors  have  boast¬ 
ed  about  with  more  than  a  little  nostalgia. 


years  after  their  income  had  climbed 
comfortably. 

These  days,  the  low-pay,  long-day  phi¬ 
losophy  is  failing  to  attract  eager  young 
candidates  willing  to  work  for  peanuts. 
Floyd  Burckel,  editor  and  publisher  of  the 
three-day-a-week  News  Banner  in 
Covington,  La„  says:  "There  are  lots  more 
jobs  than  there  are  people  who  can  do  the 
work.  It's  going  to  boil  down  to  who  can 
pay  the  most  money.  The  salary  levels  are 
going  up.  If  you're  not  willing  to  pay  the 
salaries,  you  may  have  trouble  keeping 
your  business  going.  These  kids  know' 
their  worth,  and  they  don't  have  any  prob¬ 
lem  telling  you  so." 

Mary  Kay  Blake,  vice  president  of 
recruiting  and  placement  for  Gannett’s 


Newspaper  Division,  seconds  Burckel’s 
sentiments.  “I  believe  that  as  an  industry, 
we  have  a  salary  problem  at  the  entry 
level.  We  are  not  going  to  get  enough 
good  people  coming  into  our  pipeline  if 
we  are  only  going  to  pay  $2.‘i.0(K)  at  the 
entry  level.” 

According  to  the  Inland  Press 
Association-sponsored  annual  Newspaper 
Industry  Compensation  Survey,  average 
base  salaries  have  increased  for  all  news¬ 
paper  positions  in  1998,  with  beginning 
reporter  positions  going  up  2..S%  over  last 
year.  Inland  provides  a  comprehensive 
survey  that  calculates  pay  data  for  U.S. 
and  Canadian  newspapers.  It  allows  news¬ 
papers  that  buy  the  service  to  compare 
compensation  levels  by  revenue,  by  circu- 


Perform  where  the  advancement  of  science,  engineering 
and  national  policymaking  issues  converge. 


11  here  doe.';  the  nation  turn  for  objective  independent  research...  for  definitive 
^  thinking  and  principled  experti.se  that  address  the  issues  of  the  day,  of  the 
i|  (lt!cad<!,  of  the  future?  The  answer  is  simple.  They  rely  on  the  National  Research 
Council  and  its  affiliated  institutions.  We  invite  you  to  join  our  acclaimed  team 
in  Northwest  DC. 

EDITOR 

The  National  Academy  of  Engineering  is  seeking  an  Editor  to  coordinate  editing 
and  production  on  the  quarterly  magazine  The  Bridge,  as  well  as  various  books, 
reports,  brochures,  and  publications.  Requirements  include  a  Master’s  degree  or 
equivalent,  preferably  in  journalism,  technical  writing,  or  engineering  plus  6+ 
years  of  editing/  publications  related  experience  that  includes  editing  for 
grammatical  accuracy  and  content.  Demonstrated  ability  to  identih'  structural 
flaws  in  documents  and  propose  solutions  for  addressing  them,  along  with  the 
ability  to  interact  with  project  officers  to  coordinate  their  editing  requirements, 
is  necessary. 

Interested  applicants  should  send  a  cover  letter,  resume,  writing 
sample,  and  names  of  three  references  in  confidenr;e  to:  National 
Academy  of  Engineering/PO,  NAS-306,  2101  Constitution  Avenue. 

N.W.,  Washington,  D.C.  20418,  or  fax  to: 

(202)  334-2290.  EOE,  M/F/D/V.  '  . 

www.nae.edu  & 
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lation  size  and  with  the  newspaper  indus¬ 
try  as  a  whole.  Salary  data  includes  pay 
ranges,  actual  base  pay,  cash  incentives 
and  total  direct  compensation.  Inland  is 
loath  to  release  its  current  survey  salary 
averages  except  to  those  customers  who 
buy  the  product,  but  it  does  release  per¬ 
centage  gains,  and  last  year’s  numbers  in 
some  categories  are  available.  Here,  cal¬ 
culated  to  include  the  1998  increase,  are 
the  average  salaries  reported  by  Inland  for 
beginning  reporters  in  1997  at  the  287 
newspapers  nationally  that  reported  hav¬ 
ing  beginning  reporters  as  a  pay  category. 
The  numbers  for  beginners  are  hardly 
generous. 

Starting  salaries  by  circulation: 

15,000  to  20,000  $19,373 

20,001  to  30,000  $22,074 

30,001  to  50,000  $23,745 

50,001  to  75,000  $23,668 

75,001  to  100,000  $25,684 

100,001  to  150,000  $25,584 

500,001  and  over  $32,846 

Alan  Vaughn,  managing  editor  at  the 
Citizen  in  Auburn.  N.Y.,  a  member  of  the 
Howard  Publications  group,  a  privately 
held  company  of  16  papers  nationwide,  is 
typical  of  employers  who  hire  beginners. 
He  routinely  starts  reporters  straight  out  of 
school  at  $  1 8,(K)0.  Vaughn  says  he  doesn’t 
have  as  much  trouble  finding  them  as  he 
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does  keeping  them.  “We  lose  them  pretty 
quick  to  big  or  at  least  medium-size 
papers  —  the  Rochester  (N.Y.)  Democrat 
and  Chronicle  and  the  Staten  Island 
(N.Y.)  Advance.  But  I  haven’t  lost  any¬ 
body  out  of  the  business  in  the  last  two 
years.”  Being  able  to  pay  better,  he  thinks, 
would  make  for  a  better  newspaper 
because  it  would  allow  him  to  work  with 
reporters  longer,  and  they  would  develop 
some  perspective  on  the  community. 

Pay  at  union  newspapers  tends  to  be 
slightly  better  than  at  nonunion  ones.  The 
average  starting  salary  for  a  beginner  in  a 
newsroom  whose  members  belong  to  the 
New.spaper  Guild  is  $25,063,  while  an 
experienced  reporter  averages  $35,444, 
which  compares  favorably  to  the  national 
average  for  both  organized  and  nonorga- 
nized  newspapers  as  calculated  by  Inland 
as  $22,609  for  beginners  and  $33,247  for 
experienced  reporters. 

Linda  Foley,  executive  director  of  the 
Guild,  says  the  Guild's  numbers  are 
skewed  by  a  few  papers  where  members 
have  bargained  away  their  pay  scales  in 
favor  of  a  system  that  gives  the  employer 
more  leeway.  There  are  Guild  papers 
where  the  minimum,  at  least  on  paper,  is 
$2(X)  a  week.  That  is  offset  by  papers  at 
the  high  end,  including  The  New  York 
Times,  where  a  beginner,  if  they  were  to 
hire  one,  would  make  $1,335  a  week. 

John  Russial,  associate  professor  in  the 
School  of  Journalism  and  Communication 
at  the  University  of  Oregon,  says  newspa¬ 
pers  are  making  a  mistake  when  they 
don’t  pay  beginners  a  living  wage  because 
they  lose  the  best  and  the  brightest  to 
other  occupations. 

“Good  writers  and  editors  find  that 
their  skills  are  in  demand  at  nonmedia 
organizations  that  are  willing  to  pay  well,” 
says  Russial.  He  finds  nonmedia  organiza¬ 
tions  are  particularly  willing  to  pay  for 
online  skills  while  newspapers  and  maga¬ 
zines  continue  to  be  niggling  in  even  these 
areas  where  demand  is  great.  But  that  may 
be  changing. 

Inland  reported  compensation  figures 
for  online  positions  for  the  first  time  in 
1998.  A  Web  site  content  producer,  who 
Inland  defined  as  “developing  editorial 
packages  for  the  Web,”  earned  on  average 
$34,805,  while  Inland  calculated  the  aver¬ 
age  pay  of  an  entry-level  reporter  at 
$22,609.  An  experienced  reporter,  accord¬ 
ing  to  the  survey,  earns  an  average  of 
$36,790,  up  3.3%  over  last  year. 
Webmaster  positions,  which  Inland 
defined  as  designing  Web-based  applica¬ 


tions  including  CGI  scripts  and  multime¬ 
dia  and  database  projects,  earned  an  aver¬ 
age  of  $36,790.  These  numbers  may  have 
been  skewed  because  only  52  newspapers 
reported  having  a  Web  producer  or 
Webmaster  position,  and  most  of  those 
papers  were  very  large  ones. 

Certainly  this  competition  for  people 
with  a  combination  of  verbal  and  techni¬ 
cal  skills  is  one  of  the  factors  that  is  push¬ 
ing  newsroom  salaries  higher  at  many 
papers.  Kathy  Silverberg.  executive  editor 
at  the  Times  Daily  in  Florence,  Ala.,  a 
33,000-circulation  morning  daily,  says: 
“We’re  having  to  offer  more.  We’re 
stretching.  We  have  guidelines,  and  we’re 
up  in  the  upper  end.  We  used  to  start  peo¬ 
ple  lower  to  give  them  room  to  grow  in 
their  ranges.  But  1  find  myself  going  ever 
higher.  It  forces  us  to  keep  positions 
vacant  longer  to  make  up  the  difference.” 

In  other  key  areas  of  the  newspaper 
operation.  Inland  says  1998  raises  were 
more  generous  than  those  for  beginner 
reporters  and  quite  generous  in  some 
areas.  Total  pay  for  classified  advertising 
managers  went  up  7.8%,  nearly  doubling 


the  raise  that  classified  managers  got  the 
previous  year. 

Other  newspaper  positions  that  saw  siz¬ 
able  annual  increases  included: 

•  sales  account  executive/classified  sales 
representative,  total  direct  pay  up  1 1 .9% 

•  information  systems  managers  up  6.4% 

•  city/metro  circulation  managers  up  6. 1  % 

•  human  resources  executives  up  5.1% 

•  publishers  and  editors  up  4.6% 

•  circulation  executives  up  2.8% 

•  experienced  copy  editors  up  2.5% 

•  experienced  reporters  up  3.3%. 

Payroll  is  most  newspapers’  single  larg¬ 
est  expense.  For  many  publications,  it  is 
30%  to  40%  of  the  budget,  and  both  media 
companies  and  their  publishers  work  hard 
to  keep  these  numbers  under  control, 
especially  in  areas  like  the  newsroom 
where  the  results  are  hard  to  measure.  In 
revenue-producing  areas,  however,  it  is 
easier  to  Justify  increased  compensation, 
and  that  has  driven  salary  levels  for  adver¬ 
tising  departments  ever  higher. 


Phipps  is  a  freelance  writer  based 
in  Detroit. 


Silha  Professor  of  Media  Ethics  and  Law 

The  University  of  Minnesota  School  of  Journalism  and  Mass  Communication  seeks 
applications  and  nominations  for  the  Silha  Professor  of  Media  Ethics  and  Law.  This 
is  a  full-time,  9-month  tenured  position  beginning  Fall  1999,  at  the  rank  of  professor 
or  associate  professor,  depending  upon  qualifications  and  experience,  and  consistent 
with  collegiate  and  University  policies.  Salary'  is  competitive  with  similar  academic 
positions. 

The  Silha  Professor  will  be  an  integral  part  of  a  major  new  initiative  that  will  use  an 
infusion  of  new  legislative  funds,  private  funds,  and  redirected  college  resources  to 
revitalize  this  highly  respected  school. 

The  successful  candidate  must  have  a  record  of  outstanding  scholarship  in  media 
law  and  teaching,  and/or  substantial  professional  experience  and  national 
prominence  in  the  field  of  media  law.  The  holder  of  the  Silha  Professorship  w  ill  be 
expected  to  lead  a  program  of  research,  teach  undergraduate  and  graduate  courses, 
advise  graduate  and  undergraduate  students,  maintain  ties  to  the  professional 
community,  and  serve  on  appropriate  committees.  Candidates  must  show  evidence 
of  teaching  effectiveness  or  strong  promise  of  excellence  in  teaching.  Earned 
doctorate  or  law  degree  required. 

To  apply,  send  letter  of  application,  current  resume  or  curriculum  vitae,  and  samples 
of  research  and/or  a  narrative  statement  on  research  goals  and  plans.  In  addition, 
please  provide  names  and  addresses  of  three  references  who  would  be  willing  to 
write  letters  of  recommendation. 

Applications  will  be  reviewed  beginning  February'  1,  1999.  Position  is  open  until  filled. 

Mary  Achartz,  staff  to  SJMC  Search  Committee 
School  of  Journalism  and  Mass  Communication 

University  Of  Minnesota 

Submit  application  to:  j  j  j  Murphy  Hall,  206  Church  Street,  SE 

Minneapolis,  MN  55455 

The  University  of  Minnesota  is  an  Equal  Opportunity  Educator  and  Employer 
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Adopted  daughter  e-mails  her 
way  into  ‘Luann’  cartoonist’s  life 


by  David  Astor 

Most  people  use  a  syndicate  Web 
site  to  find  information  about 
features.  Rhonda  Nabors  found 
her  father. 

“Luann"  cartoonist  Greg  Evans  and  his 
wife,  Betty,  gave  Rhonda  up  for  adoption 
just  after  she  was  bom  in  1969.  Nearly 
three  decades  later,  the  United  Media  site 
helped  lead  Rhonda  to  e- 
mail  these  words  to 
Greg:  “I  think  1  may  be 
your  daughter.” 

Rhonda  learned  the 
names  of  her  birth  par¬ 
ents  and  other  informa¬ 
tion  about  them  in  1990. 

Several  years  later,  after 
searching  sporadically 
and  hitting  several  dead 
ends,  the  comics’  reader 
began  wondering  if  Greg 
Evans  the  “Luann"  creator  was  Greg 
Evans  her  father. 

Then  Rhonda  spotted  United’s  Web 
address  (www.comiczone.com)  in  the 
strip,  accessed  the  “Luann”  section  of  the 
site  and  found  a  bio  of  Greg  that  matched 
some  of  what  she  already  knew.  She  also 
found  his  e-mail  address  —  and,  eventual¬ 
ly,  her  roots. 

“Maybe  they  should  rename  the  site  the 
‘United  Media  ComicZone  and  Adoptee 
Locater  Service.’’’  Jokes  Greg. 

In  her  first  message.  Rhonda  used  the 
pretext  of  asking  Greg  if  he  had  any 
advice  for  her  12-year-old  son,  Jonathan 
Upchurch,  an  avid  artist  who  wanted  to 
become  a  cartoonist  long  before  he  knew 
Greg  was  his  grandfather! 

“He  answered  the  same  day,”  recalls 
Rhonda,  who  was  impressed  that  a  widely 
syndicated  cartoonist  replied  so  quickly. 

Then  Rhonda  gathered  the  courage  to 
send  another  e-mail  revealing  the  family 
connection  she  was  virtually  sure  of 
The  message  “blew  my  hair  back,”  says 
Greg.  But  after  the  initial  shock,  “we  were 
both  very  moved  and  very  excited.”  He 
and  Betty  e-mailed  that  they  were  indeed 
Rhonda’s  birth  parents. 


“I  read  the  first  line  and  began  scream¬ 
ing  and  crying  and  laughing.”  Rhonda 
remembers. 

A  long  phone  conversation  followed, 
and  Rhonda  and  her  family  later  flew  from 
Texas  to  Southern  California  to  visit  the 
Evanses. 

Ironically,  Rhonda  had  lived  about  15 
miles  from  her  birth  parents  in  1987,  when 
she  was  married  to  a  marine  (Jonathan’s 
father)  stationed  at 
Camp  Pendleton. 

Rhonda  later  remar¬ 
ried  and  had  two  other 
children  —  meaning 
Greg,  5 1 ,  and  Betty,  49, 
are  suddenly  the  grand¬ 
parents  of  three.  They’re 
also  the  parents  of  three, 
because  the  couple  had 
two  other  children  them¬ 
selves  after  marrying  in 
1971:  Gary,  23;  and 

Karen,  19. 

Why  did  Betty  and  Greg,  students  in 
1969  at  what  is  now  Cal  State  Northridge, 
give  Rhonda  up  for  adoption?  They  say 
they  weren’t  ready  to  get  married  at  the 
time,  single  motherhood  had  more  of  a 
stigma  then  than  today,  and  family  mem¬ 
bers  weren’t  available  to  help  raise  a  child. 

Does  Rhonda  resent  that  long-ago  deci¬ 
sion?  “1  was  never  angry  about  it,  just 


curious,”  she  says,  adding  that  the  parents 
who  raised  her  were  great. 

And  she  now  loves  her  birth  parents, 
too.  “They’re  so  down-to-earth  and  open 
to  my  kids  and  family,”  Rhonda  says. 

Adds  Betty,  “It’s  really  nice  to  have  her 
back  in  our  lives  and  realize  she’s  so  much 
like  us.”  The  Evanses  say  Rhonda  has  a 
great  sense  of  humor  and  is  “personable” 
like  Betty  and  “organized”  like  Greg. 

Then  there’s  that  genetic  cartooning 
link  that  jumped  a  generation. 

“I’ve  seen  Jonathan’s  work,  and  he’s 
really  very  talented,”  says  Greg.  “He’s 
better  than  I  was  at  that  age.” 

Jonathan  is  more  into  comic  books  than 
comic  strips,  but  is  a  fan  of  the  now- 
defunct  “Calvin  and  Hobbes”  by  Bill 
Watterson  and  the  still-going  “Peanuts” 
by  Charles  Schulz.  “Peanuts,”  like 
“Luann,”  is  syndicated  by  United. 

Jonathan  has  also  read  “Luann”  and 
was  excited  enough  about  having  Greg  as 
a  grandfather  to  dress  as  him  at  a  school 
“night  of  the  notables”  event. 

“He  held  a  bowl  of  popcorn,  one  of  my 
favorite  foods,  and  wore  Levi’s  and  a  flan¬ 
nel  shirt,”  laughs  Greg.  “There  I  was  along 
with  Abe  Lincoln!” 

Jonathan  and  Rhonda  also  lent  some 
ideas  to  a  “Luann”  strip  Greg  did  for 
Halloween. 

And  Rhonda,  like  Karen  Evans,  is  now 


A  family  meets  for  the  first  time  at  San  Diego’s  airport.  Pictured,  from  left,  are 
Rhonda  Nabors,  Greg  Evans,  Jonathan  Upchurch  and  Betty  Evans. 


United  Web  site 
helps  her  find 
Greg  Evans. 
And  her  son  wants 
to  be  a  cartoonist! 
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writing  a  “Luann”  novel  aimed  at  young 
readers.  By  day  she  is  an  administrative 
secretary  at  the  Baylor  Institute  for 
Rehabilitation  in  Dallas. 

Karen  is  an  English  literature  major 
who  plans  to  earn  a  master's  degree  in  cre¬ 
ative  writing.  She’s  also  Job-sharing  a 
preschool  teaching  position  with  Betty,  a 
former  full-time  teacher  who  now  man¬ 
ages  the  business  side  of  “Luann.” 

Gary  Evans  has  taken  a  different  route, 
with  mechanical  engineering. 

Meanwhile,  Greg  continues  to  do  his 
comic,  which  stars  a  teenage  girl.  The  13- 
year-old  strip  is  syndicated  to  over  300 
papers  —  including  The  Dallas  Morning 
News,  where  Rhonda  reads  “Luann." 

Another  Texas  city,  San  Antonio,  is  the 
site  of  next  May’s  National  Cartoonists 
Society  (NCS)  weekend,  which  Rhonda 
and  Jonathan  hope  to  attend. 

Greg  and  Betty  marvel  at  the  coinci¬ 
dence  of  the  52-year-old  NCS  convening 
in  Texas  for  the  first  time  so  soon  after 
they  met  their  Texan  daughter. 


BSP  BRIEFS 


Universal  drops 
its  Canadian  rep 

Universal  Press  Syndicate  is  ending  its 
12-year  marketing  relationship  with 
Toronto-based  Miller  Features  Syndicate 
effective  Dec.  3 1 . 

“We  have  had  a  good  and  cordial  rela¬ 
tionship  with  Miller,  but  we  think  it’s  in 
the  best  interests  of  Canadian  as  well  as 
U.S.  papers  to  service  them  directly  in  the 
future.  This  in  no  way  disparages  the  Job 
Richard  and  his  staff  did  for  us  over  the 
years,”  says  Universal  vice  president/sales 
Bob  Duffy,  referring  to  Miller  president 
Richard  Vroom. 

But  Vroom  takes  little  solace  in  the 
prai.se.  “I  Just  can’t  believe  they’re  termi¬ 
nating  us,”  he  says.  “We  built  their  busi¬ 
ness  more  than  1 1  times  what  they  origi¬ 
nally  gave  us.  Everything  seemed  A-OK.” 

Vroom  notes  that  .selling  Universal  fea¬ 
tures  (to  over  300  daily  and  weekly 
Canadian  papers)  accounts  for  a  third  of 
his  business.  His  75-year-old  company, 
which  also  sells  its  own  features  and 
United  Media’s,  is  scrambling  to  find 
another  U.S.  syndicate  client.  Vroom  has 
no  plans  to  cut  his  “lean”  staff  of  five. 

At  least  10  Canadian  papers  have  com¬ 
plained  to  Vroom  about  Universal’s 


action.  “They’re  upset,”  he  says.  “They 
want  to  buy  Canadian.  People  in  other 
countries  are  used  to  being  dealt  with  in 
their  own  manner.  We  have  a  close  rela¬ 
tionship  with  our  clients.” 

Kansas  City-based  Universal  does  pos¬ 
sess  Canadian  experience,  having  sold 
directly  to  some  of  that  country’s  papers 
before  and  during  its  time  with  Miller. 

The  Miller  severance  comes  several 
weeks  after  Universal’s  parent,  Andrews 
McMeel  Universal,  laid  off  over  30  people 
—  including  an  international  sales  exec 
(E&P.  Oct.  24,  p.  35).  —  David  Astor 

AOL,  photogs 
settle  lawsuit 

The  bitter  suit  between  America  Online 
(AOL)  and  two  syndicated  photojoumal- 
ists  was  settled  before  going  to  trial  Nov. 
16  in  San  Francisco’s  U.S.  District  Court. 

Ann  and  Carl  Purcell  had  sued  AOL 
for  copyright  infringement,  claiming  the 
online  service  used  photos  without  per¬ 
mission  during  and  after  they  ran  an 
AOL  forum.  AOL  countersued  for  trade¬ 
mark  infringement,  claiming  the 
Purcells’  Web  site  continued  to  mention 
AOL  after  the  forum  ended  (E&P,  Sept. 
12,  pp.  54-55). 

When  contacted,  Carl  says  “the  case 
has  been  settled  to  the  satisfaction  of  all 
parties,”  but  declines  to  disclose  terms 
because  of  confidentiality  restrictions. 

An  AOL  spokesperson  could  not  be 
reached. 

The  Purcells  formerly  wrote  the 
“Vacation  Camera”  and  "Two  for  the 
Road”  features  for  Copley  News  Service, 
for  which  they  still  contribute  periodic 
pieces.  —  David  Astor 

Safer  award  a 
few  ticks  away 

60  Minutes  correspondent  Morley  Safer 
will  receive  an  award  at  the  National 
Cartoonists  Society’s  Dec.  5  Christmas 
party  in  New  York  City. 

The  Amateur  Cartoonist  Extraordinary, 
or  ACE.  prize  goes  to  a  famous  person 
who  did  cartoons  before  embarking  on 
another  career. 

Previous  winners  include  Journalist 
Pete  Hamill,  actor/comedian  Denis  Leary, 
and  authors  Tom  Wolfe  and  John  Updike. 

In  other  honors  news.  The  Boston 
G/o/>eAVashington  Post  Writers  Group 


columnist  Ellen  Goodman  received  the 
Elijah  Parish  Lovejoy  Award  from  Colby 
College  in  Maine.  And  Washington 
Po.v//Creators  Syndicate  editorial  cartoon¬ 
ist  Herblock  received  an  award  from  the 
Center  to  Prevent  Handgun  Violence. 

‘Fool’  majors  in 
financial  advice 

“Motley  Fool  U,”  a  weekly  Q&A  fea¬ 
ture  with  financial  advice,  is  being  offered 
to  print  and  online  college  newspapers  by 
Universal  Press  Syndicate. 

It’s  a  spinoff  of  the  “Motley  Fool”  col¬ 
umn  that  Universal  distributes  to  nearly 
150  noncollege  papers.  That  feature  was 
spawned  by  the  Motley  Fool  financial 
Web  site. 

Kazan  joins  the 
column  business 

“It’s  Your  Business”  is  being  syndicat¬ 
ed  by  Copley  News  Service. 

The  column  is  by  Dick  Kazan,  a  mil¬ 
lionaire  who  founded  a  computer-leasing 
company  and  hosts  a  business  radio  show 
in  Los  Angeles. 

Scripps  Howard 
adds  cartoonists 

Scripps  Howard  News  Service  has 
added  several  editorial  cartoonists  to  its 
Photo  &  Graphics  Service. 

They  include  Drew  Sheneman  of  the 
Newark,  N.J..  Star-Ledger,  James 
Casciari  of  the  Veto  Beach  (Fla.)  Press- 
Journal  and  Brian  Fairrington  of 
Arizona’s  Tribune  newspapers. 

KRT  appoints  a 
new  photo  chief 

Knight  Ridder/ 
Tribune  Photo  Ser¬ 
vice  has  promoted 
Harry  Walker  from 
deputy  director  to 
director  of  photog¬ 
raphy.  Before  Join¬ 
ing  KRT.  Walker 
worked  for  The 
Kansas  City  Star 
and  The  Columbus 
Dispatch. 


Harry  Walker 
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Goss  digital  offset  heads 
for  commercial  testing  sites 


Technician  removes  reusable  sleeve  from  cylinder  of  early 
Adopt  prototype  unit 


But  newspaper-industry 
models  of  the  digital 
web-offset  press 
haven’t  reached 
the  drawing  board 

by  Mark  Fitzgerald 
and  Jim  Rosenberg 

Goss  Graphic  Systems  says  its  dig¬ 
ital  web  offset  is  going  into  beta 
testing  as  a  short-run  commercial 
press  at  the  beginning  of  next  year  and 
will  be  a  product  by  the  Drupa  equipment 
show'  in  Germany  in  2()(K). 

Goss  officials  made  the  announcement 
at  Graph  Expo  '98  in  Chicago,  but  they 
concede  it's  still  anyone's  guess  how  long 
it  will  be  before  direct-to-cylinder  web 
printing  will  be  available  in  a  press  suit¬ 
able  for  printing  newspapers. 

The  good  news  for  newspapers  —  which 
have  been  watching  as 
several  global  press 
manufacturers  develop 
the  digital  press  concept 
—  is  that  the  Goss  press 
is  about  to  get  a  real- 
world  workout. 

“We're  taking  it  out 
of  research  and  into  pro¬ 
duction,”  says  John 
Collins,  marketing  man¬ 
ager  for  the  so-called 
Advanced  Digital  Offset 
Press  Technologies  pro¬ 
gram,  or  Adopt. 

Goss  first  showed  a 
prototype  of  the  shaftless  Adopt  press  at 
Print  '97,  the  big  commercial  printing 
show.  It  printed  an  image  on  a  narrow  web 
run  through  a  gapless  plate  cylinder  with  a 
removable  nickel-oxide-treated  sleeve  that 
can  be  digitally  imaged,  erased  and  reim¬ 
aged.  A  cantilevered  cylinder  arrangement 
to  permit  switching  of  sleeves  also  gave  a 
variable  cutoff  function. 

The  prototype  also  was  the  first  demon¬ 
stration  of  Goss'  single-fluid  lithography 
system,  which  eliminates  the  need  for 


dampeners  and 
promises  to  essen¬ 
tially  eliminate  start¬ 
up  waste. 

Since  then,  the 
press  has  gone 
through  a  number  of 
changes  designed  to 
move  it  in  the  direc¬ 
tion  of  newspaper 
printing.  For  one 
thing,  the  press  now 
runs  a  wider  web, 
though  it  is  still  far 
from  newspaper 
width,  Collins  says. 

The  press  also  has 
successfully  run 
CMYK  color,  as  well  as  special  color 
inks,  through  a  full  range  of  newsprint  and 
coated  and  uncoated  stock. 

“There  is  no  problem  with  linting  in  the 
single-fluid  lithography,"  Collins  says, 
emphasizing  that  Adopt  still  involves  nor¬ 
mal  offset  lithography, 
normal  inks  and  nor¬ 
mal  paper. 

Adopt’s  digitally  in- 
scribable  sleeve  is  also 
fulfilling  early  expecta¬ 
tions  of  a  very  long 
life. 

“Benchmarking 
tests  show  we  can  run 
millions  of  copies,  but 
we  haven't  done  that,” 
Collins  says.  “But  the 
shell  we  showed  at 
Print  '97  ran  70(),()()()- 
plus,  probably 

750,0(X),  images  before  any  noticeable 
degradation.” 

Goss  engineers  also  have  tweaked  the 
shell  coating  for  better  imaging.  The  basic 
chemistry,  however,  remains  the  same:  A 
computer-controlled  laser  excites  an  ink- 
attracting  copper  solution  over  the  nickel 
oxide  shell  to  make  an  image  that  is  held 
together  at  a  molecular  level.  To  erase  the 
imaging  shell,  the  electrical  polarity  is 
simply  reversed. 

The  Adopt  technology  likely  to  be 


embraced  by  newspapers  far  sooner  than 
digital  imaging,  however,  is  single-fluid 
lithography.  The  Goss  system  mixes  ink 
and  water  in  a  compact  on-press  unit  that 
feeds  the  single  fluid  into  the  inking  roller 
train.  The  fluid  is  separated  at  the  last 
roller  of  the  inking  train  with  a  shearing 
action  that  allows  image  and  nonimage 
areas  to  take  up  ink  and  water  in  the  nor¬ 
mal  lithographic  manner. 

Collins  says  progress  on  the  Adopt  press 
has  been  faster  than  he  would  have  thought 
when  work  began  two  years  ago.  For  one 
thing,  he  says,  it  looks  like  a  real  press. 

“It's  now  more  of  a  production 
model.”  Collins  says.  “It's  not  just  science 
anymore.” 

ZONING  AND  INSERTING 

At  Nexpo  '98  in  June,  Alan  Sheng.  Goss 
senior  vice  president  and  chief  technology 
officer,  suggested  that  Adopt  may  be  used 
to  complement  conventional  newspaper 
printing  by  adding  quick-change  zoning 
capabilities  to  existing  presslines.  Strategic 
placement  of  single  or  stacked  Adopt  units 
could  supply  zone-specific  sections  or 
pages  in  black  or  full  color. 

Further,  in  Goss’  “distribute,  then  print” 
scenario,  pages  could  be  digitally  distrib¬ 
uted  to  satellite  or  regional  print  sites  to 
enhance  zoning. 

Sheng  also  proposed  putting  Adopt  to 
see  Adopt  on  page  38 


“It’s  now  more  of  a 
production  model. 
It’s  not  just  science 
anymore.” 

—  John  Collins, 
marketing  manager, 
Goss  Adopt 
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‘Atlantic  gives  us 
more  impressions 
per  roll.  That  cuts 
our  waste  and 
our  costs.” 

Bob  Puller 

Press  Room  Superintendent 
Toronto  Sun 


More  Run  to  the  Roll 

There  is  as  much  as  20  per  cent  more  press  run  in  every  roll  of 
Atlantic  newsprint.  A  totaiiy  recycled  sheet,  it  is  tightly  compacted 
and  uniquely  strong. 

Twenty  per  cent  more  newsprint  per  roll  means  fewer 
rolls  to  print  the  same  number  of  newspapers.  It  means 
less  time  required  for  roll  handling.  It  means 
reduced  paper  waste,  and  less  space 

tied  up  with  inventory.  It  means  ^  , 

improved  press  room  efficiency. 

With  Atlantic  newsprint, 
you  get  more  run  to  the  roll  - 
and  a  cleaner,  brighter  sheet  with 
superior  printability. 


“We  average  an 
additional  3,000 
copies  a  roll 
when  we’re 
running  Atlantic.” 
Paul  Brown 

Assistant  Press  Room  Manager 
Buffalo  News 
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NEWSPRINT  COMPANY  ^  j 
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FIRST  IN  100%  RECYCLED  NEWSPRINT! 


Tel  905  686-5952  /  Fax  905  686-5900 


Post  picks  property 
and  press  for  plant 


by  Jim  Rosenberg 

The  New  York  Post  chose  a  site  in  its 
city's  Bronx  borough  and  a  contrac¬ 
tor  and  press  maker  from  Chicago 
for  its  new  production-distribution  plant. 

McClier  Corp.  was  awarded  a  $60  mil¬ 
lion  design-build  contract  for  the  45().(X)()- 
square-foot  plant.  The  only  remaining 
U.S.  daily  owned  by  Rupert  Murdoch's 
News  Corp.,  the  Post  is  now  printed  in  the 
basement  of  its  former  headquarters  near 
Lower  Manhattan's  South  Street  Seaport. 

Four  Goss  “Postliner”  offset  presses  — 
based  on  the  Newsliner  and  built  to  Post 
.specifications  —  will  replace  four  Goss 
Mark  II  I960s-vintage  letterpresses.  The 
new  presses,  with  Honeywell-Measurex 
controls  and  Indramat  couple-shaftless 
drives,  will  provide  the  paper  with  sub¬ 
stantial  four-color  printing  capacity  in  its 
new  30()-foot-long  pressroom.  The  Post 
now  is  restricted  to  printing  spot  colors. 

Post  production  director  David  O'Neill 
says  the  facility's  design  provides  space 
for  a  fifth  press  and  press  extensions. 

The  structure  will  include  a  warehouse 
for  newsprint;  roll-stripping  and  staging 
areas;  mailroom  with  inserting  capabili¬ 
ties;  and  partial  back-up  for  prepress.  The 
newsroom,  business  offices  and  prepress 
operations  were  moved  several  years  ago 
to  News  Corp.'s  North  American  head¬ 
quarters  in  Midtown  Manhattan. 

Automatic  laser-guided  vehicles  from 
FMC  Corp.  —  the  first  to  be  used  by  a 
U.S.  newspaper,  according  to  McClier  — 
will  transport  newsprint  from  the  ware¬ 
house  to  the  press  reelstands. 

For  post-press,  shopping  for  inserting 
and  conveying  systems  has  been  narrowed 
to  two  vendors.  O'Neill  says  he  hopes  to 


eventually  do  some  press-speed  inserting, 
probably  beginning  with  a  modest,  sub¬ 
scriber-only  Sunday  package.  A  bundle 
distribution  system  will  be  used,  and 
O'Neill  says  provisions  will  be  made  for 
palletizing  or  cart  loading  to  support 
expansion  of  home  delivery. 

The  fast-track  design-build  project  is 
expected  to  produce  a  completed  plant  12 
months  after  groundbreaking  this  fall  in 
what  McClier  Newspaper  Group  director 
Rick  Rogers  calls  “a  very  aggressive 
schedule.”  Presses  are  slated  for  installa¬ 
tion  next  fall,  with  operation  to  commence 
in  the  summer  of  2000. 

The  Post  will  employ  more  than  600 
workers  at  the  new  facility  and  gradually 
phase  out  operations  in  the  72-year-old 
South  Street  building  that  originally 
housed  Hearst's  Joitrnal-Aniericaii. 

Like  The  New  York  Times'  new  College 
Point,  Queens,  site,  the  Post's  new.  1 6-acre 
site  near  an  old  rail  yard  once  served  the 
city  as  an  automobile  impoundment  yard 
(and  a  transit  authority  bus  depot).  The 
site's  poor  soil  condition  requires  that  the 
structure  be  supported  on  a  pile  foundation. 

The  location  (in  the  borough's  south¬ 
east  comer  at  Locust  Ave.,  near  the  East 
River),  however,  permits  the  Post  to  plan 
for  both  truck  and  train  delivery  of 
newsprint.  A  long-planned  project  for  a 
recycled  newsprint  mill  nearby  in  the  same 
rail  yard  has  yet  to  get  off  the  ground. 

Exactly  one  year  ago.  Post  publisher 
Martin  Singemian  noted  that  the  site  was 
the  only  one  available  in  the  city.  “If  this 
doesn't  work  out,”  he  told  the  Times,  “we 
would  probably  find  ourselves  going  to 
New  Jersey.”  His  two  competitors,  the 
Times  and  Daily  News,  print  at  modem 
color  offset  plants  in  New  Jersey.  IH 


Union,  Abitibi 
reach  agreement 

Abitibi-Consolidated  Inc.  and  Canada's 
Communications,  Energy  and  Paperwork- 
ers  union  (CEP)  agreed  to  terms  ending  the 
5-month-old  strike  by  4,0(X)  workers  in 
three  provinces  against  10  mills  owned  by 
North  America's  largest  newsprint  maker. 

Montreal -based  Abitibi  said  it  hopes  to 
resume  newsprint  deliveries  to  customers 
“by  the  end  of  the  month.” 

CEP  members  voted  almost  three  to 
one  in  favor  of  accepting  a  new  contract 
that  the  union  says  will  set  “the  bargaining 
pattern  for  some  25,000  paperworkers  in 
about  60  mills  east  of  Manitoba.” 

Chief  CEP  negotiator  Elmo  Whittom 
credited  the  practice  of  reaching  a  pattern 
settlement  with  ensuring  “labor  stability 
in  the  industry.”  The  union  strove  to  pre¬ 
serve  companywide  bargaining;  Abitibi 
tried  to  force  mill-by-mill  negotiations. 

The  union  agreed  to  a  six-year  contract, 
a  term  members  overwhelmingly  rejected 
last  month  (when  it  sought  a  four-year 
term  for  Abitibi 's  previous  offer).  Besides 
wage  increases,  CEP  president  Fred 
Pomeroy  points  to  pensions  that  will 
award  retirees  up  to  75%  of  their  final 
working  year's  earnings  —  “something 
we've  been  seeking  for  the  last  25  years.” 

The  agreement  also  provides  for:  a  lump¬ 
sum  payment  for  1998  and  hourly  increases 
of  50  cents  for  the  next  two  years  and  2% 
annually  thereafter;  further  pension 
improvements  for  retirees  and  disabled 
workers;  vacation,  holiday  and  bereavement 
improvements;  and  enhanced  insurance. 

When  negotiations  restarted  in  Mont¬ 
real  early  this  month  at  the  request  of 
provincial  conciliators.  Abitibi  corporate 
communications  vice  president  Susan 
Rodgers  said  the  two  sides  returned  to  the 
“main  monetary  issues”  and  agreed  to 
review  the  matter  of  the  term  of  the 
contract.  — Jim  Rosenberg 


Adopt 

Continued  from  page  36 
use  downstream  as  an  “inserting  module.” 
Instead  of  logging  in.  checking,  storing 
and  tracking  thousands,  perhaps  hundreds 
of  thousands,  of  preprinted  free-standing 
inserts,  an  advertiser  might  transmit  an  ad 
to  a  newspaper  as  digital  document  data. 

Similarly,  a  newspaper  could  store  cer¬ 
tain  of  its  own  inserted  sections  as  page 
files  rather  than  preprinting  the  sections 


and  holding  them  in  large  storage  devices 
for  subsequent  feeding  into  the  inserting 
process. 

An  ad  could  be  held  until  needed  as  a 
digital  file  on  a  small  computer  disk  — 
eliminating  the  headaches  of  storing 
preprints  on  large  mailroom  pallets. 
Shortly  after  a  press  run  is  begun.  Adopt 
units  could  begin  printing  FSIs  or  a  news¬ 
paper's  own  sections  for  direct  delivery 
into  inserting  machines. 


Besides  savings  on  transportation,  stor¬ 
age,  on-site  handling  and  possible  dam¬ 
age,  an  obvious  advantage  would  be  later 
scheduling  for  inserts  and  the  possibility 
of  making  late  changes  or  corrections. 

Rather  than  checking  preprints  for 
quantity,  damage  and  insertability,  digital 
files  could  be  checked  for  printability  — 
much  as  PostScript  files  transmitted  from 
other  prepress  operations  can  now  be  pre¬ 
flighted  for  output  to  film  or  plate.  HI 
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Blevins,  Harding 
to  coliaborate  as 
separate  firms 

Blevins  Harding  Group  principals  Ken 
Harding  and  Chuck  Blevins  are  now  oper¬ 
ating  under  separate  company  names.  The 
newspaper  operations  and  facilities  con¬ 
sultants  will  continue  to  collaborate  on 
projects  from  their  existing  headquarters. 

Chuck  Blevins  &  Associates,  Vienna, 
Va.,  will  focus  on  operational  and  equip¬ 
ment  planning  and  process  improvement. 

Harding  Ankarlo  designAlliance,  Boul¬ 
der,  Colo.,  will  continue  to  consult  on 
strategic  and  facility  planning.  It  recently 
added  Loren  Ankarlo,  a  business  design, 
coaching  and  team-development  expert. 

Shopper  publisher 
buys  newspaper 
printer,  recycler 

Chronicle  Communications  Inc.,  Cairo, 
Ga.,  2-year-old  publisher  of  the  South 


Georgia  Chronicle  weekly  shoppers,  has 
acquired  Bright  Now  Inc.  and  Southern 
Paper  Converters  Inc.  for  S40(),(XK)  worth 
of  its  restricted  common  stock. 

Doing  business  as  United  Printing  and 
Publishing,  Bright  Now's  .sheetfed  and 
web  offset  plant  and  prepress  facility  pro¬ 
duces  various  publications,  including  such 
newspapers  as  La  Gaceta  (the  nation's 
oldest  trilingual  paper)  and  Hillsborough 
Community  College’s  Hawkeye. 

Chronicle  says  Southern  Paper  and 
Converters  "converts  damaged  and  txld- 
sized  rolls  of  newsprint,  which  it  purchas¬ 
es  primarily  from  daily  newspaper  pub¬ 
lishers,  into  useful  products.” 

The  company  plans  to  expand  to  as 
many  as  20  shoppers  across  Georgia, 
acquire  specialty  newspapers,  mostly  in 
the  Southeast,  and  announce  an  internet 
product  line. 

Inland  expands 

Inland  Newspaper  Machinery  Corp., 
Lenexa,  Kan.,  announced  the  opening  of  a 
Santiago,  Chile,  sales  and  operations 


office  of  Inland  Graphics  International 
L.C.,  its  South  American  division. 

Also,  parent  company  Inland  Industries 
Inc.  broke  ground  for  the  Inland  Business 
Centre,  a  1 15,(XK)-square-foot  office  and 
warehouse  facility  for  multiclient  leasing. 


E6fP  PEOPLE 


DARIO  DESKJNS 

Newspaper  architectural  specialists 
Dario  Designs  Inc.,  Southboro,  Mass.,  has 
doubled  in  size  yet  again,  to  16  people,  with 
the  addition  of  a  two-person  Denver  office. 

Architect  DAVID  EHRHARDT,  with 
10  years'  experience  designing  newspaper 
facilities  (including  those  in  Seattle. 
Indianapolis,  Phoenix,  San  Bernardino, 
Calif..  Fredericksburg.  Va.,  and  Amster¬ 
dam,  Netherlands)  heads  the  office. 

Assisting  him  is  DWKiHT  ROGERS, 
a  newspaper  process  system  designer  with 
35  years  of  industry  experience,  including 
ink  systems,  compressed  air,  HVAC  and 
materials  handling  for  major  projects  in 
New  York,  Virginia.  California.  Colorado, 
Ontario  and  Australia. 


Now  you  can  zone  your  newspaper  editions  in 
less  time  and  virtually  never  stop  the  presses 
for  page  changes.  Since  early  1997,  on  edition 
experience  with  the  totally  shaftless  WIFAG 
OF  370  Page  Changing  Unit  press  proves  how 
capital  expenditure  and  operation  costs  are 
reduced.  Add  up-to-the-minute  news  without 
losing  a  second  of  productivity.  Start  improv¬ 
ing  productivity  and  profitability  now. 


Run  your  presses  non-stop, 
and  drive  production  and 
readership  to  higher  levels 
with  the  WIFAG  OF  370  Page 
Changing  Unit  press. 


Don't  Stop  the  Press! 


WIFAG 

VtlFAG  PRESS  CO.MPAiNAV^  Gunby  Road.  .Marietta.  Ga  3006’’ 
Contact:  Joe  Ondras.  Phone  ""O-RSO  85 1 1  -  Fax  8550 

VllFAG  AG,  3001  Beme  (Switzeriand)  -  Phone  +41-31-339  33  33  -  Fax  +41-31-339  36  66 
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E&P  CLASSIFIED  ADVERTISING 


11  W  19th  Street.  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mediainfo.com  •  eiieeni@mediainfo.com 


FEATURES 

AVAILABLE 


ANTIQUES 


ONE  OF  AMERICA'S  Liveliest  weekly 
columns  just  happens  to  be  about 
antiques. 

www.antiquetalk.com 


ASTROLOGY 


ASTROLOGY  EVERYDAY 
Daily  horoscopes  designed  to  integrate 
seemlessly  into  your  newspaper  web 
site.  We  do  oil  the  work  and  its  FREE! 
Coll  Boldly  Interactive  (206)  654-7919 
or  E-mail:  sales@boldly.com 

Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (8CX))  322-5101 
E-mail:  star2020@time-data.com 


AUTOMOTIVE 


AUTOMOTIVE  NEWS,  world's  leading 
authority  on  automotive  industry. 
Weekly  package  available.  Crain 
News  Service,  New  York:  Joe  Hanley, 
(212)  254-0890,  Fax  (212)  254- 
7646.  Chicago:  Melanie  Glover  (312) 
649-5464,  Fax:  (312)  397-5500. 


CREDIT  CARDS 

HUMOR 

"DEBTSMART"  is  a  weekly  column 
dedicated  to  showing  your  readers 
how  to  save  thousands  of  dollars  in 
interest  charges  on  their  credit  cords  i 
and  loans. 

Press  One  Publishing  (888)  775-4410 
http://www.d^tSmart.com  j 

1  WRITE  FOR  FREE 

“Diversions"  the  weekly  3-minute 
comic  short  story.  650  words.  3  recent 
awards.  Recognized  as  the  funniest 
column  in  the  history  of  Western  Civili¬ 
zation. 

Call  for  samples:  (6 1 9)  435-25 1 4 
E-mail:  RMarkl  1 202@aol.com 

ENTERTAINMENT 

"Hollywood  Behind  the  Scenes"  1 

Hook  readers  with  insider's  view  of 
what  stars  are  really  doing. 

Rates  and  samples 
(800)  959-9977 

THOUGHTFUL,  funnv,  weekly  column 
that  gets  readers  talking!  For  samples 
or  information,  see 
www.scribendi.com/samples.htmor 
call  Chandra  at  (5 1 9)  692-41 00 

INTERNET  &  TECHNOLOGY 

WANT  YOUNGER  READERS?  25- 
year-old  humor  columnist  can  deliver 
young  readers  and  help  you  keep  their 
parents.  For  samples:  call  (914)  237- 
1 077  or  E-mail  DanKline@aol.com 

INTERNET  AND  technology  features. 
Web  site  development  and  hosting. 

David  Matthews 
(817)232-8992 

Contact  E&P's  Classified 

PHOTOS 

Department  if  you  like 
what  you  see. 
(212)675-4380x171 
,  hazelp@mediainfo.com 

NEWSMAKERS  PHOTO  SERVICE 
Online  photo  resource  for  news, 
feature,  sports  and  travel  pictures. 
vvww.newsmakers.net 

PUZZLES 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308/(909)  766-7617 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fax  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 

CAN  YOU  HACKEH? 

Variety  Puzzles  Since  1 98 1 
Free  Samples  -  Wide  Appeal 
(877)  201 -7630  Toll  Free 

PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-7617 


Run  your  ad  for  12,  26 
or  52  issues  to  increase 
awareness  while 
benefitting  from  our 
low  contract  rates. 
Call  (212)  675-4380 


ANNOUNCEMENTS 

NEWSPAPER  APPRAISERS 

24  HOURS  (51 6)  379-2797 
(727)  786-5930  Fax  (5 1 6)  379-38 1 2 
KAMEN  &  CO.  GROUP  SERVICES 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


NEWSPAPER  BROKERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
1 23  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


THOMAS  C.BOLITHO 
Newspaper  Appraisals 
Professional  and  complete 
(580)  421-9600 
E-mail:  bolitho@bolitho.com 
http://www.bolitho.com 


NEWSPAPER  BROKERS 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymoncl,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


NEWSPAPER  APPRAISERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
242 1 2  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301 )  253-501 6 
Wren  Barnett,  South  (828)  698-0021 
Stephen  Klinger,  SWest/West 
(505)  524-0122 
Michael  Bradley,  Northeast 
(508)  563-2835 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  proper  ty,  you  should  call 
(813)  733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  33767.  No  obligation  of  course. 


JMPC,  Est  1983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 


NEWSPAPER  BROKERS 


Thousands  of  Papers  Sold.... 

We  have  sold  thousands  of  publishing  companies  since  1923 
Please  call  to  discuss  your  options  in  a  sale. 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners,  ' 
Bank,  Tax,  Stock,  Assets 

For  a  listing  of 
publications  for  sale,  go  to 
vmw.cribb.com 


Bolitho-Cribb 
&  Associates 

Publication  Brokerage  & 
Appraisals  since  1923 

406-586-6621 

Fax  406-586-6774 


John  T.  Cribb  104  E.  Main,  Suite  402,  Bozeman.  MT  59715  email:jcrlbb<g>imt.net 


NEWSPAPER  BROKERS 

NEWSPAPERS  FOR  SALE 

MEDIA  AMERICA  BROKERS 

Lenox  Towers,  Suite  1 000 

3390  Peachtree  Rd.  NE 

Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 

Lon  W.  Williams 

BARGAIN  SHOPPER,  South  Carolina, 
must  sell.  CALIFORNIA:  Business  bi¬ 
monthly  $180,000;  WEST  COAST: 
Senior  monthly  $1 ,500,000;  FLORIDA: 
Atlantic  shopper  $400,000.  Mayo 
Communications,  (813)  971  -2061 . 

FLORIDA:  Atlantic  weekly  $200,000; 
HAWAII:  Community  monthly  $1 95,000; 
MICHIGAN:  Establishea  shopper 

$350,000;  NEW  ENGLAND:  Healthcare 
monthly  $295,000.  Mayo  Communi¬ 
cations,  (81 3)  971-2061. 

MICHAEL  D.  LINDSEY 
Experienced  -  Confidential 

6645-5  RedmontCrl,  Mesa,  AZ  85215 
(602)  807-7791  FAX  (602)  807-7795 

PHILLIPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 

P.O.  Box  219 

Baker,  FL  32531 

Phone  (850)  537-4040 

Fax  (850)  537-4050 

MIDWEST:  Paid  weekly  newspaper 
with  $1  million  in  revenues,  $320,000 
cash  flow  to  owner. 

MIDWEST:  Paid  circulation  twice  weekly 
newspaper  with  good  market,  strong  cash 
flow.  $500,000  in  revenues. 

John  T.  Cribb 

Bolitho-Cribb  &  Associates 
(406)586-6621  E-mail:  icribb@imt.net 

MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703. 
(512)476-3950 

THOMAS  C.BOLITHO 
Newspaper  broker/ appraiser 
“A  tradition  of  service 
to  the  newspaper  industry” 
BOLITHO-TAYLOR  MEDIA  SERVICE 

1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)  421-9600 

E-mail:  bolitho@bolitho.com 
http://www.bolitho.com 

NEWSPAPERS  FOR  SALE 

CURRENT  LISTINGS 

GOTO 

cribb.com 

PROFITABLE  WEEKLY  OPERATION, 
ZONE  1,  $1.4  MILLION.  Write  Box 
08690,  Editor  &  Publisher. 

NEWSPAPER  BROKERS 

NEWSPAPERS  WANTED 

Leader  in  Sale 
of  Community  W,  ^  HI 
Newspapers  | 

Chech  our  Kcfcrciices 

AMERICAN  PUBLISHING  COMPANY, 

the  community  division  of  Hollinger 

International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 

401  N.  Wabash  Avenue 
Chicago,  IL6061 1 
(312)321-2673 

(214)265-9300  Ted  Rickenbacher 

Rickenbacher  Media 

6131  IX-.sco  Dr..  Dallas.  TX  '5225 
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ANNOUNCEMENTS 


NEWSPAPERS  WANTED 

IF  YOU  ARE  planning  to  sell  your 
newspaper  through  a  broker,  be  sure 
they  contact  us  as  a  potential  buyer. 
We  are  newspaper  owners  and 
operators  and  are  interested  in  acquir¬ 
ing  individual  or  groups  of  dailies  or 
weeklies  of  any  size,  in  any  region  of 
the  country.  Contact  Eugene  A.  Mace, 
USMedia  Group,  P.O.  Box  227, 
Crystal  City,  MO  63019. 


NEWSPAPERS  WANTED 

LIBERTY  GROUP  PUBLISHING  is 
aggressively  seeking  newspapers  and 
other  print  publication  acquisitions, 
i  LGP  is  owner/operator  of  approxi- 
motely  240  publications,  including  60 
daily  newspapers.  All  correspondence 
and  discussions  are  confidential.  Con¬ 
tact: 

KENNETH  W.  COPE 
Executive  Vice-President 
1 006  W.  Harmony 
Neosho,  MO  64850 
I  Phone:(417)451-1520 


PUBLICATIONS  FOR  SALE 

MONTHLY  MONTANA  Trade  Journal 
for  sale.  Presently  located  in  Butte,  Mon¬ 
tana,  but  could  be  moved  to  any  major 
Montana  city.  This  property  is  priced  to 
sell.  For  more  information,  please  call 
Jim  Lane  at  Lane  &  Associates  in  Deer 
Lodge,  Montana.  (800)  592-5990  or 
(406)  846-1000. 


TRADE  ASSOCIATIONS 

AMERICAN  ASSOCIATION  of  Inde¬ 
pendent  Newspaper  Distributors  -  an 
organization  for  the  professional.  For 
membership  or  sponsor  info:  (877) 
GO-AAIND,  fax:  (407)  774-6751  or 
write:  926  Great  Pond  Drive,  #1{X)3, 
Altamonte  Springs,  FL  3271 4. 


Editor  &  Pi  BLISHKR  :  Your  communication  link 
to  the  newspaper  industry  every  week  since  1884. 


EQUIPMENT  & 
SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 

EQUIPMENT  FOR  SALE 

CRAWFORD  GRAPHICS 
4042  Butler  70  Series  1 1 ,000 
320  Kansa  2  in  1 ,  trimmers 
(931)762-2222 


VARIOUS  MyCro-Tek  monitors,  con¬ 
trollers  and  OLI  boxes  for  sale.  $3,000 
will  take  the  whole  lot.  For  more 
information,  please  call  Peter  Rogers  at 
(701)225-8111 

MAILROOM 

ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355/(256)  997-9656  Fax 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 


MULLER  MODEL  227S  4  into  1  Inserter 
Can  be  seen  operational 
$58,500.  Call  (501)967-3595 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


STEPPER  MODEL  #920,  2  station. 
Supplies  included.  Excellent  condition. 
Call  Vicki  (707)  425-4646  ext.  304 


Just  because  you're  paranoid,  don't 
mean  they're  not  after  you. 

Kurt  Cobain 


_ MAILROOM _ 

Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  Mid-America  Graphics  at 
(800)  356-4886. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 

NEWSPRINT  FOR  SALE 

30# -28# -25#-  ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(949)  644-2661 ,  Fax  (949)  644-0283 

PRESSES 

8  UNIT  HARRIS  V-15D  Press,  22  3/4" 
cut-off  1981,  Brush  Damping,  3  units 
equipped  with  running  circumferential 
register.  One  JF-25  folder  equipped 
with  upper  former  and  Quarter  folder. 
Complete  press  with  8  position 
rollstands.  75  H  P.  motor  and  drive. 
Currently  printing  very  good  quality. 
Can  be  seen  running.  Available  now. 
Please  call  (360)  629-9170.  All 
messages  returned.  $275,000. 

CRAWFORD  GRAPHICS 
Community  units  C/SC/SSC 
4042  Butler  70  Series  (931 )  762-2222 

DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845,  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

Tel:  (913)  648-2000 
Fax:  (913)  648-7750 


_ PRESSES _ 

FOLLOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  PRESSES 
AND  POST  PRESS  EQUIPMENT 
INLAND  IS  CURRENTLY  OFFERING 

•22"  GOSS  COLORLINER,  27  printing 
couples,  double  3:2,  160-page  folder, 
nine  45"  RTF's  -  1 990  vintage. 

•  1 0-unit  GOSS  URBANITE  with  folder 
and  upper  former,  two  1 50  HP  con¬ 
trollers  and  motors,  8  Carys  -  1981  vin¬ 
tage. 

•8-unit  GOSS  SC  press  with  SSC 
folder,  two  60  HP  press  drives,  5-SSC 
units,  DEV  unit  and  2-1500  series  Sub¬ 
urban  units,  mid-70's  to  1 992. 

•5-unit  HARRIS  VI 5C  with  JF7  and  30 
HP  drive,  1981  vintage,  available  first 
quarter  1 999. 

•Model  News  90  SIGNODE  TYERS, 
Model  2000  IDAB  STACKERS  & 
STEWART  GLAPAT  COR  TRUCK 
LOADERS. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(913)492-9050  Fax  (91 3)  492-621 7 
www.inlandnews.com 


GOSS  COMMUNITY  CLONE 

Manufactured  in  New  Delhi  India  to 
high  quality  standards.  Available  in 
floor  units,  four  high  or  three  color 
satellite.  Complete  units  with  RCR's 
$34,800,  FOB  New  Delhi,  India 

Western  Web  Sales 
P.O.  Box  923 
Yorba  Linda,  CA  92885. 

(71 4)  985-4707  Fax  (71 4)  985-4705 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552- 1 528  Fax  (770)  552-2669 


_ PRESSES _ 

PRESSES 

Goss  3:2  Folders  23  9/10",  22  3/4", 

22",21  1/2",21" 

New  or  Rebuild  Goss  R.T.P.  42"  -f  45" 

Goss  Y  columns  all  sizes 

Goss  Metro  Units 

Harris  1 650  folder  22  3/ 4" 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (213)  256-7607 

WANTED  TO  BUY 

CRAWFORD  GRAPHICS 
Wanted:  Community  Units 
C/SC/SSC/Folders  (931 )  762-2222 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (8 16)  887-2762. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355/(256)  997-9656  Fax 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-581 7  Fax  (770)  590-7267 


SHOW  US  YOUR  COLOR! 

Contact  E&P's  Classified 
Department  if  you  like 
what  you  see. 

(212)  675-4380x171 
hazelp  @  mediainfo.com 


INDUSTRY 

SERVICES 


BUSINESS  CONSULTANTS 

24  HOURS  (51 6)  379-2797 
(727)  786-5930 
Fax  (51 6)  379-3812 
KAMEN  &  CO.  GROUP  SERVICES 

CIRCULATION  SERVICES  ~ 

1  ALTERNATIVE  THAT  WORKS 
CIRCULATION  DEVELOPMENT,  INC. 
Newspaper  Telemarketing  Specialists 

(800)247-2338 

www.circulation.net 


CIRCULATION  SERVICES 

CIRCULATION  SERVICES 

CIRCULATION  SERVICES 

1  ANSWER 

CIRCULATION  SERVICES,  INC. 

HEADUNE  PROMOTIONS,  INC. 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 

20%  Minimum  Paid  Telemarketing 
Comprehensive  Verification  Reports 

TELEMARKETING  SERVICES 

Horace  Southward 
(800)  950-8475 

E-mail:  mnsl@metro-news.com 

Andrew  Orr  (888)  343-0470 

NEW  START  GENERATION 

STOP  SAVER  PROGRAMS 

www.metro-news.com 

BLENKARN  TELEMARKETING 

Call  us  about 

VERIFICATION  CALUNG 

*  Auto  pay  experts 

*  Automatic  Bank/ 

Credit  Card  Transactions 

Joseph  Skaff  (800)  21 8-6731 

our  low 
contract  rates! 

Our  programs  are  tailored  to  meet 
yourcirculotion  needs. 

Every  subscription  guaranteed. 

CIRCULATION  MARKETING  GROUP 
Specializing  in  on-site  and  long 
distance  telemarketing  since  1 989. 

(212)  675-4380 
ext.  171 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 

Call  Cherry  Coleman  (912)  336-2700 

(800)  260-9823 

www.mediainfo.com 
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INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

JOHN  A.  BURKE 
New  York/New  Jersey 
•Crew  Sales/Training 
•Telemarketing 
•Streef/Store  Merchandising 

Phone/Fax (51 6) 588-2735 

LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 
(800)  357-1008 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


CIRCULATION  SERVICES 

RETENTION  TRAINING  SEMINARS 
STOPBUSTERS  •  STOPBUSTERS  PLUS 
BREAK  THRU  SERVICE 
Circulation  experts  since  1 983 
Alice  Kemper,  Michelle  Barton 
Jacqui  Tezyk,  Denise  Zagnoli 
(800)  671-1230  mpbarton@aol.com 

SPEQRUM  MARKETING  SERVICES 
A  teleservices  solution  for 
•Cold-call  projects 
•Stop-saver  projects 
•  Up-grade  projects 
•NIE  fund  raising 

Call  Doug  Reese  at  (800)  972-6778 

TELEAAARKETING  ORDER  PROBLEMS? 
We  record  the  buyers  commitment, 
name,  address,  etc.  Reduce  verification 
expense  and  stops  for  “didn't  order” 
and  “bad  address". 

VERBATIM 

Mark  Peterson  (61 9)  230-0310 


NEWSPAPER  EXECUTIVE  SEARCH  NEWSPAPER  EXECUTIVE  SEARCH 


Established  1975 

“Executive  search,  recruitment  and 
placement  services. ..to  fit  your  needs.’ 
Haas,  Watkins  &  Associates 

713-977-8955  Fax  713-977-9656 
e-mail:  rhaas^rhaas.com 


We’re  Planning  1999 

Advertising  Schedules  for  your  business 


COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791-3301 
http://www.fakebrains.com 

OPERATIONS  CONSULTANTS 

FACILITIES/PRESS/OPERATIONS 
Small/ Medium/Large  Newspapers 
Telephone  (727)  586-3509 
Walt  Hempton,  Cansultant 
Print  Media  &  Graphics 

PRESSROOM  SERVICES 

CRAWFORD  GRAPHICS 
Community  Unit  Perfectionist 
Repair  -  Training  -  Cansuiting 
Correct  Your  Printing  Problems  Today 
(931)762-2222 

DO  YOU  NEED  HELP  ON  YOUR 
ELEQRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  cansoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  871 03 


PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Cantracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


ADVERTISING  SALES  TRAINING 
Proven  results  in  increasing  ad  volume, 
new  contracts,  ad  count,  reductions  in 
errors  and  customer  retention.  We 
build  teams  that  get  results! 

Call  ProMax  Training 
&  Consulting,  Inc.  (800)  898-0444 

PREPRESS  AND  WEB  PRESS  training 
for  single  or  double  width  newspapers. 
Cansuiting  and  equipment  repair. 
Newspaper  Production  &  Research 
Center  (405)  524-7774 

The  great  virtue  of  man  lies  in  his  ability  to 
correct  his  mistakes  and  to  continually 
make  a  new  man  of  himself 

Wang  Yang  Ming 


Choose  a  Business  Card  schedule 
based  on: 

■  E&P’s  1999  Editorial  Calendar 

■  Special  Conference  Issue  distribution 

■  Specific  weekly  technology  editorial 
coverage  &  EXTRA  distribution 


Contact  E&P  Classified  Advertising 
for  more  information: 

(212)  675-4380  ext.  171 
1 1  West  19th  Street, 

New  York,  NY  1001 1 

hazelp@mediainfo.coni 
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FEATURES  AVAILABLE 


CIRCULATION  SERVICES 


Your  Business  Card 

SALES  &  TRAINING 


SPECIAL  PRODUCTS 


INTERNET  SERVICES 


PRESSROOM  SERVICES 


www.m8diainfo.com 


CLASSIFIED 
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HELP  WANTED 


_ ACADEMIC _ 

JOURNALISM  -  The  American  Univer¬ 
sity  in  Bulgaria,  a  highly  competitive 
liberal  arts  college  in  congenial  and 
picturesque  Blagoevgrad,  seeks  an 
experienced  professional  with  a  grad¬ 
uate  degree  to  teach  beginning  and 
advanced  print  journalism  classes. 
AUBG  offers  a  competitive  salary  and 
the  possibility  of  a  renewable  contract. 
Applications  will  be  considered  begin¬ 
ning  December  20.  Send  cover  letter, 
vita,  names  of  three  references, 
and  five  examples  of  your  journalistic 
work  to  AUBG  Journalism  Job  Search, 
304  South  Jefferson  Street,  Lexington, 
VA  24450.  AUBG  is  an  equal  oppor-  j 
tunity  employer.  i 


_ ACCOUNTING _ 

CONTROaER 

Certified  Public  Accountant  with  a  min-  i 
imum  of  four  years  managerial  experi¬ 
ence  needed  far  7-day  morning  news-  i 
paper.  Responsible  for  monthly  finan¬ 
cial  closing,  managing  accounting  , 
personnel  and  procedures,  overseeing  l 
internal  controls,  preparation  and  com¬ 
pilation  of  actuals  versus  budgetary 
plan,  and  overseeing  the  AS400  com-  , 
puter  system.  Ability  to  be  organized, 
dedicated,  and  to  work  closely  with  all  i 
departments  Is  essential.  Attractive 
1  salary  and  comprehensive  benefit 
I  package.  Reply  in  confidence  to  John 
Shields,  publisher.  The  Herald  News, 
207  Pocasset  Street,  Fall  River,  MA 
02722. 


JOURNALISM  DEPARTMENT  of  IN¬ 
DIANA  UNIVERSITY  SOUTHEAST,  New  i 
Albany,  Indiana,  located  in  the  Louisville,  | 
Kentucky  metropolitan  area,  seeks  appli¬ 
cants  for  a  full-time,  tenure-track  posi-  i 
tion  at  the  rank  of  assistant  professor,  ■ 
available  August  1999.  A  master's  ' 
degree  is  required  and  college  j 
teaching  is  preferred.  Applicants  must 
have  professional-level  skills  in  the  vis-  I 
ual  communications,  especially  com-  1 
puterized  graphic  design,  advertising,  j 
basic  reporting  and  editing,  mass  | 
communication,  media  law,  and  assist 
with  advising  the  weekly  campus  ' 
newspaper.  Apply  with  full  vitae/  | 
resume,  a  portfofio  and  the  names, 
addresses  and  phone  numbers  of  three  ! 
references  to:  Jim  St.  Clair,  Chair,  jour¬ 
nalism  search  committee,  c/o  human  i 
resources,  P.O.  Box  98-24,  lUSoutheast,  j 
4201  Grant  Line  Road,  New  Albany,  i 
IN  471 50.  Deadline  for  applications  is 
January  1 5, 1 999.  ' 

lUS  is  an  Affirmative  Action/  ! 

Equal  Opportunity  Employer 


WESTERN  WASHINGTON  UNIVER-  i 
SITY,  Journalism  Department,  Bell-  1 
ingham  WA:  Tenure-track  positions  in  j 
News-Editorial  and  Public  Relations  ; 
starting  9/16/99.  Call  (360)  650-  j 
3252  or  see 

hltp://www.  wwu.edu/~journal 
for  full  details.  AA/EEO. 

ACCOUNTING 

CHIEF  FINANCIAL  OFFICER 
Thomson  Chesapeake  is  seeking  an 
individual  to  fill  the  position  of  Chief 
Financial  Officer.  Top  candidates  will 
be  a  CPA,  have  proven  team  building 
skills  and  strong  computer  skills  with  a 
good  understanding  of  various  com¬ 
puter  programs.  Salary  commensurate 
with  experience  and  qualifications. 
Send  resume  to: 

The  Daily  Times 
Attn:  Trisha  Langdon 
P.O.  Box  1937 
Salisbury,  MD  2 1802- 1937 


pMk 

The  communication  link 
of  the  newspaper  industry 
every  week  since  1884. 


ADMINISTRATIVE _ 

BOARD  MEMBERS.  Need  retired/ 
senior  publishers/editors  for  start-up 
magazine  for  players/fans  of  a  global 
sport.  Savvy  with  10-34  age  groups 
ideal.  Box  08694,  Editor  &  Publisher. 


CONSULTANT 

Newspaper/Printing/Management  ^ 
Interim  position  to  assist  president  with 
hiring  additional  staff,  and  reorganiza¬ 
tion  of  company  experiencing  fast  i 
growth.  Financially  saund,  long  estab¬ 
lished  company  with  good  industry  ■ 
reputation.  Send  resume,  references,  i 
etc.,  to  CONSULTANT,  P.O.  Box  303,  ! 
Bellevue,  OH  448 1 1 . 


GENERAL  MANAGER:  Incredible  j 
newspaper  adventure  for  entrepreneurs,  j 
Leaders  needed  to  build  higb-growth 
teams  at  start-up  California  dailies. 
Hands-on  experience  required:  news,  i 
soles,  technology,  and  team-building.  1 
Competitive  compensation  and  equity  for 
risk-taking  leaders. 

E-mail:  info@cielocapital.com 

GENERAL  MANAGER  for  central  Ohio 
county  seat  weekly  with  3  satellite 
weeklies,  people/community/profit 
oriented.  Experience  all  phases,  fast 
track  to  publisher.  Send  resume, 
availability,  and  salary  requirements  to 
General  Manager,  P.O.  Box  268,  Fre¬ 
mont,  OH  43420. 


GENERAL  MANAGER 

i 

I  Excellent  opportunity.  Prize-winning 
i  weekly  in  western  Massachusetts  city, 
looking  for  independent,  energetic, 
i  experienced,  self-starter  to  build  sales. 

5  $30K-h  incentives.  Send  resume  ta  Box 
08687,  Editor  &  Publisher. 

■  IREX,  a  leader  in  international  educa¬ 
tion  and  training,  seeks  senior  media 

i  professionals  to  fill  long-  and  short- 
I  term  advisor  positions  in  Belarus  and 
Bosnia  under  its  Professional  Media 
1  Program,  funded  by  USAID.  The  ideal 
!  candidate  is  an  experienced  pro- 
I  fessional  with  business  and/or  journal¬ 
ism  experience  in  print  media.  The 
I  advisor  serves  as  an  in-country  pro¬ 
gram  representative  and  develops  pro¬ 
grams  that  foster  independent  media, 
j  CEE  experience  and  local  and/or 
Slavic  language  skills  desirable.  Fax  or 
.  E-mail  resume  and  cover  letter  to: 

i  Personnel/Bel,  (202)  628-8 1 89  or 

■  promedia@irex.org 


_ ADMINISTRATIVE _  ; 

PUBLISHER  -  Brehm  Communications,  | 
Inc.,  has  an  immediate  opening  for  a 
publisher  with  a  strong  suburban  sales 
background,  experienced  in  com¬ 
petitive  markets.  The  opening  is  at  War¬ 
rick  Publishing  Co.  in  Boonville  and 
Newburgh,  IN  -  one  paid  weekly,  one 
non-subscriber  shopper  and  one 
1 1 ,000  circulation  voluntary-pay 
weekly  serving  all  of  Warrick  County. 
Located  near  Evansville,  IN,  it  is  part  of 
BCI's  Tri-State  Media  cluster,  which  is 
camprised  of  several  publications, 
including  dailies  in  Princeton,  IN  and 
Mt.  Carmel,  IL.  Pay  package  in  the 
mid-  to  high-$40's,  depending  on 
experience.  Join  a  growing  company 
that  affords  opportunity  and  compensa¬ 
tion  limited  only  by  your  personal 
motivation.  Send  resume  and  cover  let¬ 
ter  to  General  Manager,  BCI,  P.O.  Box 
28429,  San  Diego,  CA  921 98. 

WANTED  Publisher  and  General 
Manager  at  New  York  City  head¬ 
quarters  of  leading,  small  circulation, 
German  language,  Jewish  bi-weekly 
with  untapped  expansion  possibilities 
here  and  abroad.  Applicant  must  have 
proven  experience  in  successfully 
managing  sales,  circulation  and  pra- 
duction  for  similar  publication.  Fax 
resume  to  John  Orr  at  (21 2)  496-5736 

or  E-mail  to  Mgrjob@aol.com 
Initial  part  time  assignment  possible. 

ADVERTISING 

ADVERTISING  DIREQOR  for 

CENTRAL  PENNSYLVANIA  DAILY 
We  are  a  growing  hometown  daily  in 
need  of  proven  advertising  sales  lead¬ 
ership.  Candidates  must  have  experi¬ 
ence  in  retail  and  classified  and  be  able 
to  innovate  in  a  changing  marketplace. 
We  are  a  great  company  that  offers 
competitive  compensation  and  benefits. 

If  you  are  ready  to  move  up  this  may  be 
your  opportunity. 

FAX  resume  to:  (71 7)  270-9501  or 
E-mail  ta:  DUHL@desupernet.net 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 
Join  our  new  publisher  in  New  Haven! 

An  exciting  opportunity  exists  for  the 
right  individual  to  join  the  New  Haven 
Register,  the  flagship  newspaper  of 
one  of  America's  leading  publicly 
traded  newspaper  companies.  The 
qualified  individual  will  be  mativated 
!  and  driven  to  make  a  difference.  Yau 
;  must  be  familiar  with  all  aspects  of 
leading  a  major  advertising  depart- 
I  ment  including  administration,  major 
I  accounts  calls  and  training.  If  you  are 
I  ready  for  career  growth  and  the 
rewards  that  accompany  results,  we 
are  interested  in  you.  Fax  your  resume 
to  Publisher,  New  Haven  Register, 

'  (203)789-5265. 


ADVERTISING  DIREQOR 

;  19,000  circulation  daily  in  Zone  3 
j  needs  a  dynamic,  sales-oriented  man¬ 
ager  to  direct  od  sales  department, 
ideal  candidate  will  have  record  of 
i  revenue  generation  and  sales  staff 
;  motivation,  be  able  to  build  strong 
customer  relationships  and  work  as  a 
j  vital  part  of  our  management  team. 
Preparing  budgets,  developing  new  prod¬ 
ucts  and  creating  strategic  plans  are 
'  all  part  of  this  team's  function.  Good 
(  people  skills  a  must!  Perfect  opportu- 
;  nity  for  the  #2  person  who  is  ready  to 
j  move  to  the  next  level.  We  are  part  of 
a  small,  family  owned  group  of  media 
properties  who  practice  our  belief  in 
!  the  importance  of  our  people. 

We  offer  competitive  compensation 
with  incentive  plan,  benefits  package 
I  that  includes  retirement  and  401  (k) 
and  a  comprehensive  medical  plan. 

;  Send  cover  letter  with  detailed  resume, 
I  including  salary  history,  and  references 
:  ta:  George  R.  Fain,  publisher,  Prog¬ 
ress-Index,  P.O.  Box  71,  Petersburg, 
VA  23804. 


_ ADVERTISING _  _ ADVERTISING 

CHICAGO  SUN-XiMES 
National  Sales  Manager 

The  Chicago  Sun-Times  seeks  qualified  National  Sales  Manager 
to  manage  dynamic,  aggressive  national  sales  force  of  the  eighth 
largest  newspaper  in  the  country. 

The  successful  manager  will  be  responsible  for  directing,  training 
and  managing  sales  staff,  developing  and  expanding  current 
clientele  and  prospecting  new  advertisers.  This  fast-paced 
position  allows  you  to  travel  to  our  outlying  offices  as  well  as 
meeting  and  prospecting  clients. 

Qualifications  include  previous  national  or  major  category  sales 
experience,  management  experience  preferred,  college  degree  in 
advertising  sales  and/or  marketing  required. 

1 

,  If  overseeing  and  directing  a  winning  team  is  your  goal,  please  send 

I  your  resume  and  salary  history  to: 

CHICAGO  SUN-TIMES 
401  N.  Wabash  Avenue,  Suite  100,  Chicago,  IL  6061 1 
Fax:  (.312)321-9655 
No  phone  calls,  please 

,  We  are  an  equal  opportunity  employer 
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HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 

You've  been  promoted  and  given  a 
larger  office,  maybe  even  a  window? 
And  something  is  still  missing?  Could  it 
be  you're  not  challenged  enough?  Do 
you  feel  there's  still  more  you  need  to 
accomplish  to  prove  yourself  to  your 
satisfaction? 

This  Zone  5,  30,000  daily  is  seeking 
the  Ad  Director  who  thrives  on  going 
where  no  Ad  Director  has  gone  before 
—  out  into  the  community.  We  need 
that  self-motivated  person  who  has 
vision,  dedication  to  the  newspaper 
business  and  commitment  to  lead  a 
staff  of  30  to  revenue  growth  and  new 
business  development.  Our  candidate 
knows  that  success  comes  from  know¬ 
ing  the  clients  and  business  leaders 
served  by  the  sales  associates,  realiz¬ 
ing  that  motivating  and  guiding  the 
staff  is  key  to  attaining  goals. 

If  you  have  recognized  ability  and  suc¬ 
cess  and  want  to  really  utilize  your 
strengths  within  a  company  that  will 
reward  you  with  an  exceptionally  gen¬ 
erous  compensation  program,  apply 
today!  Reply  to  Box  08682,  Editor  & 
Publisher. 


ADVERTISING  SALESPERSON,  mini¬ 
mum  2  years  experience,  needed  by 
Zone  5  group  to  become  part  of  man¬ 
agement  with  superb  profit-sharing, 
commissions  and  best  benefits.  Up  to 
$44,000  base  salary.  Must  be  strong 
on  layouts,  have  a  love  for  selling  and 
working  with  people,  and  able  to 
inspire  a  small-town  staff  in  Heartland 
America.  Send  letter  that  describes 
your  accomplishments  and  goals, 
along  with  a  resume  to  Box  08693, 
Editor  &  Publisher. 


CLASSIFIED  AD  MANAGER  sought  by 
growing  small  daily  in  beautiful 
Hudson  Valley  area  of  New  York.  Suc¬ 
cessful  candidate  will  have  experience 
in  aggressive  sales  of  a  classified 
roduct.  Good  salary  plus  excellent 
onus  and  benefits  package.  Apply  to 
Box  08699,  Editor  &  Publisher. 


SEEKING  ENERGETIC  individual  to 
lead  this  50,000  daily  forward  to  new 
challenges  and  opportunities.  Responsi¬ 
ble  for  developing  sales  staff  through 
creative  business  development  initia¬ 
tives,  motivation  techniques  and  creation 
of  new  products  and  services.  If  you  are 
interested  in  joining  a  winning  team, 
send  resume  and  references  to  Human 
Resources,  Abilene  Reporter-News,  P.O. 
Box  30,  Abilene,  TX  79604. 

mercierd@abinews.com 


SHOW  US  YOUR  COLOR! 


Contact  E&P's  Classified 
Department  if  you  like 
what  you  see. 

{212)675-4380x171 

hazelp@mediainfo.com 


_ ADVERTISING _ 

ClASSIFIED  ADVERTISING  MANAGER 

Sioux  Falls  is  the  fastest  growing  city  in 
the  upper  Midwest  and  is  consistently 
ranked  as  one  of  America's  most  liva¬ 
ble  cities.  Sioux  Falls  is  an  attractive 
relocation  market  for  both  families  and 
businesses.  In  recent  years,  companies 
such  as  Citibank  and  Gateway  have 
established  major  centers  in  Sioux  Falls 
because  of  its  outstanding  quality  of 
life  and  business  climate.  Job  growth 
has  increased  5.5  percent  in  the  past 
two  years.  Household  growth  continues 
above  2  percent  annually  and  taxable 
sales  have  increased  80  percent  in  the 
past  six  years. 

The  Argus  Leader  is  looking  for  a 
classified  advertising  manager  to  direct 
the  newspaper's  classified  department. 
If  you  have  three  to  five  years  classified 
experience,  prior  management  experi¬ 
ence  and  top-notch  sales  and  motiva¬ 
tional  skills,  we'd  like  to  talk  with  you. 

The  Argus  Leader  is  the  largest  daily 
newspaper  in  South  Dakota.  We  offer 
advancement  opportunities  at  the 
newspaper  as  well  as  with  Gannett 
Co.,  Inc.  Send  resume  to  Argus  Leader, 
P.O.  Box  5034,  Sioux  Falls,  SD 
57117-5034,  Fax:  (605)  331-2279. 
pcurtis@argusleader.com 

An  Equal  Opportunity  Employer 

CIRCULATION 

CIRCULATION  DIRECTOR 
Zone  1,  6-day  community  daily  seeks 
hands-on  leader  to  oversee  its  home 
delivery,  single  copy  and  NIE  efforts. 
Opportunity  to  enter  a  rapidly  expand¬ 
ing  public  company  with  enormous 
growth  potential.  Experienced  appli¬ 
cants  reply  with  resume  and  salary  his- 
i  tory  to  Box  08689,  Editor  &  Publisher. 


CIRCULATION  DIREQOR 

The  Princeton  Packet  Inc.,  a  group  of 
1 4  quality  newspaper  products  ( 1  1 
paid)  with  a  total  distribution  of 
85,000,  is  looking  for  a  circulation 
director  with  strong  sales  and  market¬ 
ing  experience.  We  seek  an  individual 
who  can  grow  and  maintain  circulation 
in  this  family-owned  newspaper  group 
in  a  dynamic,  growing,  competitive 
market.  Responsibilities  include  home 
delivery  (currently  mail),  single  copy 
sales  and  transportation.  Experience  in 
managing  and  developing  a  team  ta 
boost  door-to-door  and  telemarketing 
sales,  single  copy  sales  and  circulation 
promotion  a  must.  This  is  a  great  job 
for  a  self-starter  with  hands-on  experi¬ 
ence  who  can  motivate  staff  and 
deliver  and  maintain  sales  grov^h. 
Excellent  salary  and  incentive  package. 
Send  resume  to  The  Princeton  Packet, 
Inc.  (EP),  P.O.  Box  350,  Princeton,  NJ 
08542,  or  fax  to  (609)  921-8648,  or 
E-mail  to  HR@pacpub.com 
attn:  Human  Resources 


TEXAS  NEWSPAPER  group  has  open¬ 
ing  for  circulation  vice  president. 
Duties  include  direct  circulation  man¬ 
agement  of  9,000  afternoon  daily  plus 
oversight  of  circulation  operations  at 
15  affiliated  newspapers.  Send  resume 
to:  Clyde  King,  Hartman  Newspapers, 
Inc.,  P.O.  Box  1390,  Rosenberg,  TX 
77471 . 


_ CIRCULATION _ 

CIRCULATION  DIREaOR 

Immediate  opening  at  1 5,000  Mon- 
day-Saturday  PM,  with  Saturday  TMC, 
serving  Southern  Wisconsin  and 
Northern  Illinois.  Well-run  department 
needs  exceptional  manager  due  to  pre¬ 
decessor's  career  advancement.  Respon¬ 
sible  for  all  facets  of  circulation  sales, 
service  and  mailroom  management. 
We're  part  of  a  small  but  successful 
group  owned  by  the  Hagadone  Corp. 
Above  average  person  will  command 
above  average  earnings  with  full  bene¬ 
fit  package,  including  401  (k)  plan. 
Respond  to  Publisher  Kent  Eymann,  Beloit 
Daily  News,  149  State  Street,  Beloit, 
Wl  535 11,  (608)  365-8811. 

keymann@beloitdailynews.com 
Equal  Opportunity  Employer 


CIRCULATION  MANAGER 

A  motivated,  experienced  professional 
is  sought  to  grow  the  circulation  of  two 
northern  Indiana  dailies  with  a  com¬ 
bined  circulation  of  14,000.  The  ideal 
candidate  has  demonstrated  ability  in 
the  management  of  traditional  circula¬ 
tion  and  distribution  functions  and,  as 
importantly,  is  someone  who  is  willing 
and  able  to  develop  and  implement 
aggressive  and  imaginative  sales  strate¬ 
gies  utilizing  both  new  and  proven 
concepts.  Resume  with  salary  require¬ 
ments  may  be  sent  to  Jim  Widner, 
Publisher,  Peru  Tribune/Wabash  Plain 
Dealer,  P.O.  Box  379,  Wabash,  IN 
46992;  or  fax  to  (219)  563-2131;  or 
E-mail  to: 

jwidner@intranix.com 


I _ CIRCULATION _ 

CIRCULATION  DIREQOR 
The  Herald  &  News,  a  50,000  circula¬ 
tion  daily  newspaper  located  in 
Passaic  County,  NJ,  just  outside  of  N.Y. 

!  City,  is  looking  for  an  individual  to 
lead  the  circulation  department.  We  are 
seeking  a  creative,  goal-oriented  leader 
j  with  5  years  minimum  successful 
circulation  management  experience. 
The  ideal  candidate  will  be  aggres¬ 
sive,  goal  oriented,  proficient  in  PC 
I  excel  spreadsheets  and  have  the 
ability  to  motivate  others  to  ensure  that 
goals  and  objectives  are  achieved.  We 
are  putting  a  team  together  to  publish 
;  an  excellent,  local  newspaper.  Send 
salary  history/expectations  and  resume 
to  Chet  Valiante,  New  Jersey  News¬ 
paper,  50  Eisenhower  Drive,  Paramus, 
NJ  07652,  Fax  (201)  226-0989  or 
E-mail  to: 

valiante@t)ergen.com 


CIRCULATION  SALES  MANAGER 

Progressive  37,000  circulation  AM 
daily  in  Northern  CA's  recreation 
heaven  has  a  challenging  opportunity 
for  hands-on  circulation  sales  pro¬ 
fessional.  Looking  for  someone  who 
can  promote  sales  and  increase 
enetration  for  our  newspaper.  Must 
ave  great  communication  skills,  a  prov¬ 
en  record  of  successful  growth 
through  creative  ideas,  determination, 
and  team  unity.  Competitive  salary  and 
benefits.  Send  cover  letter,  resume, 
references  and  salary  requirements  to 
Bonnie  Salyer,  HR  director.  Record 
Searchlight,  P.O.  Box  492397,  Red¬ 
ding,  CA  96049-2397. 

EOE 


Attention 

Advertisers! 

Deadline  for 
Nov.  28  issue 


Line  ads 

Copy  Nov.  23  @  5:00  EST 


Display  ads 

Space  Nov.  20  @  5:00  EST 
Copy  Nov.  23  @  5:00  EST 

for  further  info,  please  call 

(212)  675-4380  x171 
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£LASS!FIED 


HELP  WANTED 


_ CIRCULATION _ 

THE  ARIZONA  REPUBLIC  is  looking  for 
on  energetic  District  Soles  Manager  for 
the  cities  of  Showlow  and  Pinetop  in 
the  beautiful  White  Mountain's  of  Ari¬ 
zona.  This  position  is  responsible  for 
5K  to  7K  circulation. 

The  successful  candidate  will  have  a 
passion  for  the  circulation  field,  a  posi¬ 
tive  attitude  and  a  demonstrated  ability 
to  achieve  results  in  service,  circulation 
growth  and  marketing. 

Four  to  six  years  of  previous  circulation 
management  experience  or  equivalent 
is  preferred.  Salary  and  bonus  33  to 
47K.  Excellent  benefit  and  401  (k) 
package.  Mail  cover  letter,  resume, 
salary  history  and  references  to; 

Mark  Weakley 
The  Arizona  Republic 
P.O.Box  1950 
Phoenix,  AZ  85001 

or  E-mail  same  to: 

mark.weakley@pni.com  EOE 


ZONE  MANAGER 

Zone  2  newspaper  group  is  seeking 
dynamic  leaders  for  home  delivery 
management.  Successful  candidates 
will  have  a  strong  background  in  home 
delivery  and  possess  exceptional 
customer  service  skills.  Responsibilities 
include:  recruiting,  training,  and 
motivating  District  Sales  Managers, 
managing  sales  and  collection  opera¬ 
tions  ancT  increasing  circulation.  Can¬ 
didates  must  have  a  sense  of  urgency 
and  a  hands-on  leadership  style.  We 
offer  a  competitive  salary  and  bonus 
plan  with  an  excellent  benefits  package. 
Advancement  opportunities  exist  within 
the  group. 

Send  resume  with  cover  letter  and 
salary  history  in  confidence  to: 

Box  08697,  Editor  &  Publisher 

EDITORIAL 

ACE,  REPORTER  NEEDED 
Award-winning  Zone  5  metro  seeks 
top-quality  applicants  for  two  key 
posts: 

ASSISTANT  CITY  EDITOR:  Requires 
experience  as  an  ACE  or  City  Editor,  in 
50,000-plus  market,  or  significant 
reporting  and  some  supervisory  expe¬ 
rience,  in  50,000-plus  market. 
REPORTER:  Requires  experience  with 
special-project  reporting  and  major 
beat  responsibility  in  50,000-plus 
market.  Experience  supervising  other 
reporters  and  interest  in  working  ACE 
shifts  are  pluses. 

We  offer  some  of  the  best  pay  and 
benefits  in  the  business,  along  with  a 
great  city.  Contact  Box  08688,  Editor 
&  Publisher. 


ALL  AROUND  NEWS,  features,  edit¬ 
ing.  Zone  2  Jewish  weekly.  Experience. 
Fax  completely  to  (51 8)  459-5289. 


FAX  your  ad  to 
212  ^929  ♦1259 


_ EDITORIAL _ I 

ARE  YOU  GOOD  ENOUGH  TO  COPY  ! 

EDIT  A  NEWSPAPER  DELIVERED  I 
AROUND  THE  WORLD? 

If  so,  we're  looking  for  you!  European 
and  Pacific  Stars  and  Stripes,  the  daily 
First  Amendment  newspaper  for  j 
military  service  members  overseas,  is  | 
searching  far  features  desk  and  news  { 
desk  capy  editors  to  join  a  dynamic,  I 
I  creative  team  of  journalists  in  the  cen- 
;  tral  affice  located  in  the  prestigiaus  ' 
j  National  Press  Building  in  Washington,  I 
I  DC.  We  are  looking  tor  copy  editors  j 
I  who  can  meticulausly  edit  wire  and  j 
staff  copy;  spot  holes  in  stories;  write  \ 

I  headlines  with  flair;  paginate;  and  i 
bring  energetic,  original  thinking  to  the  i 
j  table.  Passion  for  journalism  a  must!  j 
i  Military  knowledge  a  plus, 
j  Salary  range  is  $35,000  to  $50,000.  [ 

1  Interested  in  a  great  opportunity?  If  you  1 
are  an  energetic  self-starter  who  has  a  i 
lot  to  contribute  to  our  news  copy  desk  j 
'  team,  please  send  a  resume,  three  ' 

;  wark  samples,  and  a  cover  letter  j 
'  describing  how  your  skills  would 
benefit  our  readers,  to:  NAF  Personnel 
i  Office,  Building  11,  Room  2-106 
i  WRAMC,  Washington,  DC  20307-  j 
1  5001.S&SisEOE.  1 

I  -  I 

ASSIGNMENTS  EDITOR  ’ 

i  Assign  and  lead  a  staff  of  seven  full- 
1  time  news  reporters.  Plan  local  news  cav- 
!  erage  to  ensure  interesting,  balanced 
j  content  in  each  da)r's  news^per. 

Develop  ideas  and  motivate  staff  mem- 
I  bers  to  improve  quality.  Work  with  : 
i  beat  reporters  to  stay  ahead  af  the 
campetition  on  breaking  news  and  stay  . 
j  ahead  of  breaking  news  with  issue 

■  stories  and  enterprise  reporting.  Sound  ! 

'  interesting?  Send  resume,  four  writing  ' 
j  samples  and  a  brief  statement  af  yaur 

:  philosaphy  an  news  coverage  ta  Jeff 
'  Funk,  managing  editor.  The  Indepen-  I 

■  dent,  P.O.  Box  1208,  Grand  Island,  I 
NE  68802. 


ASSISTANT  CITY  EDITOR 

I  Talented  editor  sought  for  three-person 
city  desk  of  38K  Knight  Ridder  daily  an  1 
!  the  California  coast.  Ideal  opportunity  j 
j  for  experienced  reporter  with  strong 
‘  writing  skills  who's  looking  to  move  up. 

New  management  team  drawn  from  I 
I  metros  including  The  New  York  Times  ! 
i  and  Louisville  Courier-Journal.  We've 
redesigned  the  paper  and  remodeled 
I  the  newsroom;  now  we're  installing  a 
I  state-of-the-art  DTI  editing  and  pagina- 
I  tion  system.  Come  help  us  grow.  E- 
mail  resume  and  a  letter  explaining 
why  you're  the  best  person  for  the  job, 
to  psyoung@montereyherald.com 
i  Follow  up  with  five  examples  of  your 
I  best  work  to  Peter  S.  Young,  executive 
editor.  The  Monterey  County  Herald, 

I  P.O.  Box  271 ,  Monterey,  CA  93942. 

ASSISTANT  NEWS  EDITOR 
The  Express-Times,  an  aggressive  mid¬ 
size  daily,  is  looking  for  a  feisty  assis- 
j  tant  news  editor.  You'll  have  an  oppor- 
I  tunity  to  utilize  all  of  your  newspaper 
I  skills,  including  an  important  role  in 
]  shaping  our  Sunday  enterprise  report- 
,  ing  and  supervising  the  copy  desk  on 
I  Saturday  nights.  The  ideal  candidate 
I  for  this  job  has  a  couple  of  years  of 
I  experience  and  is  looking  to  take  on 
I  more  responsibility.  Send  a  letter  of 
I  interest  and  resume  to;  Scott  Toole, 

1  news  editor.  The  Express-Times,  P.O. 

I  Box  391,  Easton,  PA  18044-0391;  or 
fax  to  (61 0)258-71 30. 


_ EDITORIAL _ 

ASSISTANT  NEWS  EDITOR  -  News  : 
editor  on  high-tech,  forward-looking  i 
33,000  daily  combines  city  editor, 
copy  chief  duties.  Assistant  news  editar 
recruits,  runs  correspondent  corps; 
edits,  dummies  main  local  page;  is 
liaison  between  desk  and  phato 
department;  assumes  duties  in  news 
editar's  absence.  Ideal  for  news/city 
editor  on  smaller  daily,  weekly  editor 
or  copy  editor  seeking  to  move  into 
management  ranks.  Write  The  Editor, 
REPUBLICAN  &  Herald,  P.O.  Box  209, 
Pottsville,  PA  17901,  or  E-mail  cover 
letter,  resume  to: 

kevlin@pottsville.infi.net 


ASSOCIATE  EDITORS 

New  Times  is  looking  for  associate 
editors  at  its  award-winning  weekly 
newspapers  in  Denver,  Miami,  and  Los 
Angeles. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help 
staffers  generate  strong  stories.  The 
interview  process  includes  an  extensive 
editing  test.  Applicants  for  Miami  and 
Los  Angeles  must  have  a  strong  back¬ 
ground  in  features,  film  and  the  arts. 
Denver  applicants  should  have  a  solid 
news  background. 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 17 
No  phone  calls  or  E-mail,  please 

ASTUTE,  POLISHED  WRITER  needed 
for  editorial  page  of  conservative 
25,000-circulation  newspaper  in  col¬ 
lege  town.  City  is  large  enough  to  be  a 
challenge,  small  enough  to  still  care 
what  goes  on.  Need  self-starter  with  a 
flair  for  taking  on  the  issues  and  inspir¬ 
ing  readers  to  talk.  Resume,  samples, 
references  by  Nov.  30  to  Publisher 
Pipes  Gaines,  Daily  News,  P.O.  Box 
9(X)1 2,  Bowling  Green,  KY  42102. 


BANNER-GRAPHIC,  located  in  Green- 
castle,  IN,  is  looking  to  fill  two  entry 
level  positions.  One  opening  is  for  a 
general  assignment  reporter  with 
i  emphasis  on  county  government.  The 
other  opening  is  a  news-sports  position 
I  with  emphasis  on  sports.  Send  resumes 
,  to;  Steve  Fields,  Banner-Graphic, 
'  100  N.  Jackson  St.,  Greencastle,  IN, 
46135. 


!  BUSINESS  REPORTER 

i  National-award  winning  weekly  with 
'  daily  editian  an  the  Web  seeks 
i  reporter  with  strong  hard-news  skills 
i  to  join  staff  cavering  one  of  the 
I  nation's  top  regions  for  high-tech, 

1  international  trade.  Three  years'  expe- 
'  rience  required.  Competitive  pay.  Send 
I  resume,  clips  to  Dept.  E.,  Rochester 
I  Business  Journal,  55  St.  Paul  St.,  Ro- 
I  Chester,  NY  1 4604. 


i  BUSINESS  STRINGERS 

I  Part-time  reparter.  New  Jersey,  Phila- 
[  delphia,  and  Delaware,  needed  to 
cover  commercial  real  estate  industry 
for  growing  news  weekly.  Steady  v/ork 
with  stipends  possible.  Fax  resume  and 
clips  to:  Tom  Smith,  (202)  737-6926, 
or  E-mail:  tjs@reji.com 


_ EDITORIAL _ 

BUSINESS/ENTERPRISE  REPORTER 

Busy  20,000  circulation  seven-day 
newspaper  in  West  Virginia's  Eastern 
Panhandle  seeks  enterprising  business 
reporter.  The  successful  candidate  will 
write  hard  business  news  as  well  as 
features.  The  beat  is  loaded  with  story 
ideas  because  the  panhandle  is  West 
Virginia's  fastest-growing  region. 
Martinsburg  is  located  about  an  hour 
and  a  half  from  Washington  and  Bal¬ 
timore.  Send  letter  and  resume  by  Nov. 
25  to:  Maria  Lorensen,  editor.  The 
Journal,  207  West  King  Street,  Martin¬ 
sburg,  WV  25401 . 

CBS  SPORTSLINE  is  expanding  its 
news  operation  and  is  looking  for 
aggressive  sports  news  editors.  We 
want  self-starters  who  can  adapt  to 
changing  technology.  News  experi¬ 
ence  preferred  but  will  look  at  a 
top-notch  recent  graduate.  HTML  & 
Rainman  a  -r-t-.  Fax  resume  and  cover 
letter  to  (954)  771  -2807  E-mail; 
tammyo@sportsline.com 
See  our  website  at  sportsline.com 

I  CHIEF  PHOTOGRAPHER.  The  Sun 
i  Journal,  a  16,000-circulation,  seven- 
day  daily  newspaper  located  in  his- 
:  toric,  coastal  New  Bern,  NC,  is  looking 
for  a  chief  photographer  to  oversee  a 
two-person  shop.  Need  experienced 
shooter  to  lead  paper  into  digital  age. 
Send  resume  and  samples  or  work  to 
Editor,  Sun  Journal,  P.O.  Box  1 1 49, 
New  Bern,  NC  28563. 


CITY  EDITOR-  Aggressive,  inspira- 
'  tional  newsroom  pro  needed  to  lead 
team  of  reporters  in  highly  competitive 
market  around  Washington,  DC. 
Supervisory  experience  required.  Send 
'  cover  letter,  resume,  salary  require¬ 
ments  to  Jane  Touzalin,  Journal  News¬ 
papers,  6408  Edsall  Road,  Alex¬ 
andria,  VA  2231 4;  or  E-mail  to: 

I  jtouzalin@jml.com 

CITY  EDITOR:  The  Progress-Index, 
i  1 9,700  circulation,  in  Central  Virginia, 

I  is  seeking  a  city  editar  with  strang 
news  background.  Candidate  must  be 
able  to  won<  with  news  staffers  to  gen¬ 
erate  vibrant  stories  that  bring  the  com¬ 
munity  to  life.  The  position  requires 
strong  writing  and  editing  skills. 

;  Pagination  and  supervisory  experience 
a  must.  Send  resume,  page  design  sam- 
I  pies  and  salary  requirements  ta 
'  Elizabeth  Hedgepeth,  The  Progress- 
Index,  P.O.  Box  71 ,  Petersburg,  VA 
23804. 


COPY  EDITOR"  Ideal  for  reporter  seek¬ 
ing  to  move  onto  desk,  or  top  graduate 
with  scholastic  experience,  internships, 
who  is  focused  on  desk  work  os  career. 
Training  on  high-tech,  forward-looking 
33,000  daily  includes  pagination, 
learning  to  update  Web.  Write  The 
Editor,  REPUBLICAN  &  Herald,  P.O. 
Box  209,  Pottsville,  PA  17901,  or 
E-mail  cover  letter,  resume  to; 

kevlin@pottsville.infi.net 
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CLASSIFIED 


HELP  WANTED 


_ EDITORIAL _ 

COPY  EDITOR 

Full-time  position  on  notional  weekly 
newsmagazine  published  by  the  Wash¬ 
ington  Times  in  the  nation's  capital. 
Must  be  creative,  good  at  headlines, 
QuarkXPress  literate.  Prefer  some 
experience  but  will  consider  recent 
J-school  grad  with  top  skills.  Fax 
resume/cover  letter  with  salary  require¬ 
ments  to  (202)  529-6326. 

COPY  EDITORS  for  80K  daily/ lOOK 
Sunday  in  affluent  auto-industry  sub¬ 
urbs  or  Detroit.  Must  have  at  least  three 
years  experience  copy  editing  on 
QuarkXPress.  Send  resume,  references, 
tear  sheets  to  Kenn  Jones,  news  editor,  ! 
The  Oakland  Press,  P.O.  Box  436009, 
Pontiac,  Ml  48343. 


COPY  EDITORS 

Sharp,  aggressive  editors  sought  for 
growing  universal  copy  desk  at  38K 
Knight  Ridder  daily  on  the  California 
coast.  Experience  preferred,  but  recent 
grads  with  strong  word-editing  and 
page  design  skills  are  encouraged  to 
apply.  New  management  team  drawn 
from  major  metros  including  The  New 
York  Times  and  Louisville  Courier- 
Journal.  We've  redesigned  the  paper 
and  remodeled  the  newsroom;  now 
we're  installing  a  state-of-the-art  DTI 
editing  and  pagination  system.  Come 
help  us  grow.  E-mail  resume  to 

psyoung@montereyherald.com 
Follow  up  with  five  examples  of  your 
best  work  to  Peter  S.  Young,  executive 
editor.  The  Monterey  County  Herald, 
P.O.  Box  271 ,  Monterey,  CA  93942. 


COPY  EDITOR 

The  Newport  Daily  News  seeks  a  copy 
editor  with  strong  page  design  skills. 
We're  looking  for  someone  to  improve 
local  and  wire  copy,  write  sparkling 
headlines,  design  section  fronts  and 
inside  pages  and  know  or  be  prepared 
to  learn  how  to  handle  the  slot.  Pagina¬ 
tion  experience  and  knowledge  of 
QuarkXPress  would  be  helpful.  Pro¬ 
fessional  experience  is  a  plus  but  we 
will  also  consider  new  grads  with 
strong  campus  newspaper  and 
internship  credentials.  We  nave  been 
honored  as  the  best  small  newspaper 
in  New  England  and  intend  to  get  even 
better.  Tell  us  about  yourself  and  send 
a  few  samples  of  your  best  designed 
news  and  feature  pages  to  Harvey 
Peters,  news  editor.  The  Newport  Daily 
News,  101  Malbone  Road,  Newport, 
Rl  02840.  No  phone  calls,  please. 

COPYEDITOR 

The  Record  of  Stockton,  CA,  (55,000 
daily,  70,000  Sunday)  home  of  the 
49ers  summer  training  camp,  seeks  a 
copy  editor  excited  by  delivering  to 
readers  dynamic  designs,  clever  and 
compelling  headlines  and  polished 
copy,  all  on  deadline.  Two  to  three 
years  experience  preferred  but  will  con¬ 
sider  recent  grads.  Must:  Excellent 
grasps  of  grammar,  AP  Style,  QuarkX¬ 
Press  and  Mac  Pagination.  The  Record 
offers  competitive  salaries,  and  values 
diversity  in  the  workplace.  Contact: 
JoAnn  Kirby,  news  editor.  The  Record, 
P.O.  Box  900,  Stockton,  CA  95201 . 


_ EDITORIAL _ 

COPYEDITOR 

The  Panama  City  News  Herald,  a 
Freedom  newspaper  located  in  the 
Panhandle  of  Florida,  has  an 
immediate  opening  for  a  copy  editor 
with  experience  in  deadline  and 
advance  page  copy  editing,  headline 
writing,  layout  and  pagination  using 
QuarkXPress.  The  position  requires  a 
bachelor's  degree,  preferably  in  jour¬ 
nalism,  daily  newspaper  experience 
and  excellent  QuarkXPress  skills.  Send 
resume  and  work  samples  to: 

Pat  McCann 
Copy  Desk  Chief 
Panama  City  News  Herald 
501  W.  11th  Street 
Panama  City,  FL  32402 


DEPUTY  MANAGING  EDITOR 

The  Virginian-Pilot  has  an  opening  for 
a  deputy  managing  editor  in  charge  of 
sports,  business  and  feature  sections  at 
this  200,000-plus-circulation  daily  and 
I  Sunday  on  the  Virginia  coast. 

The  successful  candidate  must  be  able 
!  to  coach  and  develop  newsroom 
1  editors,  suggest  and  guide  improve-  j 
ments  in  section  content,  and  provide 
overall  direction  for  the  experienced, 
talented  editors  and  staffs  of  these 
three  sections.  The  deputy  managing 
editor  leads  a  team  of  these  section 
'  editors,  identifying  common  goals  and 
measures  of  success  and  working  to 
improve  performance.  The  deputy 
!  managing  editor  reports  to  the  editor 
1  and  is  a  member  of  the  newsroom's 
senior  leadership  team,  which  sets  the 
strategies  and  objectives  of  the 
newsroom  and  oversees  daily  opera¬ 
tions. 

;  This  newspaper  thrives  on  a  team 
environment,  a  sense  of  urgency  and  a 
commitment  to  local  news  for  the  resi¬ 
dents  of  Virginia  Beach,  Chesapeake, 

I  Norfolk,  Portsmouth  and  Suffolk,  Vir- 
i  ginia  and  the  outer  Banks  of  North 
'  Carolina. 

[  Candidates  must  have  a  successful  and 
I  sustained  track  record  in  newsroom 
leadership  roles,  the  ability  to  make 
good  people  better  and  strong  sections 
even  more  compelling,  be  comfortable 
leading  and  working  in  a  team  environ¬ 
ment  and  be  committed  to  journalistic 
I  excellence. 

Send  resumes,  references  and  a  letter 
I  explaining  how  you  can  make  the  Vir¬ 
ginian-Pilot  a  better  newspaper  to: 

Kay  Tucker  Addis,  Editor 
The  Virginian-Pilot 
1 50  West  Brambleton  Avenue 
Norfolk,  VA  235 10 

I  DESIGN  AND  DEVELOP  the  Retirement 
:  Channel  on  Intuit's  Quicken.com  Work 
with  content  partners  to  integrate  tools 
,  and  editorial  material.  Select  content  to 
!  republish  the  site.  You'll  need  excellent 
'  writing  skills,  1  year  of  producing  on¬ 
line  content.  5-f  years  in  media, 
Internet,  or  software  industry,  knowl- 
!  edge  of  retirement  planning,  savings 
plans  (401  (k),  403(b)),  and  investing. 
Please  E-mail  your  resume  to: 

intuitcareers@intuit.com 
or  fax  to  (650)  944-6644 


_ EDITORIAL _  i 

j  DESIGNERS.  REPORTER  POSITIONS  ^ 

'  The  Findlay  Courier  seeks  a  designer 
who  will  help  with  a  total  redesign  j 
j  and  then  direct  our  daily  visual  pre-  j 
sentation.  Also  seeking  a  reporter  to  I 
join  our  family/features  department. 
We  are  looking  for  people  who  like  a 
!  challenge  and  a  chance  to  do  it  all. 

;  Excellent  benefits,  and  a  great  bunch 
'  of  news  people  to  work  with. 

Send  resume  to: 

j 

Bob  Hesse 
The  Courier 

701  W.  Sandusky  Street 
I  Findlay,  OH  45840 

!  tel:  (41 9)  427-8406 

E-mail:  hesse@thecourier.com 


EDITOR/WRITER:  Teacher  Magazine  ^ 

I  seeks  individual  with  news  background  | 
I  and  experience  writing  and  editing  j 
feature-length  stories.  An  independent,  I 
general-interest  magazine.  Teacher  cov-  j 
I  ers  K-12  school  culture,  policy,  and 
!  issues  of  the  teaching  profession,  j 
Salary  commensurate  with  experience,  j 
Send  letter,  resume,  and  clips  to:  ! 
Editor-TM,  EPE,  6935  Arlington  Road,  * 
^  Suite  100,  Bethesda,  MD  20814.  No  ! 
calls.  EOE. 


_ EDITORIAL _ 

EDITOR  sought  for  The  Colorado 
Springs  Independent,  the  fast  growing 
feisty,  35,000  circ.,  five  year-old 
alternative  newsweekly  in  Colorado's 
second  largest  market  (nestled  at  the 
foot  of  Pikes  Peak).  Qualifications:  5-f 
years  reporting,  editing  and  manage¬ 
ment  experience,  ability  to  lead  a 
talented  staff  of  five  journalists  and  a 
dozen  freelancers  as  well  as  the  desire 
to  work  for  a  progressive  newspaper  in 
a  very  conservative  city.  Competitive 
compensation  package.  Send  resume, 
letter  and  clips  ta:  C&D  Recruiting,  Attn: 
Kristin  Lorenz,  P.O.  Box  634,  Cascade, 
CO  80809. 


EDITOR:  We  are  looking  for  an  expe¬ 
rienced  journalist  to  take  on  an  editing 
position.  The  job  requires  energy, 
excellent  news  judgment,  mastery  of 
newswriting  forms,  attention  to  detail, 
organizational  skills,  the  ability  to  work 
independently  and  to  supervise  a  small 
staff,  and  strong  interpersonal  skills  for 
dealing  with  the  public.  This  position 
includes  significant  writing  respon¬ 
sibilities.  Send  letter,  resume,  work 
samples  immediately  to  David  Staats, 
Durango  Herald,  P.O.  Drawer  A,  Du¬ 
rango,  CO  81 301 . 


Don^t  miss  the  Help  Wanted  ads  in  this  week’s 


NEWSPAPER 
WORKPLACE  & 
EMPLOYMENT 
FEATURE 

j  See  pages  32  and  33 

I  NATIONAL  ACADEMY  OF  ENGINEERING 
University  of  Minnesota 

School  of  Journalism  and  Mass  Communication 


46 


EDITOR  &  PUBLISHER  NOVEMBER  21.  1998 


www.mediainfo.com 


11  W  19th  Street,  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mediainfo.com  •  eileenl@mediainfo.com 


HELP  WANTED 


_ EDITORIAL _ 

EDITOR  NEEDED  by  Russell  Daily 
News.  Local  copy,  wire,  sports,  heads, 
pictures,  supervise  makeup.  Allan 
Evans,  Box  51 3,  Russell,  KS  67665,  or 
call  (785)483-2118. 

EDITOR:  The  Beavercreek  News- 
Current,  a  daily  (except  Sunday)  sub¬ 
urban  publication  in  the  Dayton,  Ohio 
area,  has  opening  for  editor.  Previous 
editing  experience  and  Familiarity  with 
digital  production  environment  are 
musts.  Good  opportunity  for  top 
weekly  editor  or  number  two  person  at 
small  daily.  Salary  is  commensurate 
with  experience.  Apply  to:  Tom  Mitsoff, 
executive  editor.  Suburban  Newspa¬ 
pers  of  Dayton,  1 455  W.  Main  Street, 
Tipp  City,  OH  45371.  Fax  to  (937) 
667-8987. 

Email:  tmitsoff@concentric.net 


EDITOR 

Colorado  daily  ranked  as  one  of  the 
nation's  best,  needs  a  good  leader  for 
assistant  local  news  editor.  Must  have 
proven  editing  skills  and  a  love  for  com¬ 
munity  journalism,  including  a  drive  for 
enterprise  effort. 

Design  editor  also  needed.  Prefer 
someone  interested  in  both  news  and 
sports  who  can  make  headlines  zing 
and  copy  sing. 

We  need  staffers  who  take  pride  in 
their  work  and  enjoy  opportunity.  We 
offer  good  benefits,  one  of  the  U.S. 
best  cities,  mountain  Fun  and  close 
drives  to  Denver  and  the  slopes.  Send 
resume  and  clips  to  Troy  Turner, 
managing  editor,  P.O.  Box  59,  Lov¬ 
eland,  CO  80537. 


EDITORIAL  DIREaOR  AND  EDITOR 

Successful  Ohio-based  trade  publisher 
has  two  outstanding  apportunities 
available: 

EDITORIAL  DIRECTOR  -  Will  manage  and 
edit  two  magazines,  both  leaders  in 
their  respective  field.  This  hands-an 
person  must  be  outgoing  and  demon¬ 
strate  strong  leadership  capabilities. 
Duties  will  include  writing,  working 
with  outside  writers  and  columnists  and 
managing  a  4-person  staff.  This  position 
requires  at  least  5  years  of  editorial 
experience,  preferably  at  the  mana¬ 
gement  level.  The  position  calls  for 
moderate  travel  and  relocation  to 
Cincinnati,  OH. 

EDITOR  -  for  leading  automotive  pub¬ 
lication.  Must  have  strong  writing  skills 
and  the  ability  to  do  in-depth  plant 
stories.  Previous  editorial  experience  a 
must.  The  position  calls  for  moderate 
travel  and  relocation  to  Detroit,  Ml. 

Both  positions  offer  outstanding  bene¬ 
fits  from  a  solid,  growing  company. 
Send  resume  and  salary  history  in  strict 
confidence  to:  Scott  Walker,  c/o 
GARDNER  PUBLICATIONS,  3173  Kill- 
ington  Lone,  Cincinnati,  OH  45244. 


_ EDITORIAL _ 

EDITOR 

Leading  magazine  for  cat  enthusiasts 
based  in  Southern  California,  Orange 
County,  seeks  a  strong  editor  to  heacT a 
talented  editorial  team.  Must  have  at 
least  five  years'  experience  as  the  top 
editor  and  a  B.A.  in  journalism  or 
related  field.  Knowledge  of  or  interest 
in  cats  a  plus.  Duties  include  staff  and 
project  supervision,  editing,  working 
with  freelancers,  representing  the 
magazine  and  the  company  in  the  pet 
industry,  budgeting  and  business  plan¬ 
ning.  Please  send  your  resume,  cover 
letter,  work  sample  and  salary  history 
to  Fancy  Publications  -  Human  Resources, 
Dept  EP-2888,  P.O.  Box  6050,  Mission 
Viejo,  CA  92690  or  fax  to:  (949)  855- 
0950. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-t-  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
j  40550,  5136  MacArthur,  Washing- 
:  ton,  DC  20016;  (703)  506-4400. 


EDITORIAL 


_ EDITORIAL _ 

EDITOR 

The  Herald  &  News,  a  50,000  circula¬ 
tion  daily  newspaper  located  in 
Passaic  County,  NJ  just  outside  of  N.Y. 
City,  is  looking  for  an  individual  to 
lead  the  editorial  department.  We  are 
seeking  an  Editor  with  a  strong  news 
background  plus  an  understanding  of 
the  importance  and  vitality  of  high 
I  quality  community  journalism.  The 
j  editor  is  responsible  for  leading  and 
j  directing  the  editorial  staff.  We  are  put- 
j  ting  a  team  together  to  publish  an 
I  excellent,  local  newspaper.  Candidates 
I  should  hold  a  degree  in  journalism  ar 
!  equivalent,  and  have  experience  in 
reporting,  editing  and  management. 
We  offer  competitive  salary  and  bene¬ 
fits.  Send  salary  history/expectations 
and  resume  to  Chet  Valiante,  New 
Jersey  Newspapers,  50  Eisenhower 
Drive,  Paramus,  NJ  07652.  Fax  (201) 
226-0989  or  E-mail  to: 

valiante@bergen.com 


EDITORIAL 


I  Newlinies 

i  New  Times  is  looking  for  Writers  and  Editors  for  the  recently  purchased 
I  65,000-circulation  Cleveland  Scene.  We  will  be  expanding  the  music 
I  and  entertainment  weekly  soon  to  include  local  news  and  features,  and 
j  we  are  accepting  applications  now  for  the  following  full-time  editorial 
positions; 


EDITOR 


I  Scene  is  ready  to  hire  an  experienced  lead  editor,  someone  with 
j  exceptional  news  judgment  who  can  guide  a  new  staff  of  news  and 
I  feature  writers,  both  beginning  and  accomplished.  Excellent 
j  writing/editing/story  idea  skills  a  must. 


MANAGING  EDITOR 


This  position  requires  fine  writing  and  editing  skills  and  the  ability  to 
help  staffers  produce  superior  stories.  The  M.E.  supervises  the  day-to- 
!  day  editorial  operation. 


ONLINE  EDITOR 


Scene  wants  a  journalist  with  outstanding  writing/reporting  skills 
as  well  as  online/new  media  editing  experience  to  manage  its  website. 
Job  includes  creating  and  assigning  Web-specific  stories  and 
generating  traffic  to  the  site. 


STAFF  WRITERS 


[  There  are  several  openings  for  news  and  feature  writers  who  can  create 

I  magazine-length  stories  based  on  in-depth  reporting. 

^  Scene  offers  competitive  salaries  and  benefits.  To  apply,  send  cover 
letter,  resume  and  clips  to  the  address  below.  Writer  candidates  should 
j  also  submit  a  list  of  tightly  focused  story  ideas.  Prospective  editors  will 
I  be  asked  to  complete  an  extensive  editing  test. 

I  Christine  Brennan 

Executive  Managing  Editor 
j  New  Times,  Inc. 

P.O.  Box  5970,  Denver,  CO  8021 7 

I  No  phone  calls  or  E-mail,  please 


_ EDITORIAL _ 

ENERGETIC  REPORTERS  for  police  and 
general  assignment  beats  sought  for 
22,000  —  circulation  daily  in  Northern 
California.  Western  candidates  pre¬ 
ferred.  Daily  reporting  or  weekly  edit¬ 
ing  experience  necessary.  Some  night 
and  weekend  work  required.  Send 
cover  letter,  resume  and  clips,  includ¬ 
ing  examples  of  enterprise  work,  to 
City  Editor  Jerry  Fingal,  Appeal- 
Democrat,  1530  Ellis  Lake  Drive, 
Marysville,  CA  95901 . 

ENTERTAINMENT  WRITER:  Madison, 
Wisconsin  repeatedly  gets  ranked  as 
one  of  the  most  livable  cities  in  the  U.S. 
and  its  lively  arts  scene  that  in  a  single 
week  can  range  from  Neil  Diamond  to 
Mary  Chapin  Carpenter  to  Phish  to  the 
Madison  Symphony  is  one  reason  why. 
It's  about  to  get  even  better  as  the  city 
figures  out  how  to  use  a  $50  million 
grant  to  develop  a  downtown  arts  dis¬ 
trict.  We're  looking  for  someone  who 
can  keep  our  paper  at  the  forefront  of 
covering  this  scene.  We  are  looking  for 
a  popular  culture  writer  with  an  edge, 
a  prolific  writer  who  can  break  news 
stories  with  the  best  of  them,  then  turn 
around  and  write  a  feature,  then  pub¬ 
lish  a  first-rate  review.  Demonstrated 
quality  of  reporting  and  ease  of  writing 
along  with  a  wide  Ixickground  in  pop¬ 
ular  culture  and  the  fine  arts  and  a  com¬ 
petitive  attitude  are  requirements.  Pay 
i  is  competitive  to  the  market.  Send  a 
I  resume,  samples  of  news  stories, 

!  advance  features  and  reviews;  refer- 
I  ences  and  a  dazzling  one-page 
cover  letter  describing  why  you  want 
the  job  and  would  be  the  best  choice. 
The  application  deadline  is  Dec.  14. 
Contact  Jacob  Stockinger,  feature 
editor.  The  Capital  Times,  P.O.  Box 
8060,  Madison,  Wl  53708. 


ENTRY  LEVEL  REPORTER  competent  in 
hard  news,  features,  photography, 
Macintosh  programs  needed  by  one  of 
Texas'  best  large  semi-weeklies  in 

I  Houston  area.  J-degree  preferred.  Ex- 
perierKe  helpful.  Good  pay  and  benefits. 
Call  Managing  Editor  Chris  Barbee  at 
(409)  543-3363  immediately  for 
information  on  how  to  apply. 

i  EXECUTIVE  EDITOR 


Trader  Publications,  fast-growing  pub¬ 
lisher  of  The  Patent  Trader  newspaper 
and  8  regional  niche  magazines,  seeks 
manager  for  all  editorial  operations. 
Journalism  and  editing  experience  a 
must.  Ideal  candidate  is  editorial 
entrepreneur,  bubbling  with  notions, 
who  gets  the  job  done.  Salary,  bene¬ 
fits,  profit  sharing,  stock  options.  Send 
resume,  clips  to  Carll  Tucker,  Trader 
Publications,  P.O.  Box  1000,  Cross 
River,  NY  10518. 


Fax  (91 4)  763-3884 
E-mail:  carlltucker@trader-pob.com 


I  FASTIDIOUS  COPYEDITOR  wonted  for 
j  30-35  hours  a  week  of  contract  work 
j  for  the  online  SonicNet  Network, 
i  SonicNet  Network  includes  SonicNet 
I  and  Addicted  To  Noise  websites.  San 
.  Francisco  area  residents  only. 

I  Email:  lisa@sooicnet.com  for  more 
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HELP  WANTED 


_ EDITORIAL _ 

FEATURE  WRITER/EDITOR  —  The  North¬ 
ern  Virginia  Daily,  a  regional  AM  daily 
in  Shenandoah  Valley  of  Virgin¬ 
ia,  seeks  feature  wrifer/assistant 
special  sections  editor.  Responsibilities 
include  writing,  editing  and  designing 
eight  annual  special  publications  and 
weekly  real  estate  and  food  sections. 
Also  writes  occasional  features  and 
news  stories  for  daily  newspaper. 
Excellent  opportunity  for  person  seek¬ 
ing  entry-level  position  or  wanting  to 
join  the  reporting  team  of  the  most 
honored  small  daily  in  Virginia.  We 
offer  competitive  salary,  benefits, 
excellent  working  conditions  and  up-to- 
date  equipment.  Send  resume  and  sam¬ 
ples  of  work  to  Joe  Strohmeyer,  manag¬ 
ing  editor.  Northern  Virginia  Daily, 
P.O.  Box  69,  Strasburg,  VA  22657;  or 
fax  to  (540)  465-6153. 


F(DOD  EDITOR 

The  Blade  in  Toledo,  Ohio,  needs  a 
food  editor  who  can  produce  a  high- 
quality  weekly  section  as  well  as  other 
feature  and  news-page  reporting  on  a 
regular  basis.  Requires  experience  cov¬ 
ering  food,  restaurants,  and  related 
topics  for  a  metro.  Experience  in  page 
design,  photos/art,  and  community 
programs  is  preferred.  This  is  a  pre¬ 
mier,  high-profile  beat  that  we're  look¬ 
ing  to  the  right  person  to  develop  fur¬ 
ther.  Send  letter,  resume,  and  samples 
to  AME  Frank  Craig,  The  Blade,  541 
N.  Superior  St.,  Toledo,  OH  43660. 


GAY  NEWS/FEATURES  EDITOR 
Contax  Guide,  o  Miami-based  gay 
magazine,  is  seeking  a  bright,  intel¬ 
ligent  individual  from  a  weekly 
background  with  page  design  experi¬ 
ence.  Pen  several  pieces  a  week, 
design  by  QuarkXPress  (PC),  plan  for 
future  issues.  Excellent  salary  and 
benefits  package.  Fax  resume  (305) 
756-1263,  mail  clips  TWN,  901  NE 
79  Street,  Miami,  FL  331 38. 


HEALTHCARE  REPORTER 

The  Register-Guard  of  Eugene,  OR, 
an  80,000-circulation  daily,  seeks  a 
full-time  health  care  reporter.  We're 
looking  for  a  hotshot  —  someone  who 
can  bang  out  a  story  on  a  local  flu 
epidemic  by  noon  and  finish  a  compel¬ 
ling  story  on  Oregon's  Physician- 
Assisted  Suicide  Law  for  the  Sunday 
edition.  We  won't  settle  for  disease-of- 
the-week  coverage.  Must  have  an 
understanding  of  the  economics  and 
politics  of  health  care,  as  well  as  the 
ability  to  write  clearly  and  authorita¬ 
tively  on  medical  science  subjects 
for  a  general  newspaper  audience. 
Four-year  college  degree  required. 
Schedule  will  vary  according  to  work¬ 
load;  night  and  weekend  work  required 
as  needed.  Salary  is  $562  -  $882  a 
week.  Submit  cover  letter,  resume 
and  non-returnable  clips  by  Monday, 
Nov.  30,  to; 

Health  Care  Reporter 
The  Register-Guard,  H  R.  Dept. 

P.O.  Box  10188 
Eugene,  OR  97440-2 1 88 

An  Equal  Opportunity  Employer 


_ EDITORIAL _ 

INVESTIGATIVE  REPORTER 
Looking  for  a  place  where  you  can 
write  full-blown  stories  rather  than 
newsbits?  The  Independent  Weekly,  an 
award-winning  alternative  paper 
(circulation  50,000)  serving  the 
Raleigh/Durham/Chapel  Hill  region  of 
North  Carolina,  is  looking  for  a 
talented,  experienced  investigative 
reporter  who  can  also  croft  memorable 
narratives.  Send  resume  references 
and  clips  to:  Staff  Writer  Search,  The 
Independent,  P.O.  Box  2690,  Durham, 
NC  27715.  No  phone  calls,  faxes  or 
E-mail. 

MANAGING  EDITOR 
Northern  Indiana  daily  (Monday 
through  Saturday,  7,000  circulation)  is 
accepting  resumes  for  an  experienced 
Managing  Editor.  Strong  editing,  lead¬ 
ership,  and  layout  skills,  plus  a  belief 
that  local  news  is  top  priority,  will 
make  an  individual  attractive  to  us. 
Under  the  right  circumstances,  will  con¬ 
sider  a  present  assistant  Managing 
Editor.  Send  resume,  clips  and  cover 
letter  to  Box  08692,  Editor  &  Publisher. 


_ EDITORIAL _ 

LIFESTYLE  EDITOR 

!  The  Cape  Cod  Times,  50,000  daily, 

I  has  an  immediate  opening  for  a  life- 
1  style  editor  who  can  bring  an  adven¬ 
turous  approach  to  stories  to  our 
award-winning  operation.  We  are 
looking  for  an  imaginative,  well- 
organized  journalist  with  3-5  years 
experience  as  an  editor,  preferably  in 
j  features.  Strong  copy-editing  skills, 
creativity  and  a  keen  news  judgment 
are  required.  We  are  looking  for  an 
editor  who  can  dig  into  contemporary 
;  issues  and  trends  and  also  have 
some  fun.  Assigning  stories,  developing 
illustration  ideas,  planning  pages 
and  working  well  with  writers  and 
I  paginators  are  important  elements  of 
I  the  position.  Send  letter,  resume,  salary 
history  and  examples  of  your  work  and 
your  present  newspaper  to  Deborah 
i  Forman,  features  editor.  Cape  Cod 
j  Times,  319  Main  Street,  Hyannis,  MA 
02601. 


_ EDITORIAL _ 

MANAGING  EDITOR 

4K  circulation,  award-winning  com¬ 
munity  daily  in  a  growing  university 
town  seeks  managing  editor.  Candi¬ 
date  should  have  3-5  years  of 
newsroom  management  experience, 
being  able  ta  direct  a  newsroom  staff 
of  5  while  being  productive  in  print. 
Pogination  and  page  design  skills  a 
plus,  as  is  an  overall  understanding  of 
oil  areas  of  newspaper  operation.  Earn¬ 
ing  potential  to  $40K  with  bonus  and 
benefits,  and  opportunity  for  advance¬ 
ment  in  Boone  Newspaper  organiza¬ 
tion.  Send  resume  and  clips  to  Rick 
Reynolds,  P.O.  Box  727,  Troy,  AL 
36081 ,  fax:  (334)  566-4281  or  E-mail: 
rixnews@p-c-net.net 


MANAGING  EDITOR:  Great  opportu¬ 
nity  for  weekly  editor  or  small  daily 
reporter.  Salary  $23,000  to  $26,000. 
Resume  to:  Sentinel-Standard,  1 1 4  N. 
Depot  Street,  Ionia,  Ml  48846. 


NE 
OR 


raiLoMraicti 


Every  month  Editor  &  Publisher  devotes  a 
special  workplace/employment  editorial  section 
to  issues  that  affect  both  employees  and 
human  resource  professionals  at  newspapers. 

To  place  your  help  wanted  ad  in  any  of  these  sections  call  the 
E&P  Classified  Department  (212)  675-4380.  Ext.  171. 

E-mail  hazelp@mediainfo.com 

_ 1998/1999  Recruitment  &  HR  Features: _ 


Issue  Dates: 
DECEMBER  19 
JANUARY  16 
FEBRUARY  20 
MARCH  20 


Space  Deadlines: 

DECEMBER  9 
JANUARY  6 
FEBRUARY  10 
MARCH  10 
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HELP  WANTED 

EDITORIAL 

MANAGING  EDITOR:  The  Junction 
City  Daily  Union,  o  7,500  ahernoon 
doily  ond  Sunday  AM  in  Northeast 
Kansas,  has  an  immediate  opening  For 
an  experienced  Managing  Editor.  An 
Assistant  ME  with  excellent  writing,  edit¬ 
ing,  and  leadership  skills,  a  good  eye 
for  layout  and  design,  and  a  strong  com¬ 
mitment  to  local  news  would  be  con¬ 
sidered.  We  paginate  on  a  Baseview 
front-end  system.  Excellent  salary  and 
fringe  benefits.  Send  resume  to 
Roland  Waechter,  general  manager, 
Montgomery  Communications,  Inc.,  P.O. 
Box  129,  junction  City,  KS  66441. 
Work  (785)  762-5000  or  Home  (785) 
238-3901. 

MANAGING  EDITOR-  upstate  New 
York  weekly  seeks  #2  person  who  can 
write,  edit,  take  phatos,  and  paginate. 
We're  growing  and  need  someone 
to  bring  us  to  the  next  level.  Resume, 
clips  to  Box  08700,  Editor  &  Publisher. 

MID-SIZED  MEDIA  GENERAL  daily  in 
Southside  VA  seeks  local  government 
and  crime  reporters.  We  want  people 
who  are  enthusiastic  and  ready  to  tell 
our  readers  what's  really  going  on,  not 
just  what  was  said  at  the  last 
meeting.  Send  resume  and  clips  to  Jeff 
Buchanan,  assistant  editor,  P.O.  Box 
331 ,  Danville,  VA  24543. 

E-mail  rbnews@gamewood.net 

MUSIC  EDITORS 

New  Times  has  immediate  openings 
for  music  editors  at  its  weekly  newspa¬ 
pers  in  Houston,  San  Francisco  and  Ft. 
Lauderdale.  Strong  writing  skills  essen¬ 
tial.  Job  entails  planning/editing  music 
section,  hiring  freelance  reviewers,  and  i 
writing  a  local  music  column  as  well  as  [ 
non-music  feature-length  pieces.  Send 
cover  letter,  resume  and  five  best  clips  | 
to  Andy  Van  De  Voorde,  executive  j 
associate  editor.  New  Times,  Inc.,  P.O. 
Box  5970,  Denver,  CO  80217.  No 
colls  or  E-mail,  please.  i 


NEWS 

Makes  The  Difference 

♦  Editor  &  Publisher  is 
NOT  a  monthly  journalism 
review. 

♦  Editor  &  Publisher  is 
NOT  a  monthly  associa¬ 
tion  house  organ. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


_ EDITORIAL _ 

NEEDED:  Copy  editor/ page  designer, 
with  management  potential  and  work¬ 
ing  knowledge  of  QuarkXPress  and  ; 
Photoshop  for  growing  12,000-  | 
circulation  daily  in  Central  Florida. 
Send  resume,  representative  clips  and 
tearsheets  to:  Mark  Francis,  editor,  ! 
Daily  Sun,  1 1 53  Main  Street,  The  i 
Villages,  FL  32 159. 

NEWS  EDITOR 

]  The  Honolulu  Advertiser,  Hawaii's 
largest  newspaper,  is  looking  for  a  , 
sharp  word  editor  with  strong  news  [ 
judgment,  willing  to  make  decisions, 

I  experienced.  We  work  hard  but  we  do 

I  it  in  the  most  beautiful  place  in  the 
world.  Competitive  salary,  good  bene¬ 
fits,  relocation.  Also  -  ASSISTANT  CITY  ; 
EDITOR.  Good  editing  skills.  Some 
management  experience  a  plus. 

Send  resumes  and  samples  to  M.J. 
Smith,  managing  editor.  The  Honolulu 
Advertiser,  605  Kapiolani  Blvd., 
Honolulu,  HI  96813.  No  phone  calls, 
please.  The  Advertiser  is  a  Gannett 

I  newspaper. 

I  NEWS  EDITOR 

The  Holland  Sentinel,  a  19,000- 
circulation  morning  daily  on  the  shores 

[  of  Lake  Michigan,  is  seeking  a  news 

i  editor  to  head  its  night  copy  desk. 

I  We're  looking  for  a  journalist  with 
solid  news  judgment,  a  flair  for  design, 
a  commitment  to  community  journalism 
and  the  willingness  to  take  a  lead¬ 
ership  role  in  the  newsroom.  Please 
send  a  resume  and  work  samples  to: 
Jim  Timmermann,  Holland  Sentinel,  54 
W.  Eighth  Street,  Holland,  Ml  49423. 
Fax:  (616)  393-6710. 

NIGHT  EDITOR.  The  Cape  Cod  Times, 
New  England's  Newspaper  of  the 
Year,  is  seeking  a  take-cnarge  editor  to 
lead  the  night  news  operation.  Duties 
include  deadline  editing,  headline  writ¬ 
ing  and  training,  supervising  and 
assigning  copy  editors  and  reporters. 
Successful  candidate  will  be  a  high- 
energy  journalist  with  razor-sharp  edit¬ 
ing  sicills,  a  love  of  news,  and  a 
demonstrated  appreciation  for  story 
presentation  (and  making  deadline). 
Newsroom  management  and  pagina¬ 
tion  experience  preferred.  Send  letter, 
resume,  salary  history  and  examples  of 
your  work  and  your  present  newspa¬ 
per  to  Alicia  Blaisdell-Bannon,  manag¬ 
ing  editor.  The  Cape  Cod  Times,  319 
Main  Street,  Hyannis,  MA  02601 . 
ablaisdell-bannon@capecodonline.com 

i  - 

NJ'S  LARGEST  =APER,  The  Star-Ledger, 

I  seeks  features  and  arts  editors  to  direct 
j  writers  and  sections.  Keen  news  sense 
‘  and  word  skills  required.  Contact 
Susan  Olds,  (973)  877-4026. 

REPORTER 

j  National  award  winning  Gulf  Coast 
newspaper  with  more  than  100,CX)0 
daily  circulation  seeks  experienced, 

;  aggressive,  fair-minded  reporter  to 
i  cover  local  government  issues.  Those 
I  who  rely  on  just  covering  meetings 
j  need  not  apply.  Internet  and  computer 
j  assisted  reporting  skills  required,  as 
I  are  strong  enterprise  clips.  Salary  com- 
i  mensurate  with  experience.  Reply  to 
Box  08696,  Editor  &  Publisher. 


_ EDITORIAL _ 

NIGHT  CITY  EDITOR 
NEWS  PAGE  DESIGNER 

CITY  DESK  REPORTER 

The  Anderson  (SC)  Independent-Mail, 
an  expanding  41,000  daily,  47,000 
Sunday  Scripps  Howard  newspaper, 
has  three  openings  on  a  high-energy, 
high-camaraderie  staff.  Three  fudy- 
paginated  daily  zoned  editions  serve 
northeast  Georgia  and  Upstate  South 
Carolina.  Anderson  is  a  growing 
manufacturing  center  on  a  huge  lake 
near  the  Blue  Ridge  mountains.  Major 
state  university,  regional  cultural  center 
nearby. 

NIGHT  CITY  EDITOR  -  Entry  level  man¬ 
agement  jab  with  an  afternoon/ 
evening  shift.  Work  closely  with  the  city 
editor  to  supervise  reporters  on  cov¬ 
erage  and  editing  for  three  geo¬ 
graphically  zoned  editions. 

NEWS  PAGE  DESIGNER/COPY 
EDITOR  -  Join  a  6-person  desk  that 
edits  and  designs  all  news  and  busi¬ 
ness  pages,  including  Page  1  A.  Intense 
zoning  and  color  use;  multiple  wires. 
Many  full-color  special-project  pages; 
uality  copy  editing,  creative  page 
esigns  a  must. 

CITY  DESK  REPORTER  -  Join  an 
aggressive  staff  that  has  wan  three 
National  Headliner  awards  in  seven 
years.  Reporters  continuously  involved 
in  special  projects.  Competitive  market. 

These  jobs  require  a  college  degree 
and  a  passion  for  quality,  integrity  and 
teamwork.  Send  resume  and  dips  to  T. 
Wayne  Mitchell,  senior  vice  president 
and  editor,  Anderson  Independent- 
Mail,  P.O.  Box  2507,  Anderson,  SC 
29622  or  Fax  to  (864)  260-1276. 

REPORTER  sought  for  premier  daily 
paper  covering  the  energy  industries, 
with  emphasis  on  global  warming. 
Experience,  preferably  on  a  daily, 
required.  Central  Washington,  DC, 
location.  Good  salary  and  benefits. 
Great,  award-winning  newsroom. 
Send  resume  and  clips  to  (202)  662- 
971 9  or  E-mail  same  to: 

globsenz@kingpublishing.com 

REPORTER 

ENTRY-LEVEL 

National  financial  trade  weekly  based 
in  West  Palm  Beach,  FL,  has  entry-level 
reporter  position  open.  Financial  report¬ 
ing  background  not  a  necessity;  solid 
reporting  skills  are.  Salary  in  mid-20s, 
excellent  benefits.  Send  resume  and 
'  clips  to  Editor,  P.O.  Box  4387,  W. 
Palm  Eleach,  FL  33402. 

i  - 

REPORTERS  and  EDITORS  needed  for 
i  award-winning  papers  covering  the 
defense  industry.  Central  Washington, 
DC,  location.  Good  salary  and  bene- 
!  fits.  Great  newsroom.  Send  resume 
I  and  clips  to  (202)  662-971 9  or  E-mail 
'  same  to:  john@kingpublishing.com 

;  REPORTERS  for  80K  daily/1  OOK  Sun- 
j  day  in  affluent  auto-industry  suburbs  of 
I  Detroit.  Must  have  at  least  three  years 
I  daily  experience.  Send  resume, 
j  references,  writing  samples  to  Susan 
1  Hood,  managing  editor.  The  Oakland 
'  Press,  P.O.  Box  436009,  Pontiac,  Ml 
’  48343. 


_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles,  Ft.  Lauderdale, 
Cleveland  and  St.  Louis.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurriecT  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Miami,  Phoenix,  Ft. 
Lauderdale,  Cleveland  and  St.  Louis. 
New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls  or  E-mail,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 17 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three,  well -developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

SCIENCE  WRITER 

The  Albany  Medical  Center,  north¬ 
eastern  New  York's  only  academic 
health  sciences  center,  seeks  energetic 
science  writer  who  can  also  speech- 
write  at  major  teaching  hospital 
and  medical  school.  Send  CV,  salary 
history  and  writing  samples  to  the 
employment  site,  mail  code  56,  Albany 
Medical  Center,  New  Scotland  Ave., 
Albany,  NY  12208. 

SPORTS  DESK 

Layout  and  editor  position  open  at 
80,(XX)  daily  and  Sunday,  The  Press  of 
Atlantic  City  in  New  Jersey.  Challeng¬ 
ing  position  includes  working  with 
sports  writers  to  create  innovative  cov¬ 
erage  with  enterprise,  features,  game 
stories  and  special  editions.  Mail 
resumes  to  Mike  Shepherd,  sports 
editor.  The  Press  of  Atlantic  City,  1 1 
Devins  Lane,  Pleasantville,  NJ  08232. 
E-mail  mhs@pressplus.com 

SPORTS  EDITOR  needed  for  45,000 
circulation  daily  in  Zone  6.  College 
degree,  5  years  of  sports  reporting 
experience  and  at  least  2  years  in  a 
supervisory  position  required.  Cov¬ 
erage  areas  include  high  school  and 
junior  college  sports  along  with  age- 
group,  recreation  and  outdoors 
;  activities.  Primary  emphasis  on  direct¬ 
ing  the  7  member  sports  staff  and  pro¬ 
ducing  a  quality  product.  Submit 
■  resume  and  salary  requirements  to  Box 
08684,  Editor  &  Publisher. 


www.mediainfo.com 


EDITOR  &  PUBLISHER  NOVEMBER  21.  1998 


49 


CLASSIFIED 


11  W  19th  Street,  New  York,  NY  1001 1  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mediainfo.com  •  eileenl@mediainfo.com 


HELP  WANTED 


_ EDITORIAL _ 

SPORTS  EDITOR 

Sporfs  editor  needed  for  a  busy  fhree- 
person  sporfs  deporfmenf  of  fhis 
1 9,000-circulafion  doily  newspaper  on 
fhe  Eosf  Coosf  (Zone  3).  The  seven-day 
paper  is  close  to  several  major  mefro 
areas.  We're  looking  for  someone  to 
leod  fhe  coverage  of  high  school,  col¬ 
lege  and  community-level  sports  and 
take  the  sports  section  to  the  next  level. 
The  person  hired  should  hove  of  leost 
five  years  of  experience,  strong  writing 
and  editing  skills,  but  also  should  be 
an  excellent  page  designer.  Knowl¬ 
edge  of  QuarkXPress  is  a  must.  Salary 
range  from  $28,000-$30,000.  Send 
resume,  references,  clips  and  design 
samples  to  Box  08698,  Editor  &  Pub¬ 
lisher. 


SPORTS  REPORTER 

The  Free  Press,  winner  of  1 5  NCPA 
owards  in  1998,  seeks  a  sports 
reporter.  We  cover  preps,  ECU,  minor 
league  baseball.  We  require  writing, 
QuarkXPress  skills.  Send  resume,  clips, 
pages,  references  to  The  Free  Press, 
c/o  Editor  Richard  Wagner,  2103  N. 
Queen  Street,  Kinston,  NC  28501 . 


STAFF  WRITER:  We  have  an 
immediate  opening  for  an  experienced 
reporter  on  our  local  government  beat 
who  can  meet  deadlines,  handle  spot 
news  assignments  and  look  beyond 
meetings  to  come  up  with  stories  that 
explain  how  government  actions  affect 
our  readers.  Send  resume,  a  cover  let¬ 
ter  and  examples  of  your  work  to  Jim 
Hendricks,  managing  editor.  The 
Albany  Herald,  P.O.  Box  48,  Albany, 
GA  31702.  Fax  number  is  (912)  888- 
9357.  E-mail  address  is; 

albanyh@surfsouth  com 
Pre-employment  drug  test  required 

THE  COURIER  in  Houma,  LA,  has  two 
openings: 

PHOTOGRAPHER;  Requirements  include 
degree  in  photo  journalism  and  at  least 
an  internship.  Prefer  proficiency  in 
Photoshop. 

GENERAL  ASSIGNMENT  REPORTER. 
Requirements  include  degree  in 
journalism  and  at  least  an  internship. 
Prefer  proficiency  in  Microsoft  Word  and 
Excel.  Send  resume  to  Executive  Editor 
Mike  Slaughter,  The  Courier,  P.O.  Box 
2717,  Houma,  LA  7036  l  .EOE. 

THE  DURANGO  HERALD,  a  10,000- 
circulafion  daily  in  the  mountains  of 
Southwest  Colorado,  seeks  a  copy  editor/ 
page  designer,  a  page  designer/photo 
technician,  and  two  reporters.  More 
information  atwww.durangoherald.com 

Send  letter,  resume  and  6-10  work 
samples  immediately  to  David  Stoats, 
managing  editor,  Durango  Herald,  P.O. 
Drawer  A,  Durango,  CO  8 1 302. 


_ EDITORIAL _ I 

THE  GAZETTE  In  Colorado  Springs  \ 
(circ.  1 25,000  Sundays)  seeks  a 
feature  writer  with  some  experience  or  i 
interest  in  writing  for  a  dynamic  home  1 
section.  Ten  or  more  years  journalism 
experience  desired.  Must  be  creative  | 
and  work  well  in  team  environment, 
journalism  degree  required.  Send 
resume  and  clips  by  December  1  to  i 
Lifestyle  Editor,  The  Gazette,  30  South  : 
Prospect  Street,  Colorado  Springs,  CO  j 
80903. 


THE  DULUTH  NEWS  TRIBUNE,  an 
award-winning,  Knight  Ridder  news-  j 
paper  on  the  shores  of  Lake  Superior,  j 
is  seeking  enterprising,  energetic  can-  j 
didates  to  fill  a  variety  of  newsroom 
positions.  We  are  a  growing  company  j 
committed  to  serving  readers  with  : 
superior  journalism,  top-notch  design  ; 
and  smart  newsroom  management. 
Now  accepting  applications  for: 

•ASSISTANT  CITY  EDITORS 

•  EXECUTIVE  NEWS  EDITOR 

•  EDITORIAL  PAGE  EDITOR 
•COPY  EDITORS 

•GRAPHIC  ARTIST/ILLUSTRATOR 
•BUSINESS  REPORTER 
•COMMUNITY  REPORTER 
•SPORTS  WRITER 

Applications  should  include  resume, 
references  and  work  samples.  To  apply  ■ 
for  the  editorial  page  editor  or  execu-  i 
tive  news  editor  positions,  or  sports 
writer,  send  application  to  Editor  David 
Holwerk.  For  assistant  city  editor,  copy 
editor  or  graphic  artist  positions,  send 
applications  to  Managing  Editor  Craig 
Gemoules.  For  reporting  positions,  i 
apply  to  Executive  City  Editor  Andrea 
Novel  Buck. 

Duluth  News-Tribune 
424  West  First  Street 
Duluth,  MN  55802  ! 


THE  SAGINAW  NEWS  (50,000  doily, 
60,000  Sunday)  is  seeking  an  assistant 
metropolitan  editor.  We  require  lead¬ 
ership,  enthusiasm,  experience  and 
creativity. 

We'll  hire  someone  who  loves  journal¬ 
ism  and  wants  to  put  it  to  work  in  a 
town  that  needs  a  good  newspaper. 
With  dedication  will  come  valuable 
editing  and  managing  opportunities. 
Pay,  benefits  and  career  opportunities 
are  excellent. 

Interested  in  joining  us?  Contact  Rob 
Handeyside,  metro  editor,  fax;  (517) 
752-3115,  phone:  (517)  776-9678, 
E-mail:  rhandeyside@saginawnews.com 
or  letter  to:  203  S.  Washington,  Saginaw, 
Ml  48607. 

The  Saginaw  News  is  an 
Equal  Opportunity  Employer 


EW’s  Classified 

The  newspaper  industry’s  meeting  place. 
{Ill)  675-4380 


Job  Hunting? 

Buying? 

Selling? 

Hiring? 

OR  JUST  LOOKING? 

Use  the  best  read  Classified 
Ad  Pages  in  the  industry 

E&P's  Classified  Section  is  where  you'll  find 
the  used  equipment  you  need,  discover  new 
employment  opportunities,  get  a  feel  for  who’s 
hiring  where,  find  the  key  professionals  to 
make  your  newspaper  run,  sell  your  used 
equipment,  locate  industry  service  providers, 
even  buy  or  sell  your  newspaper  business. 

New  ads  every  week! 

Rates  and  information  are  in  this  section. 

To  place  your  classified  ad. 

FAX:  (212)  929-1259 
Phone:  (212)  675-4380  ext.  171 
E-mail:  hazelp@mediainfo.com 
Mail:  E&P  Classified  Ads, 

11  West  19th  Street,  New  York,  10011 

pUBUSK^ 
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CLASSIFIED 


HELP  WANTED 


_ EDITORIAL _ 

THE  ST.  LOUIS  POST-DISPATCH,  fhe 
flagship  of  fhe  Pulifzer  Publishing  Co., 
is  reopening  its  search  for  on  editorial 
page  writer.  We  seek  a  writer  and 
thinker  to  produce  clear,  well-argued, 
passionate  and  powerful  editorials. 
Ideologues  need  not  apply.  We  are 
looking  for  candidates  who  have  a 
sense  of  humor,  who  are  iconoclastic, 
thoughtful  and  fearless.  This  individual 
must  also  have  demonstrated  ability  to 
work  effectively  as  part  of  a  highly- 
collaborative  team.  The  Post-Dispatch, 
with  a  circulation  of  more  than 
515,000,  has  a  strong,  liberal,  pro¬ 
gressive  tradition. 

Applicants  must  have  at  least  five 
years'  daily  newspaper  experience.  To 
apply,  send  a  resume,  three  published 
editorials  or  columns,  and  two  unpub¬ 
lished  editorials  on  current  issues  in  the 
news  to:  Cynthia  Todd,  director  of 
recruitment,  St.  Louis  Post-Dispatch,  900 
N.  Tucker  Boulevard,  Saint  Louis,  MO 
63101.  The  application  deadline  is 
NOVEMBER  27, 1998  EOE 
The  St.  Louis  Post-Dispatch  is  an  Equal 
Employment  Opportunity  Employer  and 
we  value  diversity 

TOWN  NEWS  EDITOR 

The  Journal  Inquirer,  a  50,000- 
circulation  evening  daily,  seeks  a  town 
news  editor  who  can  perceive  the  more 
important  news  in  the  ordinary, 
copyedit  with  skill,  and  inspire  a 
talented  staff  of  six  reporters. 

Send  letter,  resume,  and  work  samples  to 
Chris  Powell,  managing  editor,  Journol 
Inquirer,  P.O.  Box  510,  Manchester, 
g  06045-0510.  _ _ 

TWO  STAFF  WRITERS  wanted  for 
lively  New  York  City-based  financial 
magazine  (9x  annual)  to  do  features 
ana  news  stories  with  Rair  and 
tenacity.  Competitive  salary  plus 
bonus.  Fax  or  send  resume  and  3  clips 
to  Editor,  Treasury  &  Risk  Manage¬ 
ment,  1 1 1  W.  57tn  Street,  New  York, 
NY10019.Fax:  (212)  258-2185. 

WIRE  EDITOR 

The  Free  Press,  a  14,000  AM  daily  in 
Kinston,  NC,  is  seeking  a  wire  editor. 
QuarkXPress,  design  experience 
necessary.  Good  pay,  benefits.  Send 
resume,  4  tear  sheets,  references  to 
Richard  Wagner,  editor,  P.O.  Box 
129,  Kinston,  NC  28502. 

INFORMATION  SYSTEMS 

CNI  CORPORATION,  a  computer  inte¬ 
gration  company  that  services  the  news¬ 
paper  industry  is  seeking  individuals  for 
positions  in  systems  integration.  Can¬ 
didates  must  be  experienced  in  news¬ 
paper  work  flow  and  capable  in  MS 
Word  and  QuarkXPress.  Navell  and/ or 
MS  Networking  experience  is  desirable. 
Nationwide  travel  is  required. 

E-mail  resume  to;hr@cnicorp.com 
Please  include  your  name  on 

the  subject  line. 


CONTAa  E&P’S  CLASSIFIED 

DEPARTMENT  IF  YOU  UKE 
WHAT  YOU  SEE. 

(212)675-4380x171 

hazelp@mediain(o.com 


INFORMATION  SYSTEMS 

SEEKING  RESPONSIBLE,  self-motivated 
individual  with  a  newsroom  back- 
j  ground  to  oversee  pagination  system 
j  on  a  network  of  80-t  Macintoshes. 

Need  thorough  understanding  af 
!  Macintosh  operating  system.  Experi¬ 
ence  in  writing  Apple  Scripts  to  auto- 
;  mate  tasks  and  knowledge  of  Digital 
Technalogy  International  software  also 
I  desirable.  PC  platfarm  experience  is 
;  also  necessary.  Requires  some 
I  hardware  depth  and  basic  knowledge 
of  networks  as  well  as  understanding 
i  remote  access  issues.  Position  is  also 
responsible  for  training  new  employees 
j  on  system  use,  developing  training 
j  manuals,  maintenance  of  hardware 
and  software  and  lang-range  plan- 
i  ning.  Send  resume  to  Larry  DeCxolyer, 
The  Daily  Sentinel,  P.O.  Bax  668, 
Grand  Junction,  CO  81502  or  fax  to 
(970)  241-6860. 


MARKETING 


PRESSROOM 


i  THE  NEWSROOM  TECHNOLOGY 
group  at  The  Washingtan  Past  has 
exciting  opportunities  for  IS  pro¬ 
fessionals  with  an  interest  in  state-of- 
the-art  newsroom  technology  and  a 
desire  to  flourish  in  a  publishing 
environment.  We  are  looking  for 
i  motivated,  talented  individuals  to  fill 
the  following  positions: 

I  Newsroom  Systems  Specialists:  Provide 
first-level  technical  support  for  the 
newsroom  at  dawntown  and  bureaus, 
i  Work  closely  with  clients  and  other 
technical  staff  in  defining,  analyzing 
and  resolving  problems  and  in  plan- 
,  ning  and  implementing  new  tech- 
I  nologies.  The  ideal  candidate  will 
have  prior  experience  in  newspapers 
or  publishing  industry  with  emphasis  in 
newsroom  technology.  In-depth  knowl¬ 
edge  of  Windows  95,  Windows  NT 
and  MacOS  operating  systems,  desktop 
ond  notebook  computer  technologies, 
local  and  publishing  and  imaging 
'  applications,  and  communications 
technologies  are  required.  Prior 
experience  with  Sll  and  CCI  editorial 
i  and  pagination  systems  is  preferred, 
i  We  are  looking  for  self-starters  who 
work  effectively  with  minimal  super- 
.  vision,  people  with  strong  customer 
service  skills  and  the  willingness  to  help 
;  others. 

.  You'll  find  that  The  Washington  Post  is 
'  a  dynamic  and  rewarding  place 
;  to  work.  In  addition  to  competitive 
I  salaries,  we  offer  an  excellent  benefits 
:  package  that  includes  healfh/dental, 
life,  &  disability  insurance,  FSA/ 
I  dependent  care,  tuition  reimbursement, 
401  (k)  matching  and  company  funded 
pension  plan. 

To  apply,  please  send  your  resume, 
with  salary  requirements,  to: 

The  Washington  Post 
Attn.:  Behzad  llchi 
11 50  15th  Street  NW 
Washington,  DC  20071 
E-mail:  ilchib@washpost.com 

We  are  committed  to  diversity  in  the 
workplace  and  promote  a  drug-free 
work  environment 


MARKETING 

PUBUC  AFFAIRS  DIREaOR 
For  large  Jewish  organization.  Thorough 
knowledge  of  domestic  &  internat¬ 
ional  Jewish  issues;  ability  to  write  tight 
prose  for  position  papers,  speeches, 
publications,  etc.  Strong  investigative 
&  research  skills.  Articulate  spokes¬ 
person,  manager  of  professionals,  ex¬ 
cellent  editar.  Minimum  10  years  pro¬ 
gressively  responsible  experience. 
Bachelor's  degree  in  journalism  or  related 
field;  Master's  preferred.  Fax  resume  to: 
PAD,  (212)836-1622. 

MARKET  RESEARCH 

RESEARCH  DIREQOR 

Streets  &  Smith's  Sports  business  Journal 
is  looking  for  a  research  director, 
responsible  for  producing  weekly 
reports  on  attendance,  sponsorships, 
marketing,  team  revenue,  etc.  Accuracy 
and  attention  to  detail  are  essential. 
Ability  to  gather  information  elec¬ 
tronically  is  a  must.  Resumes  and 
samples  to  John  Genzale.  editor, 
■  1 20  W.  Morehead  St.,  Charlotte,  NC 
28202. 


PRESSROOM 


PRESS  OPERATOR 

The  Sun  Herald  in  Biloxi,  MS,  is  look¬ 
ing  for  an  experienced  press  operator 
to  run  a  Headliner  Offset  press  with  a 
3/2  folder.  Successful  candidotes  must 
have  a  commitment  to  quality,  good 
communication  skills  and  must  be  able 
to  work  nights.  Send  resume  to  Opera¬ 
tions  Director,  c/o  The  Sun  Herald, 
P.O.  Box  4567,  Biloxi,  MS  39535. 

PRODUaiON/TECH 


PRESSMAN  WANTED.  Two  years 
experience  an  Goss  Urbanite  web 
press.  Salary  commensurate  with  expe¬ 
rience.  Reply  ta  Roswell  Daily  Record, 
P.O.  Box  1 897,  Roswell,  NM  88201 . 

(505)  622-7710  or 
E-mail  at  peretti@prodigy.net 

WEB  OFFSET  press  operators  needed 
for  busy  newspaper  and  commercial 
shop.  Multi  web  color  experience  on 
I  Goss  Community  helpful.  Need  lead 
.  and  good  second.  Excellent  wages, 
401  (k),  insurance.  Send  resume  to 
^  News  Colar  Press,  P.O.  Box  149,  Mt. 
i  Gilead,  OH  43338.  Attn:  Tom  Rapp 
!  (419)947-9221. 

I  PRODUCTK?N/TECH 

^  GROWING  MAGAZINE  PUBLISHER 
seeks  production  assistant  to  work  on 
I  two  monthly  publications.  Work  closely 
:  with  managing  editor  and  art  director 
1  to  layout  magazine  in  QuarkXPress, 

I  work  with  ad  copy,  and  liase  with  pre- 
1  press  and  printer.  Must  have  pub¬ 
lishing  and  QuarkXPress  experience, 
good  organizational  skills  and  obility 
1  to  work  on  several  projects  at  once. 

Potential  (or  future  advancement. 

'  Salary  in  mid-20s  to  low- 30s  based  on 
experience.  401  (k),  full  health  benefits, 

!  casual  office.  Send  examples  of  layout 
j  in  QuarkXPress,  resume  and  cover  let¬ 
ter  to  :  Personnel  PI  1,  National  Jurist, 
i  2035  N.  Lincoln  Street,  #205,  Arl¬ 
ington,  VA  22207. 

PRODUCnON/TECH 


Maintenance  Supervisor. 


Dow  Jones  &  Company,  publisher  of  The  Wall  Street  Journal, 
has  an  openir^  for  a  Maintenance  Supervisor  in  our  Dallas,  TX 
printing  facility. 

Responsibilities  include  overseeing  the  daily  activities  of  the 
machine  shop  to  support  the  daily  activities  of  the  production 
of  The  Wall  Street  Journal.  You  will  establish  schedules  and 
implement  programs  for  routine  maintenance,  repair  and  equip¬ 
ment  installation,  and  handle  special  protects  as  assigned,  in 
addition,  you  will  also  provide  administrative  supervision  of 
department  personnel,  coordinate  worK  with  other  departments 
and  oversee  building  maintenance  activities. 

The  qualified  candidate  should  possess  expenence  as  a 
machinist  or  as  an  industrial  maintenance  person  at  a 
newspaper  pnnting  facility.  Pnor  supervisory  expenence  is  also 
required.  Electrical/electronic  systems  maintenance  and 
troubleshooting  skills  considered  a  plus. 

We  offer  competitive  compensation,  excellent  benefits  and 
advancement  opportunities.  For  consideration,  please  mail/fax 
your  resume  including  salary  requirement  to: 


Dow  Jones  ft  Company 
Attn:  ProductkMi  Manager 
1233  Regal  Row 
Dallas,  TX  7S247 
FAX:  214-9S1-7262 
www.itowlones.com/careers 


DWigQNBS^ 


Equal  Opportunity  Employer 
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CLASSIFIED  ADVERTISING 
INFDRMATION 


DEADLINES 

LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 

LINE  AD  RATES 

Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.15 

2  weeks  . $9.85 

3  weeks  . $8.60 


POSITIONS  WANTED 

(includes  online  posting) 

1  week  . $5.20 

2  weeks  . $4.35 

3  weeks  . $3.60 


4  weeks  . $7.45  4  weeks  . $3.35 

ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $12.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
M\  international  box  reply  -  $27.50 

DISPLAY  AD  RATES 

The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . $110  pci 

2-5  weeks . $105  pci 

6 -13  weeks . $100  pci 

14-26  weeks . $  95  pci 

27-52  weeks . $  90  pci 

PAYMENT 

t\/lake  checl(  payable  to  Editors  Publisher 
or  charge  to  your  American  Express. 

VISA  MasterCard  or  Visa.  Please  supply  name 

.1  r<BF  Bgggig  QP  account  number,  expiration  date 
and  card  holder’s  signature. 

Please  note:  International  ads.  new  accounts  and  positions  wanted  ads  must  pre-pay. 

TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6,  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  wtww.mediainfo.com 

Please  contact  us  for;  display  ad  copy  specifications  and  procedures 

MAIL:  Editor  &  Publisher  Classified  Ads 

1 1  W.  19th  Street,  New  York,  NY  1001 1 
FAX:  (212)929-1259 
E-Mail:  hazelp@mediainfo.com 
eileenl@mediainfo.com 

QUESTIONS? 

VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Eileen  Long  /  Extension  170 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 


POSITIONS 

WANTED 

ADMINISTRATIVE 

I'M  INTERESTED  in  the  business  of  your 
newspapers!  Dailies,  weeklies,  start-up 
publications.  Publisher  with  significant 
finance  background  seeks  manage¬ 
ment  position.  Will  relocate.  E-mail 
response  to  lwalcutt@msn.com  or  call 
LWalcutt  (423)  982-1 394. 

IMPROVE  YOUR  paper's  quality  and 
:  sales.  Well-rounded,  respected,  prof- 
i  itable  doily,  weekly  magazine  pub¬ 
lisher.  Box  08691 ,  Eciitor  &  Publisher. 

PUBLISHER  with  extensive  soles  and 
1  marketing  background  in  newspaper 
I  and  trade/consumer  magazines  seek¬ 
ing  new  challenges.  Strong  ability  to 
generate  display/classified  sales  by 
using  creative  and  leadership  skills. 
Very  proficient  at  balancing  editorial 
:  and  sales  functions.  Experienced  in 
P&L  responsibility.  Reply  to  Box 
08681 ,  Editor  &  Puolisher. 


E&P’s  Classified 


The  newspaper  industry’s 
meeting  place.  (212)  675*4380 


_ CIRCULATION _ 

BOTTOM  LINE  driven  circulator, 
innovative  and  daring,  looking  for 
small  to  medium  newspaper  that  has 
yet  to  hit  it's  full  potential.  25  years 
sales  experience,  last  8  years  in  circula¬ 
tion.  Call  Andy  at  (71 7)  894-8371  or 
E-mail:  mrlefty@postoffice.ptd.net 

CIRCULATION  DIREQOR 

Another  John  Glenn  ready  to  help  you. 
63  years  old,  30  years  proven  record 
and  positive  growth  working  a  balance 
budget.  Excellent  service  record.  Great 
communicator.  Excellent  health.  Circula¬ 
tion  from  1 1 ,000  to  1 80,000. 

Jim  (904)  749-4943 


FEATURE  WRITER,  business  reporter, 
seeks  freelance  assignments.  Central 
California-based.  20  years  in  biz. 

Kate  Campbell,  (831 )  449-3872 
E-mail;  KCamp300@aol.com 

SEASONED  NYC  photographer  seeks 
full  time  employment  as  photo  editor 
for  a  daily  AM  paper.  Salary  is  open. 
For  further  information  E-mail  at 
AFioranelli@aol.com 


TRAVEL  WRITERS  WANTED 


Successful  photographer  seeks  writers! 
Targets  newspaper  travel  sections! 
Jeff  (973)  575-1005 


Attention: 

Positions  WontecJ  Aidvertisers 

For  quicker  placement, 
you  con  Fox  or  e-mail  your  Positions 
Wanted  ad  along  with  your 
Visa/MasterCard/American  Express  card 
number  and  expiration  date. 

(212)  929-1259  or 
E-mail;  hazelp@mediainfo.com 
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BUDGET  WATCH 

Another  Times  Mirror 
paper  siices  staff 

The  Baltimore  Sun  readies  for  staff  cuts 


by  Robert  Neuwirth 

A  few  weeks  after  Times  Mirror 
Co.’s  flagship  Los  Angeles  Times 
announced  the  first  of  three  staff 
bloodlettings,  the  chain’s  Baltimore  Sun 
has  said  it  will  cut  2.5%  of  its  staff  —  or 
about  40  jobs  —  through  buyouts  and 
early  retirement  offers. 

About  227  employees,  in  all  departments 
except  circulation,  could  qualify  for  the  vol¬ 
untary  buyouts,  which  would  take  effect  in 
February  1999.  The  news  comes  as  Times 
Mirror  relea.sed  October  advertising  volume 
statistics,  with  the  Sun  showing  an  alarming 
23.5%  drop  in  classified  linage. 

Results  at  several  other  Times  Mirror 
papers  showed  steep  slides  as  well.  Long 
Island,  N.Y.,  Newsday's  local  advertising 
dropped  12.6%.  In  Connecticut,  The 
Hartford  CouranTs  local  and  national 
advertising  slipped  11.9%  and  21.8% 
respectively.  And  national  advertising  at 
the  Allentown,  Pa.,  Morning  Call  plum¬ 
meted  21.8%.  Linage  was  up  modestly  at 
the  Times  and  at  the  company’s  two  south¬ 
ern  Connecticut  papers. 

Nonetheless,  Times  Mirror  says  it  is  not 
forcing  its  newspapers  to  chop  their  staffs. 
"There  is  no  companywide  mandate.” 

Controversy 

Continued  from  page  9 

“In  my  opinion,  the  News  has  been 
inflating  its  numbers  for  years  and  it 
became  fairly  common  knowledge,”  he 
says.  “1  studied  their  ABC  reports.  To  me, 
there  were  some  questionable  things 
going  on.” 

In  a  1991  letter  to  ABC,  provided  at 
E&P's  request,  Francis  noted  that  break¬ 
out  of  News  circulation  by  ZIP  code  didn’t 
Jive  with  Niagara  County  numbers  report¬ 
ed  elsewhere  in  the  audit. 

A  year  later,  he  noted  that  the  News  was 
reporting  gains  in  Niagara  County  while 
distribution  there  declined.  He  cited  as 
evidence  a  1990  audit’s  conclusion  that 
the  News'  Niagara  County  circulation 
grew  5.2%  though  gross  distribution  in  the 
county  decreased  1.3%  and  a  similar  1991 
certification  that  Niagara  County  circula- 


says  corporate  spokeswoman  Martha  Gold¬ 
stein.  “Each  newspaper  is  going  through  its 
own  budget  revisions.”  Moves  at  the  Times 
and  the  Sun,  she  adds,  result  from  specific 
market  pressures  and  a  sense  that  the 
regional  economies  may  be  slowing. 

The  company’s  other  papers  are  all  set¬ 
ting  their  budgets  now  but  are  not  antici¬ 
pating  staff  reductions,  Goldstein  says. 

“What  Hartford  announced  internally 
was  a  change  in  the  bonus  plan.”  Goldstein 
says,  adding  that  she  had  "no  indication” 
of  any  plans  to  cut  the  staff  of  the  paper. 

William  J.  Rowe,  publisher  of  The 
Stamford  Advocate  and  Greenwich  Time 
in  southern  Connecticut,  says  he  has  not 
had  any  pressure  to  cut  staff  from  the  cor¬ 
porate  headquarters  in  Los  Angeles. 

“We  are  not  feeling  a  slowing  economy, 
and  we  are  not  cutting  our  expenses:  we 
don’t  need  to,”  Rowe  says.  “Times  Mirror 
is  like  most  companies.  It  looks  at  proper¬ 
ties  on  an  individual  basis.  We  continue  to 
achieve  our  goals  and  are  not  retrenching 
at  all.  So  far,  so  good.” 

Rowe  says  his  papers’  Fairfield  County 
market  is  wealthy  turf  and,  though  ad 
spending  is  not  as  wild  as  it  was  in  the  sum¬ 
mer  of  1997,  he  sees  no  signs  of  a  free  fall. 

“This  is  sort  of  a  fantasy-land,  I  admit,” 


tion  Jumped  9.94%  while  the  paper  only 
upped  its  distribution  by  1.1%. 

“In  other  words,  this  report  indicates 
the  News'  daily  net  paid  increased  over 
15%  in  Niagara  County  the  pa.st  two  years 
even  though  its  gross  distribution 
declined,”  he  wrote  in  a  Jan.  27,  1992,  let¬ 
ter.  “How  did  this  miracle  occur?” 

In  addition,  he  pointed  out,  in  1991  the 
paper  almost  doubled  the  paid  circulation 
allocated  to  employee  copies.  “Did  the 
News  really  hire  1,340  extra  employees 
last  year?”  he  asked. 

ABC  promised  to  give  the  matter  “com¬ 
plete  scrutiny,”  according  to  a  July  18, 
1991,  letter  from  then  vice  president  of 
field  auditing  Mike  Moran. 

Bureau  spokesperson  Ginny  Sexton 
says  they  did  Just  that.  “We  took  the  com¬ 
plaints  seriously,”  Sexton  says.  “We 
looked  into  that  and  didn’t  find  any  rea- 


NbWS 


he  says.  “But  normally  we’re  the  first  into 
a  recession  and  the  first  out,  and  we  really 
haven’t  felt  it.” 

In  Baltimore,  spokeswoman  Carol 
Dreyfus  says  the  paper  approved  the  vol¬ 
untary  staff  reduction  because  of  "the 
expectation  of  a  slower  economy.” 

The  union  representing  Sun  employees 
seems  to  have  little  problem  with  the  staff 
reduction.  “It’s  a  fairly  limited,  almost  sur¬ 
gical  strike,”  says  Dick  Ramsey,  administra¬ 
tive  officer  of  the  Washington-Baltimore 
Newspaper  Guild.  The  Guild  is  meeting 
with  Sun  managers  to  discuss  buyout  terms. 

Looking  forward.  Times  Mirror  antici¬ 
pates  no  earnings  falloff  due  to  the  adver¬ 
tising  slowdown.  “We  expect  to  be  on 
track  with  respect  to  earnings  targets,” 
Goldstein  says,  adding  that  the  company 
recently  bought  a  direct-mail  operation  in 
the  Allentown  area  and  will  continue  to 
make  strategic  purchases  and  investments. 

Times  Mirror  has  a  tremendous  amount 
of  cash  on  hand  due  to  its  recent  $2  billion 
sale  of  its  spjecialty  book  publishing  oper¬ 
ations.  Those  transactions  were  structured 
as  corporate  reorganizations  rather  than 
sales,  a  bit  of  financial  legerdemain  that 
meant  Times  Mirror’s  gain  —  more  than 
$1  billion  —  was  essentially  tax-free, 
according  to  Newsweek'^  Wall  Street  edi¬ 
tor  Allan  Sloan.  In  an  October  column,  he 
derided  it  as  a  “tax-dodging  transaction” 
that  saved  the  company  an  estimated  $400 
million  in  state  and  local  taxes. 

Goldstein  disputes  Sloan’s  charge  that 
the  deal  was  unsavory,  but  she  concedes 
the  tax  point.  Says  Goldstein,  “It  repre¬ 
sented  a  huge  tax  savings  for  us.”  H 

sons  to  make  any  adjustments.” 

Moran,  now  senior  vice  president  of 
field  auditing,  explains  that  the  complaints 
were  about  geographic  allocation  of 
copies  rather  than  total  paid  circulation. 
ABC  uses  a  formula  based  on  a  single 
day’s  distribution  pattern  to  compute  per- 
ZIP  code  circulation  numbers.  Thus, 
Francis’  concerns  about  News  circulation 
in  Niagara  County  questioned  the  formula 
rather  than  the  actual  circulation  count. 
“What  we’re  talking  about  here  is  a  math¬ 
ematical  calculation,”  Moran  says. 

He  adds  that  the  News  advi.sed  ABC  of 
circulation  department  irregularities  when 
it  discovered  them  in  1 996. 

Francis  remains  skeptical  however.  The 
Niagara  Falls  publisher  says  he  respects 
Lipsey  and  the  New’s,  but  adds.  “1  am 
more  concerned  about  the  failure  of  ABC 
to  detect  this.”  Ml 
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Reporters  chased  away 
by  ‘false’  front  pages 

As  night  follows  day,  sections  reproduced  thennselves, 
while  the  best  reporters  and  editors  fled  the  nnetro  desk 


by  Richard  Reeves 


In  early  1969.  after  being  away  from 
New  York  for  more  than  20  years. 
James  Reston  came  north  from 
Washington  to  become  executive  editor  of 
The  New  York  Times.  He  was  amazed  at 
what  he  found  waiting  there:  more  than 
7(X)  reporters,  editors  and  assistants.  Years 
later  he  wrote:  "There  was  more  talent 
around  the  place,  more  experts  on  every¬ 
thing  from  the  inner  cities  to  outer  space, 
than  had  ever  been  gathered  together  in 
any  newspaper  office.” 

That  was  only  in  New  York.  Most  of  us 
—  1  was  one  of  the  700  —  were  on  the 
metropolitan  staff  on  the 
third  floor  of  the  news-  Instani 

paper's  headquarters. 

Our  home,  the  city  COVaraQ' 

room,  went  from  43rd  to 
44th  Street  just  off  SGCOP 

Times  Square.  Among 
the  talent  sitting  there  and  S6C( 
were  legends  and  com¬ 
ers.  Homer  Bigart.  Peter  Kihss.  J.  Anthony 
Lukas.  Joe  Lelyveld.  John  Kifner.  Steve 
Roberts  and  John  Leo. 

“Scotty”  had  this  idea.  Take  the  best  of 
those  guys  and  other  stars  from  the  nation¬ 
al  and  foreign  staffs  and  form  a  team  of 
super  reporters  ready  to  attack  stories  any¬ 
where  in  town  or  anywhere  in  the  whole 
world. 

Abe  Rosenthal  went  nuts.  The  power  of 
A.M.  Rosenthal,  the  assistant  managing 
editor  who  had  assembled  most  of  the 
metropolitan  staff,  was  rooted  in  his  con¬ 
trol  of  all  those  reporters.  In  tones  that 
reverberated  for  years.  Rosenthal  said  he 
would  quit  before  breaking  up  that  city 
staff  or  allowing  other  editors  to  raid  or 
run  “his”  staff 

Reston  gave  up.  Rosenthal  moved  to 
take  over  the  paper.  When  he  did  a  couple 
of  years  later,  he  broke  the  city  staff  with¬ 
out  breaking  it  up  —  with  a  single  stroke 
of  the  pen.  as  it  were.  The  Times  had  only 
two  sections  in  those  days,  and  Abe  creat¬ 
ed  “The  second  front.”  The  newspaper’s 
index.  “The  News  Summary.”  was  taken 


Instantly,  local 
coverage  became 
second-front 
and  second-class. 


off  the  first  page  of  the  second  section  and 
replaced  with  local  stories  under  a  new 
heading  “Metropolitan  News.”  which  has 
morphed  into  “The  Metro  Section.” 

Then,  as  night  follows  day.  a  couple  of 
things  happened.  One.  sections  repro¬ 
duced  themselves,  until  there  were  four  or 
five  each  day.  Two.  the  best  reporters  and 
editors  fled  the  metropolitan  staff  Times 
reporters  were  and  are  smart,  to  say  the 
least.  They  go  where  the  action  is.  because 
that  is  also  where  the  recognition  and  pay 
are.  too.  Follow  the  money!  Newspapering 
is.  or  was.  about  getting  it  outside.  Page 
One.  above  the  fold. 

/,  local  So.  the  lasting  im¬ 

portance  of  the  metro 
became  section  did  not  have  as 

much  to  do  with  what 
I -front  was  reported  as  it  did 

with  the  reporters. 
id-ClaSS.  Instantly,  local  cover¬ 

age  became  second- 
front  and  second-class  Times  citizenship. 
No  more  Homer  Bigarts  with  Pulitzers 
from  two  wars  were  sent  out  to  cover  fires 
in  Yonkers. 

Of  course  the  same  thing  was  and  is 
happening  on  smaller  papers.  In  Wausau. 
\Ms..  the  editor  of  the  Daily  Herald,  Steve 
Crosby,  got  some  attention  in  the  business 
by  saying.  “News  is  whatever  our  readers 
say  it  is.”  As  good  as  his  word.  Crosby 
moved  out  two  of  the  Herald's,  three 
reporters  assigned  to  city  and  county  gov¬ 
ernment.  So  did  a  lot  of  his  peers. 

Something  else  was  happening  at  the 
same  time,  although  the  press  was  not 
quick  to  understand.  Economics  was  tri¬ 
umphing  over  politics  in  the  United  States 
and  then  in  the  world.  That  can  be  charted 
roughly  by  figuring  out  when  laying  off 
employees  changed  from  being  reported 
as  a  bad  thing  for  people  (politics)  to 
being  a  good  thing  for  investors  (econom¬ 
ics).  In  my  time,  the  most  ambitious 
reporters  gravitated  toward  politics  and 
government,  which  can  be  intensely  local, 
to  economics,  which  they  tell  us  is  global. 


Going  back  to  my  Times,  1  was  city  hall 
bureau  chief  when  Reston  arrived  from 
Washington,  and  in  that  Job  1  led  the  paper 
nine  straight  days  reporting  on  a  New 
York  sanitation  strike.  Local  stories  com¬ 
peted  then  with  national  and  world  news 
for  Page  One.  My  stories  on  the  municipal 
budget  also  led  the  paper.  Today  the  bud¬ 
get  gets  less  than  a  column. 

Now  the  many-sectioned  New  York 
Times  “outsources”  Brooklyn.  That  detail 
became  public  in  the  spring  of  1997  when 
a  New  York  Times  “correspondent”  named 
Julia  Campbell  was  arrested  for  disorder¬ 
ly  conduct  after  she  swore  at  cops  during 
the  funeral,  in  Brooklyn,  of  a  young  rap 
singer  named  “Notorious  B.l.G.”  But  it 
turned  out  Ms.  Campbell  was  not  a  health- 
benefited  pension-building  correspondent 
at  all.  She  was  a  stringer,  a  journalistic 
Kelly  Girl. 

And  then  the  Times  apologized  to  the 
police.  The  Times  assistant  counsel. 
George  Freeman,  said:  “We  have  to  look 
beyond  the  individual  incident  to  the  con¬ 
tinuum  of  dealing  with  the  police  depart¬ 
ment.  To  be  antagonistic  would  not  serve 
us  in  the  long  run.” 

The  Times  changes.  Brooklyn  news  is 
not  worthy  of  a  full-time  reporter  and 
backing  up  part-time  reporters  is  not 
worth  upsetting  the  police.  When  1  was 
there,  we  up.set  the  police  plenty,  particu¬ 
larly  by  investigating  and  publishing  the 
corruption  charges  brought  to  us  by  a  cou¬ 
ple  of  young  cops  named  David  Durk  and 
Frank  Serpico. 

I  have  a  hunch  we  won't  be  seeing  sto¬ 
ries  like  that  on  the  second  front.  Hi 

Reeves  is  an  author  and  columnist 
whose  work  is  syndicated  nationally 
by  Universal  Press  Syndicate.  He’s  a 
professor  at  the  Annenberg  School  for 
Communication  at  the  University  of 
Southern  California.  His  most  recent 
book  is  “What  the  People  Know 
About  Freedom  and  the  Press,  ”  pub¬ 
lished  by  Harvard  University  Press. 
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C^T^rPath.com,  the  Web's  leading  recruitment  site, 
solutions  for  your  advertisers  that 
avenue  far  you. 


CareerPath.com'c^bines  the  depth  of  your  local 
coverage  with  the  national  reach  of  the  Internet  to  offer 
advertisers  one-stop  shopping  for  all  their  recruitment 
needs.  Created  by  newspapers  for  newspapers, 
CareerPath.com's  products  are  designed  to  be 
implemented  quickly,  easily  and  to  complement  your 
existing  sales  efforts: 

Newspaper  Job  Database,  a  unique  up-sell 
opportunity  that  gives  your  advertisers  additional  reach. 

CareerPathEXTRA,  extra  exposure  for  all  of  an 
advertisers  open  positions  means  extra  revenue  for  you. 

Resume  Connection,  the  fastest  growing  segment 
of  online  recruiting,  provides  employers  a  cost  effective 
way  to  locate  qualified  candidates. 

Employer  Profiles,  an  additional  revenue  source 
that  conveys  an  employer's  strengths  to  a  national 
audience  of  potential  candidates. 

Find  out  how  CareerPath.com  can  deliver  a  more 
efficient  buy  for  your  advertisers  by  calling  Ira  Gordon  at 
516.764.0790  or  email  ira@careerpath.com. 
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where  employers  and  employees  click. 
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